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of  news  ST 


On  januan’  lo,  2003,  The  Pose  and  Courier  of  Charleston, 
South  Carohna  will  join  a  select  group  of  newspapers  by 
celebrating  our  200th  annn'ersaiy  of  continuous 
publication.  Through  war,  earthquake  and  hurricane,  we 
are  proud  to  extend  our  legaa'  as  "The  Souths  Oldest 
Daily  Newspaper.” 


We  are  equally  proud  of  our  employees,  past  and  present, 
who  haye  guided  our  company  through  two  centuries  of 
business  operations  and  have  positioned  our  business  for 
future  growth.  Today,  our  award-winmng  journalism,  neNv 
technology  and  duty  as  a  responsible  public  forum  continue 
to  grow  our  readership  into  the  next  century. 


and 


SPORT.S  .SOUTH  CAROl.lNA.  CI.F.MSON  TO  MF.F.T  I 
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ESTATE  TAKES 
MAJOR  STEP  IN 
COOPER  RIVER 
BRIDGE  PROJEa 


^  Australian  racing  ships 


LETTERS 


ABCIiMAPlAYERINST.PETE? 


SOME  CLARIFICATION  IS  IN  ORDER  FOR 
comments  attributed  to  me  about  the 
Audit  Bureau  of  Circulations’  Inter¬ 
active  unit  in  your  “ABC  Interactive  now' 
has  a  new  look”  on  Dec.  9  [p-  4], 

First,  the  cutline,  which  paraphrases  me 
saying,  “Who  w'ants  audits,  anyway?”  is 
entirely  false.  While  I  did  say  that  no 
advertiser  has  ever  asked  us  for  an  audit,  1 
wholeheartedly  believe  that  audits  —  not 
ratings  services  such  as  Nielsen  —  will  be 
the  future  of  confirming  online  newspaper 
stats.  Second,  I  solicited  ABCi's  business; 
they  did  not  solicit  me.  And  we  will 
continue  discussions. 

I  firmly  believe  that  ABCi  can  have  a 
strong  future  in  the  new'spaper  world. 
However,  to  set  itself  up  more  competi¬ 
tively,  ABCi  needs  to  work  with  the  largest 
online  newspaper  vendors  —  such  as 
Switchboard,  CareerBuilder,  PowerOne 
Media,  etc.  —  and  have  those  relationships 
in  place  before  approaching  papers.  Armed 
with  those  relationships,  ABCi  would  have 
a  pow'erful,  accurate  product  that  news¬ 
papers  would  be  hard-pressed  to  reject. 

RONALD  DUPONT  JR. 
GENERAL  MANAGER,  WEB  PUBLISHING 
St.  Petersburg  (Fldi.)  Times 


THE  ONCE  Ai  FUTURE  Wr 


After  reading  EaFs  story  about 
Greg  Moore’s  mission  at  The 
Denver  Post  [“Moore  on  the  way,” 
Nov.  18,  p.  10],  I  was  left  with  a  feeling  of 
hope  for  the  newspaper.  The  article 
bubbled  with  optimism  and  excitement 
about  what  is  to  come.  You  couldn’t  help 
thinking  anything  other  than  the  fact  that  it 


will  be  a  dynamic  newspaper  under  Moore. 

I  also  w’as  left  with  the  impression  that 
the  folks  who  have  worked  there  over  the 
last  decade  or  so  could  hardly  type,  much 
less  produce  solid  journalism.  It’s  an 
unfortunate  impression  for  your  magazine 
to  create  throughout  the  industry.  National 
stories  such  as  the  Columbine  High  School 
massacre  produced  great  journalism  at 
both  Denver  dailies.  Under  previous 
administrations,  circulation  rose  at  the 
Post,  wrongdoings  by  crooked  people  were 
exposed,  and  the  war  with  the  Rocky 
Mountain  News  grew  into  an  industry 
spectator  sport  —  one  of  the  best  news¬ 
paper  battles  in  the  country.  Yet  it  seemed 
your  piece  was  intended  to  criticize  all  the 
work  that  had  gone  before  with  conde¬ 
scending  phrases  such  as  “Sure,  they  pulled 
in  a  Pulitzer”  for  the  Columbine  coverage, 
as  if  everyone  gets  one  with  their  press  card. 

Let’s  not  rewrite  history  here.  Moore  is  a 
good  journalist  and  an  energetic  leader  — 
and  might  yet  earn  the  title  as  the  best 
The  Deni'er  Past  has  ev'er  had.  But 
the  people  who  saved  the  paper  from 
collapse  during  the  1990s  should  be  treated 
better  by  your  publication. 

FRANK  SCANDALE 
EDITOR 
The  Record 
Hackensack,  NJ. 

Scandale  is  former  assistant  managing 
editor  for  news  at  The  Denver  Post 


COKRKCTION 

In  “Post  Modem  Murdoch,” Dec.  16,  p.  14, 
E&P  incorrectly  described  New  York  Post 
Editor  in  Chief  Col  Allan ’s  replacement  of 
five  editors fired  in  2001.  All  but  one  of  the 
replacements  were  existing  Post  employees, 
and  the fifth  was  a  new  hire  from  England. 


50  YEARS  AGO 


NEWSPAPERDOM*  FROM  EDITOR  &  PUBLISHER 


JAN. 


clearance  threaten  the  demolition  Arizona  Supreme  Court  ruled  this 


The  young  New  Year  of  1953  may 
see  the  end  of  the  IVor/c/  —  the 
famous  old  New  York  World  build¬ 
ing,  that  is.  Not  atomic  destruction 
but  prosaic  bridge-traffic 


of  the  Pulitzer  Building,  fabled  in 
song  and  story  whenever  veteran 
newsmen  gather  to  reminisce. 


In  a  far-reaching  decision,  the 


week  that  the  final  authority  in 
determining  what  governmental 
documents  should  be  made 
available  to  newspapers  is  not  the 
state’s  governor  but  its  courts. 


www.editorandpubtisher.com 
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DEPARTMENTS 


NEWSPEOPLE  Dan  Schaub  to  head 

circulation  at  The  Sacramento  Bee  .  .9 

EDITORIAL  Journalists  judged  Jesse 
Ventura  on  his  bodv  of  work . 10 


AMERICAS  EXTRA  December  is  the 

cruelest  month  in  Mexico  Citv  . . .  .26 


•30*  Nat  Hentoff:  Coloring  the  News, 
bevond  black-and-white  issues _ 34 


Classified  . 21 


Cover  illustration  by  Terry  Colon 


THIS  WEEK  ON  THE  WEB 


OUTLOOK  2003  As  those  who  make 

New  Year’s  resolutions  know,  changing  | 
one  calendar  for  another  doesn’t  mean 
your  problems  went  away  . 14 


NEWSPAPER  TRANSACTIONS  2002 

was  like  a  pitcher’s  duel;  There  might 
not  have  been  a  lot  of  big  plays,  but 
there  was  plenty  of  action . 29 


In  the  ARMY  NOW  Pentagon 
appears  to  relax  press  restrictions  . .  .4 

Humbug  Retailers'  blue  Christmas 
could  mean  an  unhappy  new  year  . .  .6 

Rubbish?  The  Willamette  Week 
took  in  the  trash,  then  aired  it  out  . .  .7 

The  Big  2-0-0  Charleston’s 
Past  and  Courier  marks  milestone  .  .8 


Exclusively  on  editorandpublisher.com ... 
Columnist  Steve  Outing  offers  his  predictions  and 
recommendations  for  the  online  news  business 
this  year.  See  “Stop  the  Presses”  on  our 
“Features  &  Columns”  index  page. ...  You’ve  got 
advice  from  America  Online’s  news  director.  See 
“5  Questions  For ...  Gary  Kebbel”  in  “Features  & 
Columns." ...  “Reporter’s  Digital  How-to” 
Columnist  Charles  Bowen  says  today's  computers 
need  more  than  just  virus  protection  —  they 
need  lie  detection.  Bowen  profiles  purportal.com. 
which  debunks  e-mail  hoaxes  and  cyberspace 
myths. ...  If  you  missed  f£P’s  recent  in-depth 
reports,  such  as  our  profiles  of  Lachlan  Murdoch 
and  the  Newsplex,  visit  “Features  &  Columns.” 
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MEDIA  DEATH 
TOLL  DECLINES 

The  number  of 
journalists  killed 
in  the  line  of  duty  last 
year  was  the  lowest 
since  the  Committee 
to  Protect  Journalists 
began  tallying  such 
deaths  in  1985,  CPJ 
reported  Thursday.  A 
total  of  19  newspeople 
were  killed  around  the 
world.  That  represents 
a  sharp  decrease  from 
the  37  who  were 
slain  the  year  before. 
While  the  killings 
occurred  in  11 
countries  and 
territories,  the  most 
dangerous  were 
Russia,  Colombia,  and 
the  disputed  West 
Bank,  each  of  which 
saw  three  journalists 
slain.  CPJ  officials 
credited  the  reduced 
number  on  fewer 
military  conflicts  and 
a  greater  emphasis  on 
reporter  safety  in  the 
wake  of  Daniel  Pearl’s 
murder. 

-JOE  STRUPP 

READYTDDO 
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make  peace  lih  press 


the  ad  was  typical 
for  a  small  news- 


But  many  reporters  feel  that  promise 
of  improved  access  is  more  about 
propaganda  than  openness 

BY  JOE  STRUPP 

WITH  AN  INVASION  OF  IRAQ  POSSIBLY 

taking  place  in  less  than  a  month,  many 
journalists  who  cover  the  military  say  the 
Pentagon  is  easing  its  restrictions 
on  access  to  information  and 
personnel,  raising  hopes  that 
coverage  of  an  attack  might  be 
more  open  than  first  thought. 

“I’m  hearing  that  there  is  a 
general  thawing  [in  Pentagon 
restrictions],”  said  Jim  Wright, 
an  assistant  metro  editor  at  The 
Seattle  Times  and  president  of  the 
recently  created  Military  Writers 
and  Editors.  “There  is  a  general 
feeling  that  the  militaiy  is  trying 
to  give  more  access  because  it  is  in 
their  best  interest.” 

Most  writers,  in  fact,  agreed 
that  any  increase  in  media  access 
to  troops  is  aimed  at  helping 
improve  the  militar\'’s  image,  not 
at  aiding  reporters.  “What  is 
driving  this  is  a  fear  that  Iraq 
will  win  the  propaganda  war  if 
reporters  are  not  on  the  ground 
with  troops,”  said  Dave  Moniz  of  USA  Today. 

Pentagon  spokesman  Bryan  Whitman,  who  de¬ 
clined  to  comment  on  specific  plans  for  access  in  Iraq 
or  on  the  government’s  motives,  said  the  Defense 


“Media  Boot  Camp”:  Journalists  troop 
up  hill  at  end  of  five-mile  run  as  part  of  a 
Pentagon-run  training  exercise  Nov.  22. 


Department  is  seeking  to  get  reporters  as  close  to  the 
action  as  possible.  “There  will  be  more  [access]  than 
there  has  been  in  the  past,  certainly  more  than  in 
Afghanistan,”  he  told  E^P.  “We’d  like  to  maximize 
those  opportunities  for  reporters  as  the  standard 
rather  than  the  exception.” 

Other  Journalists  who  cover  the  military  at  bases 
around  the  country  agreed  that  restrictions  were 
being  eased.  “There  are  a  lot  of  good  signs  here,”  said 
Sig  Christenson,  a  military  writer  for  the  San  Antonio 
Kvpress-News,  which  covers  Lack- 
land  Air  Force  Base  among  other 
militaiy'  sites.  “What  they  are 
doing  to  prepare  us  underscores 
a  w'illingness  to  provide  access.” 

Christenson  is  one  of  dozens  of 
reporters  w'ho  have  participated 
in  Pentagon-sponsored  journal¬ 
ist-training  programs  the  last  two 
months  at  military  bases  that  have 
taught  reporters  battlefield 
surv-ival,  militaiy  policy,  and 
weapons  expertise.  The  first  ses¬ 
sions  were  conducted  in  Novem¬ 
ber  in  Virginia  at  both  the 
Quantico  Marine  Corps  Base  and 
the  Norfolk  Naval  Station,  with 
118  journalists.  The  second  round, 
held  in  mid-December  at  Fort 
Benning  in  Georgia,  had  60  jour¬ 
nalists.  A  third  session,  with  an¬ 
other  60  journalists,  is  scheduled 
for  this  month  at  Fort  Dix  in  New 
Jersey.  Whitman  Scud  more  than  400 journalists  have 
asked  to  take  part  in  the  program. 

Several  military  writers  theorized  that  the  military’s 
more  open  attitude  (for  now)  stemmed  from  an  effort 
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SUBURBAN  NEWSPAPERS  OF  AMERICA 


SPRING  PUBLISHERS'  CONFERENCE 

February  26  -  February  28, 2003 
Hotel  Del  Coronado  •  San  Diego,  California 


BEST  PRACTICES  IN  SUBURBAN  &  COMMUNITY  NEWSPAPERS 


HIGHLIGHTS  INCLUDE 


EXCELLENCE 

A  Look  At  Top 

Newspapers  From  Across  The  Country. 

Presented  by: 

WARREN  WATSON 

Vice  President  for  Extended  Learning 
&  Communications,  American 
Press  Institute. 


KEYNOTE  PRESENTATION 


STEVE  McPHAUL 

Vice  President  of  Sales 
&  Marketing,  Community  Newspaper 
Holdings,  Inc. 


ECONOMIC  OUTLOOK  2003 

The  Impact  of  Mergers  and  Acquisitions 
on  Community  Newspapers. 

Presented  by: 

OWEN  VAN  ESSEN 

President, 

Dirks,  Van  Essen  &  Murray. 


NEW  REVENUE  PROJECTS 
IN  INTERACTIVE  CLASSIFIEDS 

Presented  by: 

PETER  ZOLLMAN 

President,  Classified  Intelligence. 


OTHER  GREAT  SESSIONS 


THE  EVOLUTION  OF  THE  ALTERNATIVE  NEWSPAPER  BUSINESS 

Presented  by:  RICHARD  KARPEL,  Executive  Director,  Association  of  Alternative  Newsweeklies 
and  HOWIE  ROSEN,  Publisher,  San  Diego  Reader. 

SALES  COMPENSATION  PLANS  THAT  WORK 

Panel:  ED  DULIN,  President,  Independent  Newspapers,  Phoenix,  AZ,  ROSANNE  CHEESEMAN,  Advertising 
Director,  North  County  Times,  Escondido,  CA  and  TOM  BRADLEE,  President,  Chesapeake  Publishing, 
Elkton,  MD. 

VOLUNTARY  PAY  PROGRAMS  AND  E-Z  PAY 

Success  Stories  and  Lessons  to  be  Learned. 

Panel:  MIKE  MURRAY,  Vice  President  -  Circulation,  Journal  Register  Company  and  a  panel  of  experts 
to  be  named  later. 

SNA  BELDEN  STUDY  UPDATE,  GREAT  IDEA  SESSION,  OUTSTANDING  SOCIAL  EVENTS, 
ANNUAL  PUBLISHERS'  GOLF  TOURNAMENT,  EDITORIAL  AWARDS  BANQUET, 

AND  MUCH  MORE! 


The  full  Conference  Brochure  with  detailed  Session  Descriptions  is  available  at: 

www.suburban-news.org 

REGISTER  TODAY!  (888)  486-2466 

For  more  information,  contact  Nancy  Lane,  SNA  Executive  Director  at  (610)  361-9234 


E  &  P  NEWS 


paper  on  the  selling 
block:  “Become  the 
publisher  of  a  well- 
established  newspaper 
respected  for  its  local 
news  coverage,  inves¬ 
tigative  reporting,  and 
its  integrity  to  news.” 

Such  a  notice  would 
likely  draw  little 
surprise  in  a  classified 
ad,  a  newspaper 
brokerage  list,  or  even 
in  E&P.  But  this  one 
raised  at  least  a  few 
eyebrows  because  of 
its  location:  eBay. 

Alan  Abrams, 
managing  editor  of  The 
Rapid  Record,  a 
monthly  in  Bowling 
Green,  Ohio,  said  he 
turned  to  the  Web- 
based  auctioneer  to 
sell  his  wife's  publi¬ 
cation  in  an  effort  to 
cast  the  widest  net  for 
would-be  buyers.  “It 
gets  the  word  out,” 
said  Abrams,  whose 
wife  purchased  the 
paper  just  over  a  year 
ago.  “I  don't  think  it's 
been  done  before.” 
Maybe,  maybe  not: 
Two  other  newspapers 
were  listed  for  sale 
on  eBay  at  E&P's 
deadline  Friday. 

Abrams,  a  former 
gossip  columnist  for 
The  Blade  in  Toledo, 
Ohio,  and  a  longtime 
freelancer,  listed  the 
paper  for  sale  (with  a 
$35,000  price  tag)  on 
New  Year's  Day,  with 
a  Jan.  11  bidding 
deadline. 

-  JOE  STRUPP 

WRITER  FINDS 
TWO  PEN  PALS 

In  a  rare  duplica¬ 
tion,  both  the 
“Dear  Abby”  and 
“Annie's  Mailbox” 
columns  have 


to  improve  positive  coverage  of  the  likely  conflict, 
after  mixed  coverage  during  the  Persian  Gulf  War  and 
last  year’s  Afghanistan  campaign.  “They  lost  the 
media  battle,”  said  James  W.  Crawley,  an  eight-year 
military'  writer  for  The  San  Diego  Union-Tribune, 
speaking  of  those  previous  battlegrounds.  David 
Wood,  a  Newhouse  News  Service  reporter  heading  to 
Iraq  soon,  agreed.  “Unless  there  are  huge  logistical 
difficulties,  I  think  they  are  going  to  do  it,”  he  said  of 
the  promise  that  reporters  would  be  “embedded”  with 
troops.  “It  w'ill  work  well  for  them.” 

A  few  journalists,  however,  said  greater  access 
to  information  had  not  happened  so  far,  and  they 
remain  skeptical  that  a  more  positive  relationship 


with  the  Pentagon  would  emerge  in  Iraq.  Said  Sean 
D.  Naylor,  a  senior  writer  for  the  Army  Times,  a 
Gannett  C!o.  Inc.  weekly  in  Springfield,  Va.,  “I  haven’t 
noticed  any  change.” 

The  Union-Tribune's  Crawley,  whose  beat  includes 
military  sites  in  and  around  San  Diego,  added  that 
local  base  commanders  had  not  opened  up  much.  “It 
has  eased  some,  but  they  are  still  less  open  than  they 
were  before  Sept.  11,”  he  argued.  “They  haven’t  really 
defined  how  much  they  w'ill  tell  us.”  Most  reporters 
shared  Moniz’s  view  that  promises  of  openness  mean 
nothing  until  they  become  reality:  “There  is  a  built-in 
skepticism  because  of  w'hat  happened  [with  a  lack  of 
access]  in  Afghanistan.”  11 


Papers  deal  with  retail-sales  debacle 

Getting  over  a  Grincliy  holiday 


Associates  LLC  in 
Chicago.  “Newspaper 
advertising  is  not  going 
to  be  hurt  by  increased 
pressure  on  the  retailer.” 

Stores  “have  to  keep 
the  business  going,” 
agreed  Tom  Holliday, 
president  of  the  National 
Retail  Federation’s 
Retail  Advertising  and 
Marketing  Association, 
who  predicts  new'spaper 
retail  advertising  will 
tick  up  1.5%  in  the  first 
quarter.  But  even  if 
newspapers  do  get  a 
bigger  slice,  its  slice 
likely  w'ill  come  from  a 
smaller  pie. 

Analysts  see  another 
negative  for  newspapers 
from  the  recent  holiday 
season.  Shoppers 
increasingly  w  ent  on¬ 
line  to  buy,  and  w'hile 
online  receipts  repre¬ 
sent  only  about  1%  of 
retail  sales,  that  per¬ 
centage  is  likely  to  grow'. 
“People  are  learning  to 
\isit  Web  sites  before 
going  to  the  stores,” 
Rosenbaum  said.  “It 
means  retailers  can 
replace  some  of  their 
investment  in  news¬ 
paper  advertising.”  11 


BY  LUCIA  MOSES 


Retailers  were 
trimming  more 
than  trees  this 
holiday  season,  and  the 
results  of  their  weak 
sales  could  haunt  new's- 
papers  in  the  new  year 
like  leftover  fruitcake. 

Retailers  such  as 
Wal-Mart  Stores  Inc. 
and  Federated  De¬ 
partment  Stores  Inc. 
cut  their  year-end 
estimates  as  experts 
pronounced  the  holiday 
sales  season  the  worst 
in  decades.  And  the 
deep  discounts  stores 
used  in  desperation  to 
get  the  business  they  got 
will  cost  them  in  profits. 

The  retailers’  poor 
fourth  quarter  could 
mean  a  slow'  start  for 
newspapers  this  year, 
increasing  pressure  on 
the  second  half.  Retail 
already  was  expected  to 
be  the  softest  ad  seg¬ 
ment  this  year:  analysts 
are  forecasting  3%  to  4% 
growth  in  newspaper 
retail  advertising  for 
2003,  compared  with  as 
much  as  8%  in  nation£il 
and  6%  in  classified. 
“The  toughest  sector  I 


think  is  going  to  be 
retail,”  said  Edw'ard  J. 
Atorino,  who  follow's 
newspapers  for  Blaylock 
&  Partners  in  New  York. 
He’s  predicting  3.5% 
growth  for  retail,  versus 


newspapers’  benefit. 
Factors  that  hurt  Christ¬ 
mas  sales  —  consumer 
concerns  about  financial 
security',  prospects  of 
war,  and  the  overall 
economy  —  will  not  be 
going  away  soon  and  will 
continue  to  make  it  hard 
for  retailers  to  sell  goods 


5%  to 
6%  for 
classified  and  7.5%  for 
national,  assuming  a 
stronger  second  half 
Others  see  retailers 
continuing  to  rely  on  the 
heavy  promotions  that 
helped  salvage  sales  in 
the  fourth  quarter,  to 


in  the  new' year. 

“They'  are  more  likely 
to  cut  out  image- 
building  media  than 
newspaper  ads  and 
circulars,”  said  (Jeorge 
Rosenbaum,  chairman 
of  Leo  J.  Shapiro  and 
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Reporting  on  trash  raises  stink 


‘Willamette  Week’  takes  its  muckraking 
seriously,  to  say  nothing  of  literally 

BY  JOE  STRUPP 

IF  READERS  OF  THE  ALTERNATIVE  WlLLAMETTE 

Week  claimed  the  Portland,  Ore.,  newspaper  is 
publishing  garbage,  they  wouldn’t  be  far  off.  A 
recent  reporting  gambit,  which  had  two  journalists 
sifting  the  trash  of  local  officials,  has  sparked  a  dis¬ 
pute  over  the  legality,  or  at  least  the  ethics,  of  a  paper 
perusing  city  leaders’  waste.  Portland  Mayor  Vera 
Katz  has  even  threatened  legal  action.  “It’s  unscrupu¬ 
lous  beha\Tor,  it’s  unethical,”  she  told  Ei^P. 

The  trash  talk  began  in  March  when  Portland 
police  were  investigating  alleged  drug  use  by  Officer 
Gina  Hoesly.  During  their  investigation,  officers 
found  traces  of  illegal  drugs  in  garbage  outside 
Hoesly ’s  house  and  used  it  as  evidence  to  obtain  a 
search  w’arrant  for  her  home.  The  search  turned  up 
drug  paraphernalia  and  a  diary  describing  apparent 
drug  use  that  led  to  an  indictment  against  the  officer 
in  June.  A  judge  recently  ruled  the  garbage  seizure 
illegal,  with  an  appeal  pending. 

Willamette  Week  reporters  asked  Portland  Police 
Chief  Mark  A.  Kroeker  whether  searching  someone’s 
garbage  constituted  an  invasion  of  privacy.  His  reply, 
according  to  the  paper,  was  that  garbage,  once  placed 
on  the  street  in  front  of  a  home,  becomes  public  prop¬ 
erty-.  The  paper  decided  to  give  the  chief,  as  well  as 
Katz  and  Multnomah  County  District  Attorney 
Michael  D.  Schrunk,  a  chance  to  experience  someone 
going  through  their  own  garbage.  “We  felt  a  need  to 
turn  the  tables,”  Editor  Mark  Zusman  said.  “It  was  a 
straightforward  and  simple  way  to  hold  their  feet  to 
the  fire.”  Reporters  Chris  Lydgate  and  Nick  Budnick 
staked  out  each  official’s  home,  went  through  garbage 
and  recycling  bins  left  out  by  the  street,  cmd  wrote  up 
their  findings  for  a  Dec.  24  storv'.  While  the  reporters 
uncovered  no  illegal  substances  or  evidence  of  wrong¬ 
doing,  they  managed  to  reveal,  among  other  things, 
that  Chief  Kroeker  apparently  is  a  failed  dieter. 

Although  Schrunk  laughed  off  the  effort  as  a 
humorous  stunt,  Kroeker  reportedly  called  the  re¬ 
porters  “bottom  feeders.”  The  Oregonian,  Portland’s 
lone  general-interest  daily,  has  yet  to  editorialize  on 
the  issue.  The  Seattle  Times,  however,  weighed  in  with 
a  Dec.  26  editorial  that  called  the  w-eekly’s  reporting  a 
good  lesson  for  journalists  —  and  public  officials. 

Among  journalism  w  atchdogs,  the  paper’s  efforts 
drew  mixed  reviews.  On  one  hand,  Keith  Woods,  who 
teaches  ethics  at  the  Povnter  Institute  in  St.  Peters¬ 
burg,  Fla.,  criticized  the  weekly  for  what  he  termed  “a 
stunt”  that  “borders  on  abuse  of  the  tool  of  joumcil- 
ism.”  On  the  other,  Tim  Gleason,  dean  of  the  School 


Takin'  in  the  trash:  Willamette  Week’s  Chris  Lydgate  (left) 
and  Nick  Budnick  on  the  scent  of  a  pungent  story 

of  Journalism  &  Communications  at  the  nearby  Uni¬ 
versity  of  Oregon  in  Eugene,  commended  the  project, 
telling  Ei^P,  “I  think  it  is  quite  appropriate.”  And 
Orville  Schell,  dean  of  the  Graduate  School  of 
Journalism  at  the  University-  of  California  at  Berkelev', 
agreed:  "One  has  to  admire  the  enterprise  of  someone 
willing  to  do  this  sort  of  research.”  11 


As  old  soldier  fades, 
his  fans  remember 

Cartoonist  Mauldin  buoyed  by  visits 


BY  DAVE  ASTOR 


M  10,000  people 

have  sent 

letters  to  Bill  Mauldin 
the  pa.st  five  months  as 
he  lay  mostly  mute  in  a 
Newport  Beach,  Calif., 
nursing  facility-. 

The  legendary- 
editorial  cartoonist  also 
has  received  hundreds  of 
v-isitors  since  Gordon 
Dillow-,  a  columnist  for 
The  Orange  County 
Register  in  Santa  Ana, 
Calif.,  wrote  about 
Mauldin  in  a  piece  last 
summer  (E&P  Online, 
Aug.  6).  But  it  was 
World  War  II  veteran 


Jay  Gruenfeld  who  got 
the  ball  rolling  by  telling 
Dillow-  about  Mauldin, 
81,  who  suffers  from 
Alzheimer’s  disease. 

Gruenfeld,  78,  recalled 
being  amazed  sk 
decades  ago  w  hen  he 
first  saw  Mauldin’s 
Willie  and  Joe  charac¬ 
ters  —  w  ho  embodied 
the  weary  average 
soldier.  “I  couldn’t  get 
over  the  fact  that  a  guy 
could  w-rite  so  well  at 
22,”  he  told  E^P  in  a 
phone  interview  from 
his  home  in  Lompoc, 
Calif  “He  hit  the  nail 
on  the  head.  He  was 
an  infantry-man  who 


answered  the  same 
letter. 

The  letter  from 
“Excited  About  My 
Brother's  Big  Fat 
(jay  Wedding”  ran  first 
in  “Annie’s”  column, 
distributed  by  Creators 
Syndicate,  on  Nov. 

20.  n  then  ran  on 
Dec.  30  in  “Dear 
Abby,”  distributed  by 
Universal  Press 
Syndicate. 

“These  incidents 
happen  once  a  year  or 
so,”  UPS  spokes¬ 
woman  Kathie  Ken 
said.  “K’s  not  unusual 
for  a  person  to  write 
for  advice  to  various 
differerrt  advice  givers. 
I  think  that  it’s  the 
nature  of  the  business 
that  occasionally  this 
is  bound  to  happen.” 

Still,  the  odds  are 
slim,  as  both  columns 
receive  about  3,000 
letters  a  week, 
generally  ensuring 
enoi^  unique 
material  for  both.  In 
this  case,  “Annie” 
Senior  Editor  Karen 
Duryea  said, 
“Obviously  something 
in  this  letter  appealed 
to  our  columnist  that 
would  appeal  to 
several  advice 
columnists.  I’m 
surprised  this  doesn’t 
happen  more  often, 
actually.” 

The  letters  were 
edited  differently  — 
one  called  the  gay 
brother  “Justin,”  the 
other  dubbed  him 
“Randy”  —  and 
received  sightly 
differeirt  answers. 
“Annie”  scribes  Marcy 
Sugar  and  Kathy 
Mitchell  told  “Excited” 
not  to  directly  ask  to 
be  best  man,  whereas 
“Abby”  writer  Jeanne 
PhUtips  urged  him  to 
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sons,  and  learned  how 
sick  the  cartoonist  was. 
Then  Gruenfeld  called 
Dillow,  “and  things  ex¬ 
ploded.” 

Gruenfeld,  who  visited 
Mauldin  three  times  last 
year,  said  the  cartoonist 
sometimes  responds  to 
the  words  of  World  'Var 
II  from  fellow  veterans 
of  that  conflict.  “It 
definitely  helps,”  he  said. 

Diana  Schilling, 
administrator  of  the 
facility,  said  the  cartoon¬ 
ist  “rarely  communicates 
verbally,”  but  agreed 
that  he’s  clearly  buoyed 
by  the  visits  from  his 
admirers.  11 


identified  with  the  foot 
soldier  and  didn’t 
glamorize  war  ” 

Mauldin  won  a 
Pulitzer  Prize  in  19^5 
2md  went  on  to  a 
distinguished  career  as 
a  syndicated  cartoonist 
for  the  St.  Louis  Post- 
Dispatch  and  the 
Chicago  Sun-Times. 

Five  years  ago,  Gruen¬ 
feld  wrote  a  self-pub- 
lished  book  about  his 
World  War  II  experi¬ 
ences  that  he  sent  to 
Mauldip,  but  it  was 
returned  undelivered. 
Gruenfeld  eventually 
managed  to  get  in  touch 
with  one  of  Mauldin’s 


“take  no  chances  on  a 
miscommunication” 
by  coming  right  out 
and  saying  he  hoped 
to  be  a  part  of  the 
ceremony  itself. 

-  STEVE  FRIESS 


After  almost 
65  years  at 
Rockefellef  Plaza, 

The  Associated  Press 
is  looking  for  a  new 
home.  “A  move  is  in 
the  works,”  according 
to  David  Tomlin,  assis¬ 
tant  to  the  president. 

The  wire  service’s 
lease  expires  in 
September  2004,  but 
Tomlin  thought  a  move 
“will  be  much  earlier 
in  [that]  year,”  with 
AP  hoping  a  lease  will 
be  ready  to  sign  at  the 
end  of  next  month. 

On  Jan.  1,  the  New 
York  Daily  News 
reported  AP  will  take 
over  three  floors 
occupied  by  a  down¬ 
sized  Doubleclick  in 
the  News’  building  on 
Manhattan’s  West 
Side.  But  Tomlin  said 
“that  building  is 
among  the  options 
that  we’re  consider¬ 
ing.”  While  AP  has  not 
negotiated  with  its 
Rockefeller  Center 
landlord,  “a  sharp 
increase”  is  expected, 
said  Tomlin.  Beyond  a 
lease’s  cost,  he  ex¬ 
plained,  the  AP  faces 
such  issues  as  upgrad¬ 
ing  the  premises  to 
bring  in  Internet  and 
TV  operations  now 
located  elsewhere  in 
Manhattan.  Such 
work,  he  said,  is  diffi¬ 
cult  to  do  in  an  active¬ 
ly  occupied  workplace. 
-  JIM  ROSENBERG 


A  typically  not-maudlin-but-Mauldin  World  War  II  scene: 
U.S.  Cavalryman  puts  wounded  mount  out  of  its  misery. 


From  Palmetto  State  to  pampas 


BY  LUCIA  MOSES 

Although  The 

Post  and  Courier 
name  has 

existed  only  a  short 
time,  the  Charleston, 
S.C.,  paper  bills  itself  as 
the  South’s  oldest  daily 
and  can  trace  its 
beginnings  to  Jan.  ! 

10, 1803,  when  the  | 

Charleston  Courier  j 

was  first  published.  ^ 

But  it  is  Robert  ^ 

Smith  Manigault’s 
name  that  has 
been 


the  Post  bought  con¬ 
trolling  stock  in  the 
century-old  Courier 
(which  was  then  the 
News  and  Courier).  In 
1991,  the  morning  and 
evening  papers  fully 
merged  to  become  The 


owns  four  U.S.  dailies, 
several  weeklies,  and  11 
TV  stations  in  the  South 
and  West.  It  also  has  an 
English-language  daily 
in  Buenos  Aires, 
Argentina,  a  features 
sjTidicate  supplying 


along  with  his  sister, 
Mary  M.  Gilbreth. 

The  challenge  now 
for  the  company  is  to 
figure  out  how  to 
manage  its  far-flung 
holdings,  which  now 
stretch  from  the 
Carolinas  to 
Montana  to  Arizona. 
“All  of  a  sudden, 
we’re  a  small  local 

I  company,  then  a 
small-medium-size 
company  spread  out 
over  a  big  territory,” 
said  Pierre 
Manigault,  great- 
grandson  of  the 
founding  Manigault 
and  president  of  the 
company’s  Commu¬ 
nity  Newspaper 
Group,  which  includes 
all  its  U.S.  properties 
but  The  Post  and 
Courier.  “The  bigger 
you  get,  the  harder  it 
is  to  get  the  personal 
touch  —  and  we  want 
that  personal  touch.”  II 


synonymous 
with  Charleston 
publishing  for  the 
past  century. 

When  rice 
farming  turned  bad 
for  Manigault,  he 
switched  to  a  different 
type  of  product  — 
newspapers,  and  in 
1894  he  helped  found 
The  Evening  Post. 

Manigault  found 
greater  success  in  his 
new  field,  and  in  1926 


Evening  Post  carriers  congregate  outside  its  building  in  1924. 

Post  and  Courier. 

This  week,  the  paper 
that  survived  Civil  War 
shelling  and  Hurricane 
Hugo  celebrates  the 
bicentennial  of  day  it 
took  root.  The  Evening 
Post  Publishing  Co.  now 


overseas  papers,  and  a 
timberlands  company. 

The  Manigault  name 
is  still  at  the  top  of  the 
company  roster; 
Chairman  Peter 
Manigault  also  is  a 
majority  shareholder. 
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CALIFORNIA 
Dianne  Ippolito  to  the  newly  created  position 
of  vice  president  of  human  resources  for 
Freedom  Community  Newspapers  in 
Irvine  from  regional  vice  president  for 
Fayetteville,  Ark.-based  Staflmark  LLC. 

COLORADO 

George  Garties  to  chief  of  bureau  at  The 
Associated  Press  in  Denver  from  assistant 
bureau  chief  in  Los  Angeles.  Garties 
succeeds  Peter  Mattiace.  who  is  taking  a 
leave  of  absence. 

FLORIDA 

Tom  Garris  to  director  of  finance  and 
chief  financial  officer  for  the  South 
Florida  Sun-Sentinel  in  Fort  Lauderdale 
from  controller. 

ILLINOIS 

Shannon  Woodworth  to  managing  editor 
at  the  Register-News  in  Mount  Vernon 
from  managing  editor  at  The  Marion 
Daily  Republican. 

MISSISSIPPI 
Dan  Davis  to  managing  editor  at  The 
Hattiesburg  American  from  editor  of 
The  Mississippi  Press  in  Pascagoula. 

MONTANA 

Brad  Tyer  to  editor  of  the  alternative  weekly 
Missoula  Independent  from  interim  editor 
at  The  Texas  Observer,  an  alternative 
biweekly  in  Austin.  Tyer  succeeds  Interim 
Editor  David  Madison,  now  Flathead 
bureau  chief  in  Kalispell. 

NEW  JERSEY 
Marisa  Zielinski  to  director  of  investor 
relations  for  the  Journal  Register  Co.  in 
Trenton  from  investor-relations  manager 
for  Verticalnet  Inc.  in  Malvern,  Pa. 


NEVADA 

Rebecca 
Bradner 

to  classified  adver¬ 
tising  director  for 
the  jointly  operat¬ 
ed  Las  Vegas  Review-Journal 
and  Las  Vegas  Sun  from  local 
retail  advertising  manager. 
Bradner  succeeds  Randa  Todd, 
who  is  retiring. 


BY  JAMIE  SANTO  newspeople@editorandpublisher.com 

CALIFORNIA 

Daniel  Schaub 

Dan  Schaub,  42,  has  been  named  to  the 
newly  created  position  of  vice  president 
of  circulation  at  The  Sacramento  Bee. 
Currently  circulation  director  at  the 
Star  Tribune  in  Minneapolis,  he  will  be 
responsible  for  all  circulation  opera¬ 
tions.  Both  papers  are  owned  by  the 
McClatchy  Co.  Schaub  began  his  career 
at  the  Los  Angeles  Times,  where  he  spent  16  years  serving  in  a 
number  of  positions,  including  national  circulation  manager, 
regional  circulation  director,  and  finally,  director  of  sales  and 
marketing,  before  joining  the  Star  Tribune  in  2001. 


NEW  YORK 

Lisa  Kearns  to  editor  of  the  alternative 
weekly  New  York  Pre.ss  from  managing 
editor.  Kearns  succeeds  John  Strausbaugh. 

PENNSYLVANIA 
Robert  E.  Heisse  to  vice  president  and 
executive  editor  of  the  Centre  Daily  Times 
in  State  College  from  city  editor  at  The 
Patriot-News  in  Harrisburg.  Heisse 
succeeds  Robert  V.  Unger,  who  resigned. 

Joe  Vanderhoof  to  president  and  publisher 
of  the  Pocono  Record  in  Stroudsburg 
from  publisher  of  The  Daily  Independent 
in  Ashland,  Ky.  Vanderhoof  succeeds 
Carolynn  Allen-Evans,  who  is  retiring. 

SOUTH  CAROLINA 
John  H.  McElwee  to  regional  controller  for 
Media  General  South  Carolina  Community 
Newspapers  in  Florence  from  Miami-based 
senior  internal  auditor  for  Knight  Bidder. 


LOUISIANA 

Ted  Power 

to  president  and 
publisher  of  The  Ad¬ 
vertiser  in  Lafayette 
from  editor  and  gen¬ 
eral  manager  of  the  “Williamson 
A.M.”  edition  of  The  Tennessean 
in  Nashville.  Power,  who  also  will 
serve  as  publisher  of  The  Daily 
World  in  Opelousas,  succeeds 
the  retiring  Chris  Jensen. 


News  from  senior  vice  president,  chief 
financial  officer,  and  treasurer  of 
BancTec  Inc.  in  Irving. 


TEXAS 

Evelyn  H.  Miller  to  executive  vice  president 
for  finance,  information  technology,  and 
administration  at  The  Dallas  Morning 


VIRGINIA 

John  Hall  to  publisher  of  the  Culpeper 
Star-Exponent  from  publisher  of  The 
Covington  (Ga.)  News. 
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. .  Well,  you  know  the  rest,  Jesse:  Minnesota  Gov.  Ventura 
leaves  office  after  four  years  of  petulant  press-bashing 


HE  Jesse  Ventura  Show 
closes  in  Minnesota  Jan.  7, 
when  Republican  Tim  Pawlenty 
L  is  sworn  in  to  replace  the  former 
professional  wrestler  who  in  1998  won  an 
improbable  election  as  governor  on  the 
Reform  Party  ticket. 

Because  Ventura  was  always  more 
vaudevillian  than  visionary,  his  four  years 
in  office  probably  should  not  be  assessed  in 
the  usual  political  way.  In  any  case, 
Minnesota  newspapers  have  already  done 
an  exhaustive  job  of  weighing  his  slim 
achievements  against  the 
many  opportunities  wasted 
by  this  rare  third-party 
governor  who  entered  office 
with  a  $3.3-billion  surplus 
and  the  genuine  affection 
of  more  than  three-quarters 
ofMinnesotans. 

Instead,  Ventura’s  term 
is  better  judged  like  a 
once-popular  sitcom  whose 
audience  —  and  star  —  have  wandered  off 
to  more  novel  amusements.  So  when,  as 
they  say  in  TV,  did  the  Ventura  show  Jump 
The  Shark?  For  many  Minnesotans,  it  was 
probably  the  winter  of 2001,  when  he 
signed  on  as  a  TV  announcer  for  wrestling 
promoter  Vince  McMahon’s  ludicrous  XFL 
football  league.  After  so  much  previous 
moonlighting,  it  was  obvious  that  Jesse’s 
entertainment  career  meant  more  to  him 
than  governing  Minnesota. 

But  we  think  Ventura  went  wrong  far 
earlier,  when  he  picked  his  first  major 
fight  with  the  press  by  bleating  that  the 
University  of  Minnesota’s  basketball  team 
had  been  hurt  in  the  NCAA  tournament 
by  the  Saint  Paul  Pioneer  Press'  thoroughly 
documented  expose  of  academic  cheating 


by  players.  The  governor  who  only  months 
before  had  thundered  in  his  inaugural 
speech  that,  like  it  or  not,  he  would  always 
be  honest  with  Minnesotans  let  himself 
become  a  cheerleader  for  dishonesty. 

Ventura  never  really  had  the  talent  to 
demagogue  the  media  the  way  pros  such  as 
Spiro  Agnew  and  George  Wallace  could  in 
the  1960s  or  Hugo  Chavez  can  today.  More 
pouter  than  populist,  tough-guy  Jesse 
Ventura  threw  hissy  fits  instead  of  round¬ 
house  rights.  When  he  tried  to  out-macho 
the  Minneapolis  Star  Tribune's  outdoor 
writer  by  contrasting 
himself  as  a  “hunter  of 
man”  to  cowardly  hunters 
of  “Bambi,”  he  managed 
only  to  alienate  the 
425,000  people  who 
take  out  Minnesota 
deer-hunting  licenses  in 
a  typical  year. 

Ventura’s  press-bashing 
was  so  clumsy  that  he 
couldn’t  even  make  the  news  media  look 
arrogant.  When  he  briefly  changed 
Statehouse  press  credentials  to  read 
“Official  Jackal,”  or  insisted  that  the  Pioneer 
Press  could  not  use  his  “trademarked”  name 
and  image  in  a  political  comic  strip,  or 
refused,  for  “security”  reasons,  after  9/11, 
to  let  reporters  know  his  daily  schedule  — 
it  was  Jesse  “The  Body”  Ventura  who  ended 
up  looking  like  the  stuffed  shirt. 

Like  a  playground  bully,  Jesse  Ventura 
always  ran  away  when  the  press  defended 
itself,  yet  never  stopped  treating  reporters 
as  if  they  were  the  enemy.  Journalists,  in 
turn,  did  something  far  more  damaging  to 
the  Grappling  Governor:  They  held  him 
accountable  for  his  words  and  deeds  —  as 
if  he  were  a  serious  public  official. 


In  Ventura’s 
first  match  with 
the  media,  he  let 
himself  become 
a  cheerleader 
for  dishonesty. 
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BY  FRED  R.  CONRAD/THE  NEW  YORK  TIMES 


to  the 


What  Every  Journalist  Should  Know  About 


THE  PRIZED  SEAT:  It  would  have  to  be  one 
of  your  first  nights  at  New  York's 
Metropolitan  Opera  not  to  know  who  was 
holding  court  at  seat  101  A.  This  is  the 
domain  of  Alberto  Vilar,  the  world's  largest 
contributor  to  the  classical  performing  arts. 


The  Next 
Wave  of 
Arts 
Funding 

Including  the  Cmcial 
Role  of  the  Press 

By  Alberto  Vilar 


The  next  wave  of  arts 
funding  is  at  a  perilous 
juncture,  and  not  merely 
due  to  the  weak  economy. 
As  a  result  of  changes  in  the 
line-up  of  industries  that 
create  substantial  new 

wealth,  arts  institutions  will  be  forced  to  devise 
new  strategies  to  cope  with  a  reduced  and 
evolving  set  of  funding  options.  The  strong 
economy  and  the  extended  bull  market  of  the 
1990s  are  behind  us.  If  anything,  the  new  post 
9/1 1 -homeland  security  era  reinforces  the 
likelihood  that  a  major  snapback  in  the  global 
economy  will  not  occur  in  the  near-term  future. 
Unfortunately,  the  sectors  most  likely  to  generate 
new  wealth  over  the  next  half  dozen  years  have 
scant  history  of  funding  the  arts.  This  means 
that  arts  institutions  will  have  to  learn  to  tap  into 
new  sources  of  wealth,  while  not  losing  sight  of 
other  important,  ongoing  problems,  not  the  least 
of  which  is  the  role  of  the  press. 

Navigating  successfully  through  this 
altered  landscape  requires  both  an 
understanding  of  the  two  main,  time-honored 
tenets  of  arts  funding,  and  an  assessment  of 
how  they  are  likely  to  unfold  in  the  less 
favorable  environment  that  lies  ahead.  ^ 


,  62,  a  billionaire  Cuban-American  technology  investor 
and  philanthropist  •  Started  his  career  in  finance  with  Citicorp  •  Founder  in  1980 
of  New  York-based  Amerindo  Investment  Advisors,  an  early  investor  in  Amazon, 
AOL,  Cisco,  Microsoft,  Oracle,  Yahoo!  and  other  emerging,  high-performing  tech 
stocks  •  Today  he  is  a  leader  in  the  management  of  institutional  investment 
portfolios  in  private  and  public  companies  focused  on  biotechnology  and 
electronics,  principally  Internet  and  networking  stocks  •  He  is  the  world's  most 
generous  donor  ever  for  the  classical  performing  arts  (See  following  pages  for 
details.)  •  Also  a  major  donor  to  education  and  healthcare  projects  in  the  U.S.  and 
Europe  •  Vilar  was  educated  at  Washington  &  Jefferson  College  (B.A.),  lona 
College  (MBA),  and  did  doctorate  work  in  mathematical  economics  at  New  York 
University  •  He  received  the  Austrian  Cross  of  Honor  from  the  Austrian  Embassy 
•  Was  presented  with  the  "Corporate  Citizenship  in  the  Arts  Award"  by  the 
National  Arts  Awards  •  And,  this  month,  New  York  University  will  honor  him  with 
the  "Sir  Harold  Acton  Award"  for  his  exceptional  philanthropic  efforts. 
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The  first  tenet  is  that  private  funding 
of  the  arts  in  the  U.S.  often  represents  as 
much  as  half  of  the  total  income  received. 
This  is  especially  the  case  in  the  classical 
performing  arts.  The  second  principle  is 
that  private  support  for  the  arts  is  highly 
cyclical,  rising  and  falling  with  both  the 
economy  and  the  stock  market. 

The  U.S.  model  for  supporting  the  arts 
is  unlike  anvthing  else  in  the  world. 
European  arts  institutions  receive  up  to  90% 
of  their  funding  from  public  subsidy,  while 
the  comparable  U.S.  figure  is  practically  nil. 
Private  U.S.  arts  organizations  must 
compete  against  these  generous  public 
subsidies  abroad,  principally  in  Europe,  for 
the  same  cosdy  talent. 

The  second  tenet  of  arts 
philanthropy,  its  inherent  cyclicality,  is  due 
to  the  fact  that  much  of  the  wealth  in  the 
U.S.  has  historically  been  amassed  through 
the  stock  market.  Fortunes  derived  from 
this  source  that  were  subsequently 
channeled  into  philanthropic  foundations 
include  those  of  BiO  Gates,  Gordon 
Moore  of  Intel,  Ted  Turner,  George  Soros, 

I  Larrv  EOison  of  Oracle,  among  others. 
These  philanthropists,  however,  largely 
chose  fields  other  than  the  arts  to  support. 

We  are  at  a  stage  in  the  business  cycle 
when  the  arts  cannot  expect  to  see  a  major 
resurgence  of  private  funding  any  time  soon. 
The  NASDAQlndex,  for  example,  peaked 
in  March  2000;  its  80%  plus  decline  over  the 
following  31  months  was  unprecedented  in 
the  post-World  War  II  era.  Approximately 
S7  trillion  in  market  value  was  lost  through 
the  October  2002  stock  market  bottom.  It 
should  be  no  wonder  that  this  extraordinarv 
decline  forced  the  rescheduling  of  many 
major,  long-term  pledges  to  arts 
organizations,  as  well  as  to  other  fields  of 
giving.  As  a  result  of  the  bear  market,  my 
sector  of  technology-venture  capital  has 
additionally  suffered  from  not  being  able  to 
liquefi’  its  private  investments  in  the  public 
market,  which  has  created  huge  cash-flow 
problems.  Over  the  past  two  and  a  half 
years,  technology  witnessed  its  largest 
decline  in  valuation  in  the  42-year  histoty' 
of  electronics. 

.\n  essential  que.srion  aits 
insti  tuti(  )ns  must  a  inti  luu  iiish 
tsk  is:  W  here  will  the  next  wave 
of  wealth  be  made  and  \\  ho  will 
ereate  it.-  lb  sun  i\  e.  aits 


funding  must  follow  the  ereation 
of  new’ wealth. 

While  a  modest  recovery  in  the 
economy  seems  probable  in  2003,  few 
sectors  can  be  expected  to  do  well  in  such  a 
muted  environment.  From  my  perspective 
of  investing  in  technology  for  more  than 
three  decades,  I  believe  that  emerging 
technology  stands  a  far  better  chance  than 
expected  to  be  a  major  exception  to  next 
year’s  overall  sub-par  growth,  and  we 
should  start  to  see  the  resumption  next 
year  of  the  "Third  Wave  ofTechnology", 
the  Internet-Networking  Wave. 

Mainframes  and  client-server  were  the 
first  two  waves  of  technology  that  reigned 
between  1 960- 1 997;  the  latter  created 
several  trillion  dollars  in  stock  market  value 
in  the  1990s.  The  Third  Wave  will  be  based 
largely  on  e-commerce  for  businesses, 
enabled  by  wireless-broadband  across  both 
business  and  consumer  markets.  In  fact,  of 
the  five  main  sources  of  wealth  creation  in 
the  1980s  and  1990s — leveraged  buyouts, 
hedge  funds.  Wall  Street  firms,  technology, 
and  management  stock  options — not  all  of 
them  are  poised  to  recover  equally.  But  can 
the  arts  expect  to  share  in  technolog\'’s  new 
fortunes?  If  the  past  is  prologue,  the  record 
is  not  encouraging. 

W’hat  can  aits  organi/ations  do 
t( )  get  their  fair  sfiare  ( )f  w  hate\  er 
new  funding  is  generated  in  the 
economy  iinheoiext  few  years.- 

It  must  be  remembered  that  the  arts 
are  overwhelmingly  dependent  on  private 
individual  philanthropy  and  not  corporate 
sponsorship  for  the  bulk  of  the  giving  they 
receive.  Individuals  play  a  crucial  role  in 
making  sizable  or  "naming"  gifts  to  fiind 
specific  projects,  notwithstanding  that  the 
trend  towards  public  ownership  of  global 
companies  reduces  the  likelihood  that  a 
new  generation  of  individual  donors  such 
as  J.P.  Morgan  or  Andrew  Carnegie  will 
surface  again.  Naming  gifts  are  important 
because  they  set  examples  for  others  to 
emulate.  In  my  own  case,  I  have  tended  to 
channel  gifts  in  the  classical  performing 
arts  into  four  categories:  education,  new 
productions,  installing  new  technology, 
and  rebuilding  physical  structures. 

Here  are  some  suggestions  for  how 
to  nurture  private  sponsorship: 

>  Large  gifts  should  be  tailor-made  to  suit 
the  financial  needs  of  donors.  These  gifts 


should  be  structured  with  flexible  funding 
timetables  and  should  not  be  too  tightly 
aligned  to  annual  budgets. 

>-  Arts  organizations  should  design  specific 
media  outreach  programs  in  order  to 
communicate  what  a  specific  gift  means 
and  does  for  the  receiving  institution  and 
its  audiences. 

>-  Institutions  should  target  major  projects 
for  specific  donor  recognition,  and  vice  versa. 

An  example  is  education.  A  lot  of  people 
want  to  have  a  part  in  developing 
tomorrow’s  young  talent. 

>■  Arts  organizations  need  to  treat  donors  as 
long-term  clients.  The  worst  thing  would 
be  to  cut  back  on  fundraising  activities 
and  donor  support. 

>  Arts  organizations  should  not  get  drawn 
into  any  negative  pubiicity  on  donor  support. 

Disputes  over  gifts  happen,  but  the  worst 
thing  to  do  is  to  go  public.  It  will  surely  lose 
the  donor  for  good,  and  scare  away  others. 
>-  Arts  groups  and  their  Boards  need  to  sit 
down  with  their  auditors  and  review  the 
unique  nature  of  long-term  giving  and  the 
unusual  adverse  circumstances  in  which 
virtually  all  organizations  currently  find 
themselves.  This  is  just  not  the  time  for 
auditors  to  play  tough  cop  when  long¬ 
term  donor  relationships  are  at  stake  and 
require  flexibility. 

What  ( itlicr  ( ingc  )i  ng  pn  iblcnis 
could  hamper  a  sucl‘cs.stlil 
transition  in  aits  fundraising 
from  the  booming  lyyos  toVhe 
tiampened  prospects  of  the  new 
millennium.' 

I  am  especially  concerned  about  four 
issues: 

>■  Lack  of  education  in  the  arts,  beginning  at 
tbe  most  elemental'  level  of  schooling, 
particularly  in  the  case  in  music.  This  extra 
burden  also  forces  arts  organizations  to 
take  sole  responsibility — at  huge  costs — 
for  developing,  educating,  and  cultivating 
their  own  future  audiences  and  donors. 

>■  The  need  to  foster  and  instill  a  deep-seated, 
sustainable  culture  of  individual  giving, 
especially  in  areas  of  new-found  wealth. 

►  HOW  to  get  the  government  to  play  a  far 
greater  role  in  the  arts.  This  would  start  by 
educating  people  about  the  merits  of 
private  philanthropy,  and  that  it  is  not  in 
competition  with  government  support. 
Much  more  needs  to  be  done  to  increase 
government  collaboration  on  selective 
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projects  with  business  sponsors  and 
private  donors. 

>  The  philanthropic  community  asks  why 
the  press  routinely  gives  short  shrift  to  its 
coverage  of  philanthropy;  why  it  believes  it 
is  largely  driven  by  ego,  or  that  it  exists  just 
to  leave  a  lasting  personal  legacy. 

Regrettably,  in  far  too  many  cases 
press  coverage  gets  caught  up  in  the 
numbers  game,  focusing  on  how  much 
money  was  donated,  and  the  timing  of 
payments,  at  the  cost  of  a  sound  grounding 
in  the  cultural  and  social  benefits  of  the 
gift.  Last  year’s  press  coverage  of  arts 
philanthropy,  for  example,  missed  the 
forest  for  the  trees,  as  it  focused  principally 
on  one  issue,  delayed  or  rescheduled 
payments,  which  were  quite  obviously 
caused  by  the  recession  and  the  bear 
market.  However,  even  in  the  best  of 
times,  donors  count  on  the  receiving 
institution  not  to  divulge  financial  terms 
such  as  payment  schedules.  It  must  always 
be  remembered  that  the  entire  structure  of 
philanthropy  in  America  depends  on  this 
compact  of  privacy. 

In  my  experience,  an  important 
aspect  of  the  generally  poor  coverage  of 
arts  philanthropy  in  this  country  is  that 
most  journalists  who  write  about  arts 
philanthropy  probably  lack  a  deep 
understanding  of  the  subject  because 
they  haven’t  studied  it  in  depth,  as  they 
would  study  music  if  they  wanted  to  be  a 
music  critic. 

The  press  often  does  not  sho'.v  much 
interest  in  why  people  contribute  to  the 
arts,  the  sacrifices  these  gifts  represent,  or 
the  goals  donors  have  for  their  gifts.  Most 
donors  are  passionate  about  the  essential 
role  they  know  the  arts  play  in  humanizing 
societ)'  and  enriching  it  culturally. 

Negative  press  surrounding  a 
donation  can  be  demoralizing  to  the  gift 
giver,  and  can  discourage  or  drive  away 
potential  benefactors.  Excessively  critical 
coverage  might  well  kill  a  golden 
opportunity  for  bringing  readers’ 
attention  to  philanthropy  that  could 
inform  and  inspire  others  to  give. 

In  my  reading  of  arts  philanthropy 
coverage,  it  seems  to  me  that  reporters 
often  go  out  of  their  way  to  find  a  negative 
aspect  of  what  is  invariably  an  upbeat 
story  in  the  name  of  a  "balanced  story."  I 
would  be  the  first  to  acknowledge  that 
fairness  in  journalism  is  essential.  But 


carried  to  an  extreme,  it  runs  the  risk  of 
eroding  and  knocking  off-balance  an 
inherently  positive  story. 

Few  would  argue  that  philanthropy  is 
not  by  nature  an  act  of  goodwill — like  a 
fireman  to  the  rescue — and  should  not 
require  offsetting  criticism  as,  for  instance, 
might  be  the  case  with  politicians. 

The  two  most  frequent  examples  of 
criticisms  which  1  encounter  from  the 
press  about  arts  philanthropy  strike  me  as 
misleading  at  best  and  dead  wrong  at 
worst.  The  first  concerns  naming  gifts, 
where  the  criticism  is  that  they  are  nothing 
!  more  than  ego  trips.  This  completely 
I  overlooks  the  fact  that  arts  fundraising 
I  campaigns,  which  must  solicit  naming 
I  gifts,  have  only  one  currency  to  trade: 
j  naming  recognition.  The  arts  institution 
wants  to  attract  a  well-recognized  donor. 

I  This  gives  credibility  to  the  institution  and 
!  establishes  a  public  competitive  edge, 
i  Another  criticism  specific  to  the 
!  performing  arts  is  that  large  donors 
i  "meddle"  in  the  artistic  direction  of  the 
'  institution.  This  one  is  especially  common, 
j  and  especially  annoying.  I  am  in  no  way 
I  atypical  in  being  a  donor  who  goes  out  of 
[  his  way  not  to  meddle  in  artistic  decisions, 
j  Not  a  single  institution  has  ever  gone  on 
j  record  to  say  otherwise  about  my  role, 
j  An  additional  criticism  is  why  one 
I  supports  wealthy  institutions  when  many 
I  smaller  ones  are  struggling.  The  answer  is 
I  that  large,  widely  respected  institutions 
i  are  world  venues;  they  set  the  standards 
,  for  others  to  follow.  Whatever 
philanthropic  goals  each  donor 
;  establishes,  the  common  bond  in  giving 
is,  above  all  else,  a  generous  disposition. 

In  conclusion,  I  believe  that  the 
I  ultimate  success  of  large-scale  arts 
j  philanthropy  requires  an  integrated,  three¬ 
pronged  approach  to  flourish:  first,  the 
development  and  adoption  of  a  sustainable 
j  culture  of  giving  by  business  leaders, 
i  entrepreneurs,  and  private  citizens; 

'  second,  some  degree  of  collaboration  or 
I  partnership  with  government;  and  third,  a 
i  fair  and  knowledgeable  media. 

I  At  the  end  of  the  day,  the  next  wave  of 

j  arts  philanthropy,  not  likely  to  be  easily 
I  achieved,  will  remain  heavily  dependent  on 
individual  donors.  Even  if  payments  from 
these  contributors  need  rescheduling  in  the 
future,  for  whatever  reason,  the  House 
lights  would  be  dark  without  them.  ■ 


Major  (lifts 
I  b\  Allx'it()\  ilar 


Performing  arts,  particularly  opera 

•  He  has  donated  more  than  $225  million 
to  opera,  ballet,  classical  music,  and  opera 
projects 

•  He  made  the  largest  one-time  gift  ever, 
$50  million,  to  the  John  F.  Kennedy  Center 
for  the  Performing  Arts 

•  A  leadership  grant  of  $25  million  was 
made  to  the  Metropolitan  Opera,  New  York 

•  Gave  $14  million  to  Russia's  Kirov  Opera 
and  Ballet 

•  Contributed  $5.6  million  to  Carnegie  Hall  to 
restore  the  Seventh  Avenue  fapade  of  the  hall 

•  Annually  underwrites  the  $500,000  cost 
of  the  Operalia  international  Competition 
for  Young  Singers  awards  hosted  by  Placido 
Domingo 

•  Was  the  first  benefactor  of  the  La  Scala 
Foundation  in  Milan,  Italy,  donating  $2  million. 


Healthcare 

•  He  gave  $10  million  to  Columbia 
University,  College  of  Physicians  and 
Surgeons  to  establish  the  Alberto  Vilar 
Professorship  of  Neurological  Surgery 

•  Granted  $8  million  to  establish  the 
Alberto  Vilar  Center  for  Research  of  the 
Hand  and  the  upper  Extremity  at  the 
Hospital  for  Special  Surgery  in  New  York. 

•  Made  a  $25  million  gift  to  the  National 
Jewish  Medical  and  Research  Center  in  Denver 
to  fund  the  Alberto  vilar  Research  Center. 


;  Education 

'  •  He  has  committed  $23  million  to  New 

j  York  university  for  the  creation  of  an  arts 
I  scholarship  program,  modeled  on  the 
I  Rhodes  Scholarship  program,  which  will  be 
called  the  Alberto  vilar  Global  Fellows  in  the 
Performing  Arts 

•  At  Washington  &  Jefferson,  made  the 
largest  donation  in  the  2 1 8-year  history  of 
his  alma  mater.  His  gift  will  be  used  to  build 
!  the  65,000-square-foot  vilar  Center  for 

I  Technology,  which  will  house  the  school's 
computer  science  center. 
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basically  don’t  have  one.  There  is  no  reason 
for  me  to  share  my  nonwisdom  with  you 
—  it  would  only  be  confusing.” 

Well,  it’s  the  new  year  now,  so  let 
the  confusing  begin.  What  follows 
is  a  look  at  some  of  the  biggest 
industry  questions,  left  unsettled  by 
the  old  year. 

Cross  ownership:  The  27-year- 
old  Federal  Communications 
Commission  (FCC)  ban  on 
same-market  ownership  of 
newspapers  and  broadcast 
properties  has  to  be  the  mother 
of  all  the  industry’s  unsettled 
questions.  Coming  into  last  year, 
the  ban  looked  dead,  dead, 
dead.  Not  only  were  heavy¬ 
weights  such  as  Gannett  Co. 
Inc.  and  the  Tribune  Co. 
lobbying  for  its  elimination  — 
so  was  the  FCC’s  own  chairman. 
Yet,  the  ban  remains  in 
effect  today  —  and  as  the  FCC 
prepares  for  a  decision  this 
spring,  some  serious  opposition 
to  repeal  is  building  for  the  first 
time.  Labor  unions  and  consumer 
groups  have  begun  beating  the 
drums  against  repeal.  The  public  is 
already  dimly  aware  —  and  a  little 
resentful  —  that  its  radio  listening 
choices  are  pretty’  much  controlled  by 
Clear  Channel  Communications  and 
Emmis  Communications.  At  the  traveling 
road  show  that  anti-repeal  FCC  Commis¬ 
sioner  Michael  J.  Copps  has  planned,  the 
public  will  hear  accusations  that  newspapers 
aspire  to  that  kind  of  control.  But  it  seems 
impossible  the  cross-ownership  ban  will 
remain  in  place  after  its  most  prominent 
critic.  Sen.  Ernest  F.  Hollings,  D-S.C.,  has 
lost  the  key  Senate  committee  chairmanship. 

Advertising  revenue:  Since  advertising 
dropped  off  a  cliff  two  winters  ago,  guessing 
the  timing  of  its  turnaround  has  morphed 
from  a  popular  parlor  game  to  a  maddening 
exercise  in  futility.  Miles  Groves,  chief 
economist  of  The  Barry  Group,  for  instance, 
thought  ad  revenue  would  grow  2%  or  so  in 
2002.  Instead,  he  now  says  it  looks  to  be 
headed  to  a  decline  of  about  0.5%  from  the 
depressed  figures  of  2001. 

Still,  more  chains  are  again  willing  to 
risk  predictions  —  and  relatively  optimistic 
ones  at  that.  Among  the  companies  that 
expect  positive  growth  for  themselves  are 
Gannett  (ad  revenue  up  “mid-single  digits”); 
Knight  Bidder  (4%);  the  New  York  Times 
Co.  (3%  to  5%);  and  the  Journal  Register 
Co.  (3%  to  4%). 


Chains  have  been  emboldened  by  results 
from  the  late  summer  and  fall  that  generally 
show  strengthening  revenue  month  after 
month.  Groves,  who  now  predicts  industry¬ 
wide  growth  of  5%  to  5.7%  this  year,  says 
some  positive  movement  is  inevitable:  “The 
comparables  [with  2002  results]  alone 
should  be  worth  2%.”  And  he  notes  that 
smaller  papers,  which  never  had  a  huge  ad 
run-up  in  the  high-technology  and  financial 
categories,  will  look  even  better. 

Classified  advertising:  While  there  may 
be  reason  for  cautious  optimism  about 
advertising  overall,  plain  old  caution  seems 
to  be  the  watchword  in  classified  advertis¬ 
ing.  This  fall,  while  other  ad  categories  were 
growing,  classified  —  especially  help-wanted 
—  stayed  depressed.  Consider  one  paper’s 
experience:  At  the  St.  Louis  Post-Dispatch  in 
November,  preprint  revenue  was  up  6.1% 
over  the  same  month  a  year  earlier  and 
national  advertising  soared  25.5%  —  but 
classified  revenue  overall  was  down  3.3% 
and  recruitment  was  down  9.7%-  For  all  the 
talk  about  Monster.com  and  online  recruit¬ 
ment,  the  biggest  reason  for  help-wanted 
collapse  has  been  the  amazing  productivity 
of  the  American  economy,  which  has  kept 
chugging  along  even  as  it  sheds  workers. 


Convergence:  The  good  news  last  year 
was  that  newspaper  Internet  sites  began 
banking  some  serious  money.  The  bad  news 
was  that  this  revenue  was  not  necessarily  the 
result  of  the  cross-platform  synergies  that  is 
the  whole  point  of  convergence.  The  discon¬ 
nect  was  most  apparent  at  The  Wall  Street 
Journal,  where  Web  adv’ertising  was  up  20% 
over  2001,  while  print  advertising,  reeling 
from  the  collapse  of  whole  sectors  of  adver¬ 
tisers,  suffered  through  24  straight  months 
of  year-over-year  declines  until  a  marginal 
improvement  was  booked  in  November. 

Building  a  business  model  of  the  cross¬ 
promotion  possibilities  of  convergence 
ignores  one  fundamental  flaw,  argues  Lewis 
D.  Friedland,  professor  of  journalism  at  the 
University  of  Wisconsin:  People  consume 
different  media  for  different  reasons. 
“There’s  no  intrinsic  reason  that  if  I 
subscribe  to  Time  Warner  Cable,  I’m  going 
to  want  to  read  Time  magazine,”  he  says. 

Diversi^:  The  shrinking  of  the  newspaper 


work  force  essentially  stopped  even  the 
incremental  progress  newspapers  had  been 
making  toward  diversify’ing  their  news¬ 
rooms.  “There  was  no  substantive  progress 
at  all  in  the  past  year,”  sa>’s  Juan  Gonzalez, 
the  New  York  Daily  News  columnist  who 
heads  the  National  Association  of  Hispanic 
Journalists  (NAHJ).  For  the  first  time  since 
the  American  Society  of  Newspaper  Editors 
(ASNE)  began  tracking  minority  newsroom 
employment  in  1978,  the  percentage  of 
journalists  of  color  working  on  daily  news¬ 
papers  declined  from  the  year  before. 

NAHJ,  for  one,  has  determined  to  shake 
things  up.  At  next  week’s  ASNE  EHversity 
Summit  in  Nashville,  Tenn.,  the  association 
will  propose  concentrating  efforts  to  raise 
the  number  of  Hispanic  journalists  on 
newspapers  that  publish  not  in  big  cities 
but  in  small  and  midsize  cities  such  as 
Dalton,  Ga.,  or  Dodge  City,  Kan.,  where 
Hispanic  populations  have  soared  in 
recent  years. 

Readership:  Maybe  readership  shouldn’t 
be  considered  among  the  unsettled 
questions  of 2002.  True  enough,  the  News¬ 
paper  Association  of  America’s  semiannual 
Competitive  Media  Index  analysis  showed 
that  readership  remains  essentially  flat. 


But  flip  through  just  about  any  metro 
these  days,  and  you  11  see  newspapers  are 
adopting  strategies  right  out  of  the 
Readership  Institute’s  “Impact”  study  of 
what  works  to  boost  readership:  “refers” 
galore,  house  ads  for  the  next  day’s  content, 
and  hard  news  told  through  the  stories  of 
ordinary  people. 

The  drive  to  capture  a  younger  audience 
that  generally  shuns  neNvspapers  is 
something  like  an  underground  drag  race 
in  Chicago,  where  the  Chicago  Tribune 
and  Chicago  Sun-Times  last  year  both 
launched  youth-oriented  tabloids  named 
some  variation  of  “Red.” 

The  experimentation  everywhere  cheers 
Mary  Nesbitt,  the  Readership  Institute’s 
managing  director,  who  says:  “This 
readership  decline  has  been  a  long  time 
in  the  making  —  and  to  try  and  halt  it,  let 
alone  improve  the  situation,  isn’t  something 
that’s  necessarily  going  to  happen  over  the 
course  of  a  year.”  ® 


Industry  executives  and  outside  observers  have  lost 
their  confidence  that,  in  the  short  run  at  least,  time 
heals  all  wounds.  “There  is  no  reason  for  me  to  share 
my  nonwisdom  with  you,"  Donald  Graham  said. 
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How  a  tornado  in 
Ohio  hit  1,000 
newspapers 


When  a  tornado  touched  down  near 
West  Mansfield,  Ohio,  the  Bellefontaine 
Examiner  received  a  dramatic  photo  taken 
by  resident  JeffMcCall.  Recognizing  the 
impact  of  the  picture.  Editor  Jim  Mason 
sent  it  immediately  to  AR 

“I  felt  we  had  to  send  our 
picture  to  AP  because  the  story 
of  the  devastation  could  affect 
other  readers  across  the 
country,”  says  Mason.  “Being 
scooped  didn’t  concern  me. 

We  had  the  pictures  for  page  one. 
We  rely  on  AP  for  many  things 
and  know  that  sharing  news 
makes  us  a  better  newspaper.” 


Timely  sharing  is  made  possible  by 
the  unique  cooperative  structure  of 
The  Associated  Press.  Sharing  news  and 
photos  works  for  everyone.  Pass  it  on. 

Associated  Press 

■  www.ap.org 


BUSINESS 

Proilt!!  Still  speak  to  the  faithful 

Margin  pressure  persists,  but  some  vow  to  push 
market  share  and  readership  to  the  forefront 


BY  LUCIA  MOSES 

You  GOTTA  HAND  IT  TO  NEWSPAPERS. 

Even  in  the  worst  of  times,  they 
deliver  strong  earnings,  and  last 
year  was  no  different. 

Operating  profit  margins  approached  an 
I  estimated  20.1%  in  a  year  with  essentially  no 
top-line  growth.  While  margins  remain 
below  their  2000  peak  of  more  than  23%, 

;  they  have  increased  dramatically  since  the 
i  1970s,  when  they  were  in  the  low  teens.  And 
publishers  seem  intent  on  protecting 
margins  this  year,  despite  rising  expenses 
and  uncertainty  about  the  revenue  outlook. 

But  at  what  cost?  Defensive  measures 
such  as  reducing  head  count  and  switching 
to  narrower  paper  sizes  have  been  key  to 
newspaper  publishers’  margin-growth 
strategy',  but  their  share  of  advertising 
dollars  has  continued  its  long-term  decline: 
U.S.  dailies’  share  of  total  advertising  fell 
to  less  than  20%  last  year  from  almost  29% 
in  the  late  1970s.  Are  short-term  profit 


gains  coming  at  the  expense  of  share? 

Culturally  conservative,  newspapers  have  a 
history  of  avoiding  innovations  and  new 
products  that  don’t  have  “a  20%  profit 
margin,  immediate  return  on  investment, 
and  99%  chance  of  working,”  says  Earl  J. 
Wilkinson,  executive  director  of  the  Inter¬ 
national  Newspaper  Marketing  Association 
(INMA).  Probably  the  most  notable  excep¬ 
tion  last  year  was  the  Tribune  Co.’s  chancy 
launch  of  RedEye,  a  stand-alone  edition  of 
the  Chicago  Tribune  aimed  at  young  adults. 
But  such  examples  are  few  and  far  between. 

The  relentless  focus  on  margins  has  many 
business-side  newspapermen,  and  even  an 
investor  or  two,  hoping  that  the  industry'  w'ill 
resolve  this  new  year  to  pay  equal  attention 
to  increasing  market  share. 

Wilkinson  doubts  that  any  such  change 
would  come  from  within.  “It’s  going  to  take 
an  external  event  to  move  newspapers  to 
address  forthrightly  the  issues  of  circulation 
levels,  advertising  levels,  and  market  share,” 
he  says.  Remember,  the  industry  spent  big 
on  the  Web  only  £ifter  feeling  that  online 
competitors  threatened  its  very  being. 
Still,  industry  watchers  say  some 
recent  developments  suggest  more 
willingness,  however  unevenly 
distributed,  to  be  proactive. 

•  Publishers  are  talking 
louder  than  ever  about  the 
importance  of  readership. 
Recognizing,  as  the  Tribune 
did,  that  the  one-size-fits-all 
model  won’t  work,  papers  are 
thinking  hard  about  how'  to 
reach  elusive  segments  such  as 
young  adults  and  ethnic  groups. 
“I  think,  for  the  first  time  in 
our  industry,  we  have  activities 
going  on  that  are  unprecedented,” 


‘*We  cut  heads  pretty  quickly.  But  investing 
in  technology  for  long-term  gains  in  productivity, 
rm  just  not  seeing  as  much  as  Td  like.” 

—  BARBARA  COHEN/Kannon  Consulting 
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Tribune  Co.  Chairman  John  W.  Madigan 
recently  told  a  somewhat  skeptical  Wall 
Street  crowd,  referring  to  readership  efforts. 
“This  is  not  just  a  bunch  of  rhetoric.” 

Steve  Diller,  a  partner  in  the  Redwood 
Shores,  Calif -based  consulting  and  research 
firm  Cheskin,  points  as  positive  examples  to 
work  he’s  doing  with  new'spaper  clients  that 
are  looking  beyond  what  people  say  they 
read  to  trying  to  understand  news 
consumption  on  a  deeper,  more  emotional 
level.  Others  are  asking  fundamental 
questions  about  the  readership  experience 
of  the  Sunday  paper  to  improve  its  reach. 
“They’re  saying,  ‘We  really  want  to  address 
these  questions.  We  just  have  to  figure  out  a 
w'ay  to  do  it’”  when  money’s  tight,  he  says. 

•  In  seeking  market  share,  companies 
are  more  willing  now  than  before  to  develop 
targeted  advertising  products  even  if  they  are 
less  profitable  than  the  core  newspaper. 

•  Papers,  whose  online  ventures  started 
out  as  a  defensive  move,  have  built  them  into 
powerful  local  franchises  and  are  more 
aggressively  using  them  to  compete  against 
Monster.com  and  its  ilk.  As  part  of  that  evo¬ 
lution,  companies  are  shifting  from  separate 
print  and  Web  managements,  w'hich  some¬ 
times  caused  ill  will  between  the  respective 
sales  forces,  to  a  more  integrated  model. 

“There’s  clear  e,xperimentation  in  how  you 
manage  a  diverse  portfolio  of  products,”  says 
Barbara  Cohen,  president  of  Kannon  Con¬ 
sulting,  a  management  consulting  firm  with 
a  number  of  newspaper  clients.  “Newspapers 
have  come  to  realize  they  have  to  figure  out 
how  to  run  [their  Web  sites]  off  one  sales 
force,  or  [with]  one  face  to  the  market.” 

•  A  risk-averse  culture  still  tends  to 
dominate  at  many  papers,  though.  Among 
other  things,  industrv’  observ'ers  call  for  them 
to  take  a  more  advertiser-oriented  sales 
approach,  as  other  media  do,  and  to  use 
technology  to  better  serve  customers.  “We 
cut  heads  pretU'  quickly,”  Cohen  says.  “But 
investing  in  technology  for  long-term  gains 
in  productivity’.  I’m  just  not  seeing  as  much 
as  I’d  like.”  INMA  has  launched  a  three-year 
project  designed  to  show  papers  the  eco¬ 
nomic  benefit  of  a  more  aggressive  mind-set. 

As  long  as  analysts  and  investors  keep  the 
spotlight  on  margins,  it’s  hard  to  see  any 
significant  movement  in  the  other  direction. 
One  analyst  recently  predicted  operating 
margins  will  easily  surpass  the  previous  high 
of  23.1%  in  2000  in  the  next  few’ years.  “Will 
the  financial  community  allow’  for  the  flexi¬ 
bility  [to  ease  off  margins]?”  Wilkinson  asks. 
“I  think  it’s  really  difficult  for  any  company 
to  fundamentally  change  w’hen  everything 
they  do  is  pegged  to  one  number.”  II 


>  —  J 

,A  thbusand  words.  .  .  • 

A  handful  of  awards. 

Some  images  are  worth  even  more. 


BEST  OF  SHOW  |  "The  Deuces”  |  Jamie  Francis 


The  St  Petersburg  Times  is  honored  to  have  received  Photo  Staff  of  the  Year 
at  this  year’s  Atlanta  Photojournalism  Seminar.  ^  / 

FIRST  PLACE  |  Feature  Picture  Story  |  "The  Deuces”  |  Jamie  Francis  ' 

SECOND  PLACE  |  News  Picture  Story  |  "Palestinians”  |  Jamie  Francis 
SECOND  PLACE  |  Pictorial  ]  “Checker  Board”  ]  Jamie  Francis 
THIRD  PLACE  |  New  War  Picture  Story  ( 'Two  Dollars  A  Day”  [  Jamie  Francis 
HONORABLE  MENTION  j  New  War  Single  image  )  "Dove  for  Karzai”  |  Jamie  Francis 
SECOND  PLACE  |  New  War  Single  Image  |  "Youths  Remembered”  |  John  Pendygraft  ^ 
THIRD  PLACE  |  Sports  Action  |  "Lost  Ski”  |  James  Borchuck 


»^&t.l)ctcrsburQ 
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Syndicate  columnist,  linked  the  lack  of 
protest  to  newspaper  budget  problems, 
which,  in  many  cases,  have  forced  papers 
to  cut  spending  on  investigative  reporting, 
legal  battles  to  gain  access,  and  hiring. 

“Most  newspapers  have  been  squeezed 
for  cost-savings,  and  there  is  a  challenge 
of  putting  your  people  in  the  right  place, 
making  the  best  use  of  the  resources  you 
have,”  says  Paul  E.  Steiger,  managing 
editor  of  The  Wall  Street  Journal,  which 
laid  off  23  editorial  people  in  the  fall  and 
trimmed  its  newsroom  staff  by  nearly  10% 
last  year.  “That  is  a  big  concern.” 

Robert  Rivard,  editor  of  the  San 
Antonio  Express-News,  says  he  had  been 
forced  to  keep  about  15  editorial  jobs  open 
last  year  and  see.s  little  hope  for  major 
funding  increases  ahead.  “It’s  a  challenge, 
and  we  are  looking  for  the  day  when  we 
can  fill  them,”  he  says. 

Meanwhile,  newspapers  are 
^  having  to  gear  up  for  closer 

scrutiny  of  big  business.  “Getting 
the  American  economy  back  on 
track  is  a  crucial  issue,”  says 
,  Steiger.  “Second  only  to  the  war 

^  on  terrorism.  And  if  the  war, 

■  on  multiple  fronts,  gets  messy, 

■  that  threatens  this  rather  shaky 

J  economy.” 

Other  editors,  especially  those 
at  papers  with  strong  militaiy' 
links,  say  war  coverage  will  require 
I  more  resources,  possibly  drawing 
staffers  from  other  assignments. 

“The  war  is  a  big  one  because  it  is  a 

local  story  for  us,” 
says  Karin  Winner, 
editor  of  The  San 
Diego  Union- 
Tribune,  whose 
circulation  area 
includes  numerous 
militaiy  bases. 
“Managing  expenses  will  be  tough.” 

Responding  to  the  growing  demand  for 
newsroom  training  also  is  an  issue  in  the 
new  year,  according  to  editors  and  staffers. 
With  increased  specialized  knowledge 
needed  for  military  coverage,  business 
reporting,  and  other  specific  areas,  the 
newsroom  dollar  must  stretch  further. 
“There  is  going  to  be  a  call  for  action  for 
newsrooms  to  provide  more  training,”  says 
Mike  Leonard,  a  columnist  for  the  Herald- 
Times  in  Bloomington,  Ind.,  and  president 
of  the  National  Society  of  Newspaper 
Columnists.  “There  is  a  recognition  that 
we  can’t  remain  static  —  especially  when 
we  have  to  do  more  with  less.”  11 


War,  terrorism,  and  big  business  scandals  call 
for  deeper  digging,  but  editors  fear  secrecy  rules 


to  provide  less  access  to  public  records 
is  making  journalists’  lives  difficult. 

“It  is  a  real  handicap,”  says  Nicole 
Brodeur,  a  columnist  at  The  Seattle 
Times,  who  warns  that  the  growing 
restrictions  will  make  reporting 
increasingly  limited  if  they  are  not  opposed. 


BY  JOE  STRUPP 

As  NEWSROOM  LEADERS  AND 

staffers  venture  into  2003,  they 
seem  to  be  facing  a  bit  of  a  New 
Year’s  Eve  hangover,  with  many  of  the 
same  worries  that  dogged  them  last  year 
waiting  to  make  trouble  this  year.  Budget 
cuts  remain  among  the  chief  issues  for 
editorial  employees,  followed  closely  by  a 
concern  over  the  growing  number  of 
restrictions  being  placed  on  access 
to  government  information. 

Add  to  those  concerns  a  new  ^ 

focus  on  a  likely  war  with  Iraq,  ^ 

the  rumblings  of  another  I 

presidential  race  taking  shape,  ■ 

and  ongoing  attention  to  1 

corporate  misdeeds  that  began  I 

with  the  Enron  and  Worldcom  ' 

affairs  —  and  the  print  news¬ 
gathering  industry  has  plenty  to 
fill  journalists’  plates. 

“It’s  a  real  mixed  picture,”  says 
Scott  Bosley,  executive  director  of 
the  American  Society  of  Newspaper 
Editors  (ASNE),  who  says  limits  on 
government  records 
are  still  his  biggest 
concern.  “I  think  some 
of  us  have  taken  for 
granted  too  long  the 
access  to  information. 

There  are  a  lot  of 
challenges  ahead 
[involving  access]  with  the  war  on 
terrorism  and  military  conflicts.” 

Henry  Holcomb,  president  of  The 
Newspaper  Guild  of  Greater  Phila¬ 
delphia  and  a  veteran  reporter  at  The 
Philadelphia  Inquirer,  thinks  so,  too. 

“The  government  attitude  is  to  keep 
things  more  and  more  secretive,”  he  told 
E^P.  “We  need  a  resolve  not  to  be 
willing  to  quietly  go  away.” 

Whether  it’s  the  White  House  and 
Pentagon’s  refusal  to  release  information 
they  deem  sensitive  or  state  governments 
such  as  Florida’s  and  New  Jersey’s  seeking 
to  keep  everything  from  autopsy  reports  to 
farm  addresses  secret,  the  mounting  effort 


“Too  many 

editors  and  too  many  reporters  are 
letting  the  issue  slide.  Too  many  people  have 
their  heads  down."  —  TIM  MC  GUIRE/United  Feature  Syndicate 


“It’s  a  lot  harder,  and  you  are  having  to 
put  up  with  more  and  more  of  a  fight.” 

But  do  newspapers  and  their  owners 
have  the  resolve  to  battle  the  efforts  to 
impose  secrecv'?  So  far,  journalist  groups 
have  picked  up  the  gauntlet,  but  few' 
media  companies  or  newspaper  chains 
have  chosen  to  make  public  access  an 
important  issue. 

“Too  many  editors  and  too  many 
reporters  are  letting  this  issue  slide,”  says 
Tim  McGuire,  former  president  of  ASNE 
and  recently  retired  editor  of  the  Star 
Tribune  in  Minneapolis.  “Too  many 
people  have  their  heads  down.”  Like  most 
critics,  McGuire,  now  a  United  Feature 


18  EDITOR& PUBLISHER  JANUARY  6,  2003 


twwwedi  torandpubllsher.com 


OUTLOOK  200  3 


SYNDICATES 


Wjoins  the  advice  squad 

Dipping  into  our  bulging  mailbag,  we  assess 
the  prospects  for  the  features  biz  this  year 


BY  DAVE  ASTOR 

As  THE  ADVICE-COLUMN  CATEGORY 
continues  to  shake  out  seven 
months  after  Ann  Landers’  death, 
we  decided  to  go  into  this  line  of  work 
ourselves  —  at  least  for  a  week.  So  here  are 
answers  to  your  burning  questions  about 
sjTidication,  circa  2003,  from  our  mailbag: 

Dear  E&P; 

As  a  syndicate  president.  I’m  worried. 

The  economy  is  still  in  a  recession, 
newspaper  feature  budgets  remain  tight, 
and  a  number  of  clients  continue  to  pay  us 
less  than  $10  a  week  for  content.  How  do  I 
stay  in  business  under  those  conditions? 

Sincerely, 
Not  the  Syn  of  Our  Fathers 
Threaten  to  invade  another  svmdicate  — 
to  take  your  creators’  minds  off  dwindling 
royalties. 

Dear  E&P; 

They  may  be  mostly  white  guys,  but  you 
have  to  admit  that  America’s  editorial 
cartoonists  include  a  lot  more  liberals  and 
centrists  than  conservatives.  That’s  not fair. 
What  can  we  do  to  change  this  in  2003? 

Sincerely, 

So  Tired  of  Satire  That’s  Not  Right 
Give  Ann  Coulter,  Bill  O’Reilly,  Cal 
Thomas,  and  George  Will  drawing  lessons. 

Dear  E&P; 

Some  syndicates  like  to  distribute 
columns  by  politicians,  celebrities,  and 
other  non  writers.  Given  that  Hillary 
Rodham  Clinton  used  to  do  a  column, 
will  Bill  Clinton  start  one  this  year? 

Sincerely, 
Lonica  Mewinsky 

We  hear  he  and  Bob  Greene  will  write  a 
new  feature  called  "Eight  Simple  Rules  for 
Dating  Someone  Else’s  Daughter.” 

Dear  E&P; 

There  are  only  about  100  full-time 
editorial-cartooningjobs  left  in  the  country, 
and  several  newspapers  aren’t filling  open 
slots.  For  instance,  the  Chicago  Tribune 


hasn’t  replaced  JeJfMacNeUy,  who  died  in 
2000,  yet  I  heard  they  filled  a  sportswriting 
position  almost  immediately!  How  can  an 
unemployed  cartoonist find  work? 

Sincerely, 

Job  Prospects  Go  From  Nast  to  Nasty 
Apply  for  a  sportswriting  position,  and 
when  you  finally  get  assigned  a  column,  fill 
the  space  with  editorial  cartoons. 


Dear  E&P; 

/  am  a  young  cartoonist  doing  a  comic 
few  papers  are  buying  because  their  pages 
are  filled  with  older  strips  originally  created 
by  artists  long  deceased.  What  should  Ido? 

Sincerely, 
More  Talent  Than  Clients 

Newspapers  are  reluctant  to  drop 
long-running  comics  because  they’re 
terrified  1%  of  their  readers  will  write  angry 
letters.  Identify  those  readers,  send  them 
into  the  past  via  time  machines,  enroll 
'  them  in  underfunded  schools,  and  —  when 
they  return  to  2003  —  they  won’t  be  able  to 
write  letters  to  newspapers. 

Dear  E&P; 

This  year,  I  expect  many  columnists  to 
continue  urging  President  Bush  to  invade 
Iraq.  But  many  of  them  avoided  serving  in 
the  military  themselves.  Do  these  “chicken 
hawks” have  the  moral  authority  to  be 
so  pro-war? 

Sincerely, 
Only  the  Poor  Die  Young 
Duh.  If  today’s  pundits 
had  served  in  Vietnam,  they 
might’ve  been  killed.  How 
could  they  then  be  writing 
columns  now?  CWell,  we 
suppose  they  could  have 
ghost-written  them.) 

Dear  E&P; 

What  can  we  do  to  make 
sure  The  New  fork  Times 
doesn ’t  win  seven  Pulitzer 
Prizes  again  this  year? 

Sincerely, 
All  the  Questions  Fit  to  Ask 


An  invasion  is  in  the  offing,  but  there’s  still  time  to 
lock  up  your  daughters  if  Bill  Clinton  and  Bob  Greene 
really  do  that  “Below-the-Beltway  Boys”  column. 


Dear  E&P; 

The  dot-com  princes  no  long  party 
like  it’s  1999,  but  my  syndicate  still 
earns  some  bucks  selling  content  to  Web 
sites,  wireless  clients,  and  other  online 
customers.  Will  my  electronic  business 
rise  in  2003? 

Sincerely, 
Duke  of  URL 

Yes.  But  could  you  please  get  your 
readers  to  stop  plunging  scissor  blades 
into  their  computer  screens?  If  they  want 
to  cut  out  a  comic  strip  to  tape  on  their 
refrigerator,  tell  them  to  print  it  first! 


Limit  the  Times  to  the  editorial-cartoon 
category. 

Dear  E&P; 

Your  “Features  of  the  Year” spread 
each  November  makes  four  winners 
very  happy  —  and  just  everyone  else 
thoroughly  annoyed  Is  the  criticism 
worth  it?  Why  do  you  continue  to  do  these 
annual  picks? 

Sincerely, 
Four:  What’s  It  Worth? 

We  at  E^P  are  trying  to  be  named 
“Masochists  of  the  Year.”  H 
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TECHNOLOGY 


With  UV  CTP  and  4-by-l  presses  now  on  stage, 
cross-media  and  tablet  software  wait  in  wings 


BY  JIM  ROSENBERG 

The  year  ahead  brings  something 
more  important  than  new  products 
or  processes.  It  provides  a  first  look 
at  how  some  new  technologies  fare  in 
sustained  live  production. 

From  overall  production  management  to 
smarter  control  of  packaging,  software’s 
importance  to  operations  will  increase.  And 
this  year  may  see  a  new  generation  of 
European  publishing  systems  marketed  to 
American  newspapers  by  a  growing  roster 
of  mostly  new  suppliers.  New  York-based 
consultant  Bill  Rosenblatt  has  “high  expec¬ 
tations”  for  Italy’s  EidosMedia  because  its 
former  Unisys  employees  “really  know  the 
U.S.  market.”  The  others,  he  says,  will  have 
to  fill  U.S.  offices  with  staffers  w'ho  under¬ 
stand  this  market.  Rosenblatt,  president  of 
GiantSteps/Media  Technology  Strategies, 
sees  “at  least  another  two  years”  before  any 
makes  much  of  a  mark  in  North  America. 

Unlike  established  competitors  with  big, 
complex  systems  and  customer  bases  that 
may  welcome  upgrades  but  resent  radical 
revisions,  smaller  startups  have  the  sidvan- 
tage  of  designing  systems  and  writing  soft¬ 
ware  from  scratch  for  (prospective)  users 
they  cannot  alienate  and  need  not  support. 

As  former  big  names  in  the  U.S.  systems 
market  merged  into  other  (often  foreign- 
owned)  firms.  Digital  Technology  Inter¬ 
national  (DTI)  reinvented  itself,  aiming  for 
high-end  and  overseas  markets  with  a 
retooled  system  that  went  furthest  in 
integrating  new  Adobe  technologies.  But  as 
the  number  of  former  U.S.  vendors’  sites 
dwindles,  pressure  comes  from  imports, 
notably  Great  Dane  CCI  Europe  on  the 
news  side  and  Sweden’s  Mactive,  which 
appears  to  be  top  dog  on  the  ad  side. 

Were  it  not  for  Y2K,  says  Rosenblatt, 
more  papers  would  still  be  using  Atex  and 
System  Integrators  Inc.  products.  But 
needing  to  upgrade,  U.S.  newspapers 
(generally  18  to  24  months  behind  Europe 
in  embracing  new  technology,  according  to 
Rosenblatt)  were  happy  to  have  what  the 
likes  of  CCI  and  Unisys  were  offering. 
Among  evolving  media,  a  hybrid  of  paper 


and  pixels  that  resembles  ink  on  paper  is  an 
edition  prepared  for  viewing  on  recently 
launched  Tablet  PCs.  Unlike  earlier 
electronic  versions  of  print  editions,  which 
may  be  read  online  or  as  printouts,  editions 
for  the  new  portables  are  to  be  read  offline 
but  on-screen  —  readers  pick  up  the  tablets, 
not  printouts.  NewsStand  Inc.  and  Olive 
Software  Inc.,  which  pioneered  the  former 
model,  are  prepared  to  exploit  the  latter. 


redesigned,  nonlaser  imager.  Successful  UV 
platesetting  could  capture  many  news¬ 
papers  now  resisting  high  CTP  plate  prices. 

AlfaQuest  Technologies  Inc.’s  new  UV 
platesetter  has  been  ordered  by  three 
midsize  dailies.  BasysPrint  is  putting  its 
machines  in  papers  large  and  small.  “It’s 
working  well  here,”  reports  Mark  Grunlund 
of  two  units  at  the  Staten  Island  (N.Y.) 
Advance.  Two  more  shipped  to  Advance 
Publications’  Union-News,  Springfield, 
Mass.,  and  the  Median  Supply  Co.  Inc.  vice 
president  and  general  manager  says  as 
many  as  four  of  Advance’s  Michigan  dailies 
may  install  them.  Other  BasysPrint  sites 
include  the  Newspaper  Agency  Corp., 
business  arm  of  Salt  Lake  City’s  two  dailies. 
With  a  litho  plate  imager  at  a  commercial 
newspaper  printer,  PerkinElmer  is  testing, 
with  MacDermid  Printing  Solutions,  a 
model  that  exposes  photopolymer  flexo 
plates  at  American  Color  Graphics. 

While  The  Courier-Journal  moves 
to  offset  in  Louisville,  Ky.,  the 
Pittsburgh  Post-Gazette  will 
preserve  flexo  printing  despite 
a  “desire  to  go  with  offset” 
during  a  feasibility  study  two 
years  ago.  To  each  of  its  six 
presses,  “we  will  be  adding, 
potentially,  one  more  tower,” 
says  Production  Director  K. 
Michael  Tomasieski. 

Unless  a  U.S.  paper  jumps 
to  SLx-wide  printing,  most 
attention  will  focus  on  the  first 
four-page-wide,  one-page- 
around  (straight-only)  presses  to 
go  into  service.  Presses  from  MAN 
Roland  with  a  two-around  blanket 


Expect  to  wait  **at  least  another  two  years”  before 
new  European  cross-media  systems  make  much  of 
a  mark  in  North  America. 

—  BILL  ROSENBLATT/Giant  Steps/Media  Technology  Strategies 


A  Los  Angeles  Times  project,  undertaken 
with  newspaper  technology  visionary  Roger 
Fidler,  may  show  a  tablet  edition  by  spring. 

For  hard  copy,  however,  computer-to- 
plate  output  is  spreading  fast.  New  in  the 
new  year  is  the  chance  to  see  ultraviolet 
CTP  in  action  on  deadline.  Unlike  visible- 
light  £uid  thermal  platesetting,  UV  uses 
familiar,  affordable  plates  and  processors. 

Three  kinds  of  UV  exposure  (frequency- 
multiplied  diode  laser,  lamp  with  micro¬ 
mirror,  gas  laser)  are  going  into  use.  Before 
the  year  is  out,  a  fourth  may  appear  —  a 


will  run  at  The  Knoxville  (Tenn.)  News- 
Sentinel,  the  Daily  Herald,  Arlington 
Heights,  Ill.,  and  the  Union-News, 
Springfield.  Heidelberg’s  gapless-blanket 
model  already  prints  The  Roanoke  (Va.) 
Times  and  some  big  British  dailies. 

Springfield  illustrates  the  incremental, 
evolutionary  changes;  digital  exposure  (no 
laser)  of  ordinaiy'  plates  for  fast  offset  print¬ 
ing  (neither  keyless  nor  waterless)  using 
fewer  plates  than  most  doublewides.  11 

“Outlook  2003” continues  on  page  28 
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-ANNOUNCEMENTS- 


ASTROLOGY 


LOOKING  FOR  A  CLEAR-HEADED,  practi 
cal  and  philosophical  astrology  column? 
Planet  Waves  by  Eric  Francis,  seven  years 
running.  (206)  5674455. 

_ MOVIE  REVIEWS 

MOVIE  REVIEWS  with  photos.  Video  Guide, 
Star  Interviews,  Book  &  Music  Reviews. 
Low  weekly  rates.  Cineman  Syndicate: 
(914)  967-5353  cineman@frontiernet.net 


PUZZLE  FEATURES  SYNDICATE 

The  Finest  in  Daily  and  Sunday  Crosswords 
Call  (800)  2924308/(909)  929-1 169 


-ANNOUNCEMENTS- 


_ EDUCATION _ 

WORLD  JOURNALISM  INSTITUTE 

Are  you  interested  in  being  a  Christian  jour¬ 
nalist?  The  World  Journalism  Institute  has  a 
number  of  journalism  courses  scheduled 
throughout  the  year  in  New  York  City,  Wash¬ 
ington,  DC,  Los  Angeles  and  Asheville,  NC. 
Academic  credit  is  available.  Check  us  out  at 
www.worldji.com  We  may  be  right  for  you. 

NEWSPAPER  APPRAISERS 

APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 

WHATS  YOUR  PAPER  WORTH?? 

Free  Confidential  Valuation  at 
www.mediamergers.com 
W.B.  Grimes  &  Co.,  (301)  253-5016 
America’s  leading  appraisers  -  Est.  1959 

NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


America's  Leading  Brokers  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Doug  Hebbard,  Midwest 
(847)  356-7675 
John  Szefc,  Northeast 
(845)  291-7367 

Stephen  Klinger,  Southwest/West 
(505)  524-0122 

Bill  Eubank,  Southwest/South/Plains 
(832)  594-8263 
www.mediamergers.com 

BOLITHO  MEDIA  SERVICE 
THOMAS  C.  BOLITHO 
“A  tradition  of  service  to 
community  newspapers” 

(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)  3684352 
123  NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 

GAUGER  MEDIA  SERVICE,  INC. 

Appraisals,  Mergers,  Acquisibons 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 


GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Appraisals,  Sales,  Acquisitions,  Mergers 
(661)  833-3834,  Fax  (661)  833-3845 
www.media-broker.com 

NEWSPAPER  APPRAISERS 


Brokers  and  appraisers  for  80  years 

Thousands  of  papers  sold  cind  appraised  since  1923 
Confidential  appraisals  for  estate,  ESOP,  bank,  stock,  assets. 

JohnCrihh  •  Jim  Hicks 

Tom  Karavakis  •  Gary  Greene  €  1^1  1^  1^ 

&  ASSOCIATES 


Publicatton  Brokerage  &  Appralael 


104  East  Main,  Suite  402,  Bozeman,  MT  59715  •  (406)  586-6621  •  FAX  406-586-6774 


NEWSPAPER  BROKERS 

Leader  in  Sale 
of  Community  K..  w  ^ 
Newspapers' 

1 214)  265-9 A0« 
Rickcnbacher  IVIedia 


www.editorandpublisher.com 


NEWSPAPER  BROKERS 

MEDIA  AMERICA  BROKERS 

The  Pinnacle,  Suite  500 
3455  Peachtree  Road,  NE 
Atlanta,  GA  30326-3236 
(404)  995-7088  Fax  (404)  995-7089 

Lon  W.  Williams 


NEWSPAPER  BROKERS 


MICHAEL  D.  LINDSEY 

www.publicabonsforsale.com 
(307)  772-0003,  Fax  (307)  772-0004  i 

-  i 

NEWSPAPERS  FOR  SALE 

EAST  TEXAS  WEEKLY,  growing  area,  ' 
large  beaubful  lake,  larger  towns  nearby, 
metro  two  hours  away.  Bill  Berger,  Associ¬ 
ated  Texas  Newspapers,  (512)  476-3950, 
1801  Exposition,  Ausbn,  TX  78703.  j 

For  a  list  of  Properbes,  for  sale  go  to  | 
www.mediamergers.com 
W.B.  Gnmes  &  Co.-  Est.  1959 

MCHE  MARKET,  WELL  established,  low 
overhead  newspaper  in  South  East  Florida.  ' 
$150,000.  Owner  retiring.  Contact  Jack  i 
Zollinger  at  (239)  596-8200  or  visit  ' 
www.vmaples.com. 

ONCE-IN-LIFETIME'  opportunity.  Estab^  ; 
lished  weekly  with  big  potential  in  Idaho 
mountains  near  new  ski  resort. 
greatweekly@yahoo.com 

NEWSPAPERS  WANTED 

WANTED  TO  PURCHASE;  Small-town 
newspapers  with  paid  circulation  4,000  or 
above  by  award-winning  non-public  group 
that  will  treat  your  employees  and  your 
community  as  well  as  you  have  done. 

Box  2036,  Editor  &  Publisher  i 

770  Broadway,  7th  FI,  NY,  NY  10003 

PUBLICATIONS  FOR  SALE 

BOAT  MAGAZINE.  FLORIDA  monthly  Gulf  ! 
Coast  publication,  full  color  format  with  edi-  | 
tonal  content.  Very  good  market  posibon 
and  profitable.  P.O.  Box  14428,  Bradenton, 
Florida,  34280(941)716-3256. 


-EQUIPMENTS  SUPPLIES- 


EQUIPMENT  FOR  SALE 

FOR  SALE:  URBANITE  folder/100  HP 
drive/motor  $31,000  (w  UPPER  FORMER 
$44,000)  John  Newman  (913)  6484195 


_ MAILROOM _ 

BUY/SEU/Aa  MAILROOM  EI?UIPMENT 

Muller  Marbni/Rima/Quipp 
Harris/Heidelberg/Hall 
Stitcher/Tnmmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax:  (256)  997-9656 

~  NEWSTEC,  INC 

Specializing  in  Inserters  and 
Post  Press  Controls  -  •  Installabor 
•  Spare  Parts  •  Buy/Sell  used  Inserters 
Terry  Connors,  Vice  President  of  Sales 
Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
tconn3317@aol.com 


NEWSRACKS 


Cal  Now  (800)  248-8898 
Fax  (818)  784-5872 

NATIONAL  NEWSVEND 

7824  Gpeenbush  Iveaue 
NH.CA.  91605 


-THE  NEWSPAPER  INDUSTRY’S  MEETINfi  PLACE 


GOSS  SSC,  new  1981, 1986,  22  3/4, 

8  mono  units,  two  4-high  stacks  each  with 
Tec  12’  dryers  and  chills,  UOP  color  unit,  2 
SSC  folders  (one  with  upper  former),  with 
DP  and  cross  perferred  5  motors  and  con¬ 
trollers,  2  Enkel  splicers,  infeeds,  web 
guides,  cutoff  controls. 

Recently  rebuilt,  producing  high  quality  4/C 
heatset  work.  Available  as  a  complete 
pressline  or  individual  components. 

Webeq  International.  Inc. 

(847)  459-9700:  Fax:  (847)  459-9707 
presssales@aol.com 

MOST  EXTENSIVE  SELECTION  OF 

USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 

PRESSES 

•  Goss  3:2  Folders  23  9/10”,  22  3/4”, 

22”,  21  1/2",  21” 

•  New  Of  Rebuild  (jOSS  R.T.P.  42’  +  45’ 

•  Goss  Y  columns  all  sizes 

•  Goss  Metro  Units 

•  Goss  Metro  Half  desks 

•  Goss  Cosmo  Units 

•  Metro  13  sized  cotored  deck 

Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (323)  256-7607 

WEB  PRESSES  &  AUXILIARIES 

www.graphicmachinesales.com 

(815)  6484611  Of  fax  (815)  648-2856 


-INDUSTRY  SERVICES- 


CIRCULA’nON  SERVICES 


Mefro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Cutbng-Edge  Technology 
Horace  Southward/Eric  Southward 
(800)  95CF8475 
www.metro-news.com 

HEADLINE  PROMOTIONS.  INC. 

ColdCalling  Specialists. 
Programs  Include: 

’  Starts  •Stop-Saver  •  Verification 

(800)  260-9923 
Dennis  Mc(?uillan 
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-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES.  INC  Customer 
Service  Overflow  Support  Never 
Drop  A  Customer  Call  Again  -  Route 
Them  To  Us!  We  have  120  web  enabled 
agents  ready  to  help  your  customers.  A 
must-have  for  emergencies,  after-hours  and 
weekends.  Costs  based  solely  on  customer 
demand.  Call  Andy  Orr  at  (970)  493-0470 
ext.  109  for  more  information. 


LEVIS 

ALL  YOU  NEED  TO  KNOW 
ABOUT  NEWSPAPER 
TELEMARKETING 

Starts/NIE  Fundraising/Stop  Saver 
(800)  884-9511 
Email;  thelevisco@aol,com 

MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art 
predictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quantity  sales!  Phone:  (732)  738-5100 
FAX:  (732)  738-5115 
E-mail;  mpi@marketingplusinc.com 
www.marketingplusinc.com 
Member  of  the  USA  Chambers  of  Commerce 

PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776-6397 

WWW.PROSTARTS.COM 

WESTPARK  DIRECT 

Intelligent  Circulation  Marketing 

www.westparkdirect.com 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 

(303)  791-3301  www.fakebrains.com 


GRAPHIC  DESIGN  SERVICES 


DAILY  NEWS  GRAPHICS  provides  fast, 
reliable,  customized  graphics  for  your 
newspaper  at  incredible  savings.  Visit  us  at 
www.dailynewsgraphics.com. 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Unsafe 
floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  (Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 


ADVERTISERS 

For  Space/material 
deadlines  call 
Michele  MacMahon  at 
646.654.5303 


-HELP  WANTED- 

ACADEMIC 

ACADEMIC 

ACADEMIC 

' - KENTSIATE - 

UNIVERSITY 

Director 

School  of  Journalism 
and  Mass  Communication 
(No.  240015) 

The  award-winninj;  SchrHil  of  Journalism  and  Mass  Communication  is  one 
of  four  sehix)ls  in  the  College  of  Communication  and  Information  and  is  one 
of  the  top  undergraduate  journalism  and  mass  communication  programs  in 
the  nation.  We  have  award-winning  campus  media,  including  the  Daily 
Kent  Stater,  the  Digital  Stater,  the  Burr  Magazine,  the  CyBurr.  WKSR  radio 
station  and  TV-2  television  station.  The  schixil  is  accredited  by  the 
Accrediting  Council  on  Education  in  Jt'umalism  and  Mass  Communication, 
houses  the  Center  for  Privacy  and  the  First  Amendment  and  is  affiliated 
with  the  Institute  for  Cyberinformation  and  the  .Master's  program  in 
Information  Architecture  and  Know  ledge  Management. 

The  .Schix)l  of  Journalism  and  Mass  Communication  at  Kent  State  is  Ux>k- 
ing  for  a  new  director  to  start  July  I.  2(X).3.  We're  an  accredited,  profes¬ 
sionally  oriented  schrx)l  with  19  full-time  faculty  and  more  than  IWX) 
undergraduate  students.  We  have  majors  in  advertising,  PR.  new  spaper  jour¬ 
nalism.  magazine  journalism,  broadcast  journalism,  photojournalism,  elec¬ 
tronic  media  production,  information  design,  video  and  film  programming, 
and  photo  illustration.  There  are  .30  master's  degree  students  in  two  con¬ 
centrations  —  media  management  and  reporting/editing. 

KSU  has  the  Kent  campus  of  atx)ut  2.3. 5(X)  students  and  sewn  regional  cam¬ 
puses  with  about  I2,(XX).  The  University  is  liKated  in  northeast  Ohio  near 
the  urban  centers  of  Cleveland.  Akron,  Canton  and  Youngstow  n. 
Responsibilities:  As  director  of  the  schrxil.  you'll  report  to  the  IX'an  of  the 
College  of  Communication  and  Information.  Your  responsibilities  will 
include  personnel  and  financial  management;  academic  program  develop¬ 
ment  and  evaluation;  leadership  in  faculty  research  and  professional  devel¬ 
opment;  generation  of  outside  funding  and  a  strong  professional  presence 
within  and  beyond  the  campus.  You'll  also  need  to  demonstrate  leadership 
in  our  anticipated  transition  to  a  new  facility  . 

Qualirications:  We're  looking  for  someone  with  a  demonstrated 
interest/involvement  in  journalism  &  mass  communications  and  a  proven 
record  of  leadership/  management/  administrative  skills,  solid  professional 
and  academic  experience  and  a  successful  teaching  record.  You'll  need  to 
have  excellent  people  management  and  eommunieation  abilities.  Minimum 
Master's  degree  preferred. 

.Application:  To  apply,  send  a  letter  of  interest  referring  to  the  alxne  position 
title  and  number,  resume,  and  names,  addresses  and  telephone  numficrs  of 
three  to  five  references.  Include  a  statement  of  your  v  ision  of  a  professional 
Schcxtl  of  Journalism  and  Mass  Communicatiirn.  emphasis  in  the  areas  of 
teaching,  research  and  creative  activity.  Review  of  applications  will  begin 
Fcbmary  1.5,  2(X),3  and  continue  until  the  position  is  filled.  Send  all  material  to: 
Dean  E.  Timothy  M<H>re 
Starch  Committee  Chair 
Kent  State  Cniversitv 
P.O.  Box  519t) 

Kent.  OH  ■t4242-(MH)l 
http://v\  ww.kent.edu 

All  dcx'umcnts  submittcxl  to  Kent  State  University  for  employment  opportunities 
are  public  record  and  subject  to  disclosure  under  the  Ohio  f^blie  Records  I  jw. 

.  k’l'iil  Stale  ISiiversily  is  an  Equal  Opportunity. 

Atftrmative  Action  Employer  . 


E.W.  Scripps  School  of  Journalism 
OHIO  UNIVERSITY,  ATHENS,  OHIO 
1-year  Scripps  Howard  Visiting  Professional 
position  for  professional  of  national  reputa¬ 
tion.  $70,000-S80,000  plus  generous  bene¬ 
fits.  Teach  two  courses  per  quarter  based 
on  successful  applicant’s  background. 
Some  earlier  SHVP’s:  Terry  Anderson, 
Helen  Thomas,  Kevin  Noblet,  Ron  Ostrow, 
Kenneth  Freed,  Bradley  Martin,  See 
www.scrippsjschool.org  for  complete  )ob 
description  and  information  on  school.  Re¬ 
sumes  with  three  references  to  Dru  Riley 
Evarts,  Scripps  School  of  Journalism,  Ohio 
University,  Athens,  OH  45701.  Must  arrive 
by  February  10,  2003.  Phone  inquiries  to 
(740)  593-2503,  E-mail:  evarts@ohio.edu. 

'  ’faculty  POSITIONS  FOR  FALL  2003 
Department  of  Journalism  &  Printing 

ARKANSAS  STATE  UNIVERSITY 

1)  Advertising.  Tenure-track  position  to 
teach  advertising  and  other  journalism 
courses  in  AEJMC  accredited  program  that 
has  good  media  contacts.  Required:  doctor¬ 
ate  in  appropriate  area  and  experience,  or 
master's  degree  and  3-5  years  experience 
in  advertising  or  journalism  related  area.  As¬ 
sistant  professor  rank. 

2)  Visual  Communication.  Tenure-track  posi¬ 
tion  to  teach  visual  communication,  photog¬ 
raphy,  digital  publishing  and  design,  multi- 
media  production  and  prepress  production. 
Required:  doctorate  in  appropriate  area  and 
experience  or  master’s  degree  and  3-5 
years  experience.  Assistant  professor  rank. 
Contact:  Joel  Gambill,  Chair,  Department  of 
Journalism  and  Printing,  Arkansas  State  Uni¬ 
versity,  P.O.  Box  1930,  State  University 
(Jonesboro),  AR  72467.  Provide  current  re¬ 
sume,  names  and  addresses  of  three  refer¬ 
ences  and  copies  of  transcripts. 

Review  of  applications  will  begin 
January  30th,  2003,  and  continue  until 
positions  are  filed. 

Arkansas  State  University  is  an  Equal 
Opportunity  Employer  with  a  strong 
institutional  commitment  to  the 
achievement  of  excellence  and  diversity 
among  with  faculty  and  staff. 


Aim-IRTISING 


ADVANCEMENT 

See  how  far  your  career  can  take  you. 
www.boonenewspapers.com 

ADVERTISING  SALES  MANAGER 
Come  grow  with  us  in  beautiful  upstate 
South  Carolina.  Daily  Newspaper/Shopper 
group  seeks  an  aggressive  Sales  Manager. 
This  position  IS  responsible  for  all  hiring, 
training  and  selling  within  the  advertising  de¬ 
partment.  The  successful  candidate  should 
have  at  least  3  years  of  successful  advertis¬ 
ing  sales  experience.  Generous  compen¬ 
sation  package.  E-mail  resume  to  pub- 
lish@dailyim.com  or  fax  to  (864)  882-2381 
to  the  attention  of  Publisher. 


Sometimes  our  light  goes  out  but  is 
blown  into  Home  by  another 
human  being.  Each  of  us  owes 
deepest  thanks  to  those  who  have 
rekindled  this  light. 

-Albert  Schweitzer 
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-HELP  WANTED- 


_ ADV'ERTISING _ 

ADVERTISING  SALES  MANAGER 

Our  group  includes  a  community  daily  news¬ 
paper,  published  Monday  through  Saturday, 
two  shoppers  and  two  weekly  publications, 
and  we  are  looking  for  the  right  individual 
with  strong  leadership  capabilities  to  lead 
our  advertising  staff  of  10  sales  people  and 
support  staff. 

The  ideal  candidate  will  possess  strong  cre¬ 
ative,  organizational,  and  communication 
skills.  Individual  needs  to  be  multi-task  ori¬ 
ented.  motivating,  loyal  and  committed  to 
making  all  of  our  publications  successful. 
Must  also  be  able  to  sell,  develop  presenta¬ 
tions,  tram,  coordinate  proiects,  and  main- 
tai!  excellent  customer  relations. 
Knowledge  and  experience  in  retail  and 
classified  advertising  a  plus. 

Our  company  is  a  family  owned  communi¬ 
cations  company  with  several  other  daily, 
weekly,  and  broadcast  holdings  located  in 
Zone  5.  Position  reports  directly  to  the 
Vice  President  and  General  manager.  At¬ 
tractive  base  salary  commensurate  with  ex¬ 
perience  and  qualifications  will  be  offered  in 
addibon  to  an  incentive  plan. 

Benefits  include  major  medical  and  dental 
coverage,  flex  spending  plan,  401(k)  and 
profit  sharing.  Please  send  resume  and 
cover  letter  including  salary  history  and  re¬ 
quirements  to: 

Box  3178,  Editor  &  Publisher  Classifieds 
770  Broadway.  7th  Floor 
New  York,  NY  10003 

ADVERTISING  SALES  MANAGER 

The  Islamorada  &  Key  Largo  Free  Press  has 
an  immediate  opening  for  a  Sales  Manager. 
Previous  sales  management  experience 
preferred.  Must  be  able  to  manage  and  mo¬ 
tivate  a  sales  team.  Knowledge  of  MS 
Office  and  general  computer  skills  required. 
Responsibilities  include  developing  sales 
proposals,  sales  packages  and  developing 
and  executing  promotions.  Ability  to  meet 
deadlines  and  reliable  transportation  re¬ 
quired.  Please  send  confidential  resumes 
to:  sales@keysnews.com 
Position  IS  based  in  Islamorada.  FL. 

DIRECTOR  OF  CLASSIFIED  ADVERTISING 
Community  Newspapers  Holdings,  Inc. 
(CNHI)  IS  seeking  an  experienced  newspaper 
professional  to  lead  our  efforts  in  designing 
an  overall  classified  advertising 
strategy  and  tactically  implementing  it.  The 
successful  candidate  must  have  a  proven 
track  record  in  classified,  coupled  with  an 
ability  to  work  on  both  an  executive  and 
small  newspaper  level. 

CNHI  IS  a  rapidly  growing  newspaper  com¬ 
pany  with  over  100  daily,  and  100  weekly 
newspapers  and  publications.  We  offer  a 
very  competitive  salary  and  bonus 
structure,  and  excellent  career  advancement 
opportunities.  We  will  also  consider  an 
indepenuent  contractor  or  consulting  ar¬ 
rangement. 

If  you  can  fulfill  our  classified  advertising 
needs,  please  forward  resume,  cover  letter 
and  salary  history  to:  F.Steve  McPhaul, 
Corporate  Vice  President,  Sales  & 
Marketing,  3500  Colonnade  Parkway,  Suite 
600,  Birmingham,  AL  35243. 

www.editordndpublisher.cofn 


_ ADVTLRTISING _ 

CLASSIFIED  MANAGER 
The  State  -  Columbia,  SC 
The  State,  a  Knight  Ridder  newspaper,  lo¬ 
cated  in  Columbia,  SC  is  looking  for  an  ex¬ 
perienced  Classified  Manager  to  join  our 
team. 

The  Classified  Manager  is  responsible  for 
inside  and  outside  classified  advertising 
sales.  Responsibilities  include  achieving  the 
revenue  budget,  managing  the  expense 
budget,  implementing  sales  strategies  to 
grow  existing  customers  and  creating  ideas 
to  develop  new  revenue  sources  and  grow 
market  share.  We  seek  candidates  with  a 
proven  track  record  in  leading  a  sales  team 
to  success,  a  leader  with  a  marketing  focus 
who  understands  what  our  customers  want 
and  can  deliver  products  and  services  to 
meet  those  expectations.  Classified  sales 
experience,  preferably  in  print  media  and 
sales  management  or  leadership,  is 
required.  Excellent  written  and  oral  commu¬ 
nication  skills  and  the  ability  to  excel  in  a 
fast-paced,  rapidly  changing  environment  is 
necessary. 

The  Classified  Manager  position  offers  a 
competitive  salary,  performance  bonus  and 
excellent  benefits  package.  Interested  appli¬ 
cants  should  send  a  cover  letter  and 
resume  to: 

The  StateTlecord  Co. 

Attn:  Jennifer  Harding 
P.O.  60x  1333,  Columbia,  SC  29201 
Or  E-mail:  |harding@thestate.com 


COME  LIVE  IN  SUNNY  FLORIDA' 

The  Florida  Times-Union,  located  in  sunny 
Jacksonville,  Florida  along  the  majestic  St. 
Johns  river  and  warm  beaches,  is  searching 
for  dynamic  Classified  Account  Executives. 
We  are  in  need  of  a  seasoned  SENIOR  AC¬ 
COUNT  EXECUTIVE  who  is  skilled  in  devel¬ 
oping  new  accounts  and  will  assist  in  gener¬ 
ating  new  ideas  to  maximize  revenue.  Also, 
needed  is  an  additional  CLASSIFIED  AC¬ 
COUNT  EXECUTIVE  who  will  work  with  a  tre¬ 
mendously,  successful  outside  sales  team 
in  achieving  goals.  These  individuals  will  so¬ 
licit  new  accounts  as  well  as  service 
existing  accounts  to  expand  territory  and 
meet  revenue  goals.  The  right  individuals 
must  have  excellent  communication,  cus¬ 
tomer  service  and  presentation  skills  to 
complement  advertising  sales  experience. 
The  successful  candidates  will  analyze  the 
customer’s  business,  marketing  expenditures 
and  profiles  to  determine  their  needs. 
The  ideal  candidates  will  possess  a  college 
degree  or  equivalent  experience  in  advertis¬ 
ing  or  marketing.  Must  be  team  players 
with  proven  ability  to  sell  in  a  growing  market 
and  sustain  motivation  to  succeed.  Previous 
newspaper  experience  is  preferred 
along  with  a  valid  driver's  license  and  current 
automobile  insurance.  Ever  thought 
about  moving  to  Florida?  Here's  your 
chance.  If  interested,  please  send,  fax  or 
e-mail  cover  letter  and  resume  with  salary 
requirements  to: 

The  Florida  Times-Union 
Attn:  Employment  Manager 
P.O.  Box  1949,  Jacksonville,  FL  32231 
Fax  (904)  3594695 
E-mail  spulmano@jax-tu.com 
We  are  a  DRUGf  REE  WORKPLACE 
EOE 


_ .AD\T.RT1S1NG _ 

DIRECTOR  OF  SALES 
CNHI  OKLAHOMA 

Community  Newspaper  Holdings,  Inc.,  Ok¬ 
lahoma  division,  publisher  of  37  daily  and 
weekly  print  products,  is  seeking  a  Director 
of  Sales  to  lead  their  statewide  advertising 
departments.  The  Director  of  Sales  will  also 
create,  direct  and  supervise  the  daily  activi¬ 
ties  and  staff  of  the  sales  force  in 
Oklahoma  City.  This  position  reports 
directly  to  the  Vice  President/Division  Man¬ 
ager  of  Oklahoma. 

We  are  looking  for  an  energetic,  positive, 
articulate  professional  with  a  proven  track 
record  of  successful  multi-umt  newspaper 
advertising  sales  management. 

The  Director  of  Sales  will  lead  the 
Oklahoma  advertising  departments  in  new 
business  development  by  utilizing  their 
skills  in  sales  planning,  supervising, 
training,  staffing,  budgeting,  forecasting, 
new  product  development  and  implementa¬ 
tion,  analytical  problem  solving,  customer 
service,  and  excellent  public  relabons.  The 
successful  candidate  will  possess  excellent 
communication  skills  (oral  and  written)  and 
be  able  to  perform  basic  computer  skills 
(Excel,  Word,  PowerPoint  and  Internet). 
Qualified  applicants  will  have  a  Bachelor's 
degree  and/or  work  equivalent  experience 
of  at  least  five  years  in  newspaper  sales 
management  and  demonstrate  a  thorough 
knowledge  of  advertising  procedures  both 
retail  and  classified  department  operations. 
Applicant  must  be  willing  and  able  to  travel 
including  frequent  overnight  stays. 

Great  earning  potential  including  bonuses 
and  a  comprehensive  benefit  package.  As 
an  employee  of  CNHI,  our  company  offers  a 
great  opportunity  for  growth  and  professional 
advancement. 

Send  letter,  resume,  references  and  salary 
requirement  by  January  20  to: 

CNHI  Oklahoma 

P.O.  Box  1192,  Enid,  OK  73702 
E-mail:  ggfletcher@cnhi.com 

No  phone  calls,  please 


Weekly  specialty  newspaper  with  upscale 
clients  needs  experienced  ADVERTISING 
MANAGER  to  lead  and  inspire  sales  staff  of 
5.  Classified  and  Display.  Handle  major  ac¬ 
counts  and  assist  publisher.  NJ  based. 

Send  resume  and  salary  requirements  to: 

Box  3187,  Editor  &  Publisher  Classifieds 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


ART, GRAPHICS 


DESIGN  EDITOR:  Visually  lead  7  papers  and 
live  on  the  ocean.  Seacoast  Newspapers, 
publishers  of  the  Portsmouth  (NH)  Herald, 
seeks  a  graphics  arbst/designer  who  wants 
to  make  their  mark.  This  person  must  be  a 
maestro  of  visual  storytelling.  Great  salary. 

Call:  Mike  Connelly.  Executive  Editor 
(603)610-1113 


CIRCULATION 


_ CIRCULATION _ 

CIRCULATION  &  MARKETING  DIRECTOR 
The  Grand  Island  Independent,  a  24,000  cir¬ 
culation  daily  and  Sunday  in  Grand  Island, 
Nebraska,  has  re-opened  its  search  for  an 
experience  circulation  executive  with  mar¬ 
keting  knowledge.  Growing  market.  Spanish 
language  a  plus.  A  Morris  Communications 
Co.  property,  EOE.  Compensation  package 
includes  compebtive  salary  based  on  expe¬ 
rience  and  track  record,  bonuses  and  annual 
incentive,  401(k),  health  and  disability 
insurance,  and  a  generous  paid  time  off 
plan.  Questions  and  applications  to  Robb 
Krecklow.  The  Grand  Island  Independent. 
P.O.  Box  1208.  Grand  Island,  (VE  68802. 

Or  E-mail  rkrecklow@theindependent.com 

CIRCULATION  DIRECT  SALES  SUPERVISOR 
Journal  Sentinel  Inc.,  publisher  of  the  Mil¬ 
waukee  Journal  Sentinel,  is  seeking  a  crea¬ 
tive,  results-onented  professional  to  lead  its 
direct  sales  inibatives.  The  Circulation  Direct 
Sales  Supervisor  is  responsible  for: 

•  Development  and  implementation  of 
sales  and  marketing  strategies  to  achieve 
the  circulabon  goals  for  door  to  door,  kiosk 
and  special  event  inibatives. 

•  Recruit  and  maintain  a  force  of  independent 
door-tDdoor,  kiosk  and  special  event 
confractors  who  will  canvass  non- 
subscribers’  households  for  home 
delivery  subscriptons. 

•Produce  newspaper  sales  goals  by  re¬ 
cruiting  independent  contractors  and 
monitoring  sales  productivity. 

The  Direct  Sales  Supervisor  also  oversees 
the  financial  planning  of  the  direct  sales  de¬ 
partment.  including  the  preparation  and 
management  of  the  profit  plan  (payroll  and 
direct  expense)  forecasbng  and  projecting 
sales  and  revenue  targets.  This  posibon  re¬ 
quires  a  Bachelor's  degree  or  equivalent 
work  experience,  as  well  as  3  5  years  expe¬ 
rience  in  management.  Newspaper,  espe¬ 
cially  circulabon,  experience  is  preferred. 
Journal  Sentinel  Inc.  offers  a  compebbve 
benefits  package  to  include  stock 
owne.’ship,  401(k),  paid  vacation  and  biibon 
reimbursement.  Interested  candidates 
please  send  resume  and  cover  letter  indi¬ 
cating  salary  requirements  to: 

Milwaukee  Journal  Senbnel  Inc. 

Human  Resources  Department 
333  W.  State  Street,  Milwaukee,  W1  53203 
Fax  (414)  224-2897  E-mail:  hr@onwis.com 

CIRCULATION  DIRECTOR 
Successful  New  England  seven-day  newspa¬ 
per  with  12,000  circulabon  is  seeking  a  cir¬ 
culation  director  who  can  walk  in  and  get 
the  job  done.  No  room  for  rookies.  If  you 
have  the  credentials,  please  oufline  them  in 
your  cover  letter  and  resume  and  send  to; 
Box  3184,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor,  NY.  NY  10003 

Obstacles  don't  have  to  stop  you. 

If  you  run  into  a  wall,  don't  turn 
around  and  give  up.  Figure  out 
how  to  climb  it,  go  through  it,  or 
work  around  it. 

•  Michael  Jordan 


ADVANCEMENT  -  - - 

:  NEWS  mkeslhe  difference. 
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-HELP  WANTED- 


CIRCULATION 


CIRCULATION  DIRECTOR 
The  (Greenfield,  MA)  Recorder,  a  strong  and 
award-winning  six-day  per  week  community 
newspaper  located  in  beautiful  rural  New 
England  with  lots  of  nearby  outdoor  and  cul¬ 
tural  activities  and  within  driving  range  of 
both  Boston  and  New  York  City,  has  a  rare 
opportunity  for  someone  to  head  the  circu¬ 
lation  department.  The  Recorder  is  part  of  a 
small  family-owned  newspaper  group  with  a 
terrific  reputation  in  the  industry.  Resumes 
and  cover  letters  can  be  e-mailed  to  Kay 
Berenson  at  kberenson@recorder.com  or 
faxed  to  Kay  Berenson  at  (413)  772-2906. 

CIRCULATION  DIRECTOR 
Under  30,000  award-winning  Zone  8  daily 
seeks  hands-on  professional.  We  are 
looking  for  a  marketing  and  operational  pro¬ 
fessional  who  can  grow  home  delivery  and 
single  copy.  You  must  know  ABC  and  PBS, 
plus  be  able  to  direct  a  staff,  so  all  compo¬ 
nents  of  circulation  arc  working  together  for 
maximum  performance  and  circulation 
growth.  If  you  think  you  have  what  it  takes, 
send  cover  letter  and  resume  along  with 
salary  requirements  to: 

Box  3181,  Editor  &  Publisher  Classifeds 

770  Broadway,  7th  Floor 
New  York,  NY  10003 

CIRCULATION  DIRECTOR 
10,000  circulation  daily  is  seeking  a 
hands-on  Circulation  Director  to  lead  our 
team.  Aggressive  leadership,  management 
and  organizational  skills  are  required,  along 
with  a  strong  commitment  to  growing  the 
circulation  base.  A  passion  for  providing 
outstanding  customer  service  is  especially 
preferred.  Our  circulation  professionals  enjoy 
a  competitive  compensation  package 
and  a  huge  opportunity  to  build  a  career 
with  a  leading  newspaper  group  in  the 
Northeast.  Send  your  resume,  including  sal¬ 
ary  expectation  to: 

Box  3173,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor,  NY,  NY  10003 

HOME  DELIVERY  MANAGER 
The  Gadsden  Times  is  seeking  a  re- 
sults-oriented  professional  to  lead  its  Home 
Delivery  Department.  Excellent  opportunity 
for  an  experienced  District  Sales  Manager 
to  advance  to  the  next  level  in  circulation 
management.  Minimum  of  2  years  experience 
required.  Competitive  salary  and  benefits 
package.  To  be  considered  for  this  position 
please  send  resume  to  The  Gadsden 
Times,  Attn:  John  Chapman,  401  Locust 
Street,  Gadsden,  AL  35902  or  E-mail  to: 
john.chapman@gadsdentimestoday.com 


I  E&P'S  CLASSIFIED 
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NEWSPAPER  IN  EDUCATION  MANAGER 
The  St.  Petersburg  Times  in  beautiful  St. 
Petersburg,  Florida  is  seeking  a  dynamic, 
motivated  individual  to  lead  it’s  Newspaper 
in  Education  (NIE)  department  to  success. 
The  NIE  department’s  objective  is  to 
develop  and  implement  relevant  and  innova¬ 
tive  K12  newspaper-based  education  pro¬ 
grams  to  further  literacy  and  develop  news¬ 
paper  reading  habits.  The  successful  candi¬ 
date  will  demonstrate  excellent  interpersonal 
skills,  be  able  to  manage  a  multi-faceted 
department  in  a  demanding  and  fast-paced 
environment  and  will  provide  proven  success 
stories  with  regard  to  personnel  and 
project  management.  The  NIE  Manager  po¬ 
sition  is  a  “working"  manager  position  that 
requires  sales  and  marketing  and/or  pro¬ 
motion  experience  as  well  as  management 
experience.  Education  or  related 
experience  is  preferred. 

For  consideration  send  resumes  to: 

St.  Petersburg  Times,  Attn:  HR 
490  1st  Avenue  South 
St.  Petersburg,  FL  33701 
Fax:  (727)  893-8185 
E-mail:  resumes@sptimes.com 
(paste  resume  to  body  of  E-mail) 


EDIIORIAL 


ADVANCEMENT 

See  how  far  your  career  can  take  you. 
vAvw.boonenewspapers.com 

COPY  EDITOR/PAGE  DESIGNER 
The  Anderson  Independent-Mail,  a  40,000 
daily,  46,00!)  Sunday  newspaper  in  Ander¬ 
son,  SC,  is  looking  for  a  news  desk  copy 
editor/page  designer.  Join  a  6-person  desk 
that  edits  and  designs  all  news  and 
business  pages  including  Page  lA.  Intense 
zoning  and  color  use;  four  wire  services. 
Many  fulkolor  special  project  pages.  Fully 
paginated.  Quality  copy  editing,  creative 
page  designs  a  must.  High  camaraderie 
staff.  Anderson  is  a  manufacturing  center 
on  a  huge  lake  near  the  Blue  Ridge  moun¬ 
tains.  Clemson  University  is  nearby. 

You  need  a  college  degree,  pizzazz  and  a 
passion  for  quality  and  integrity.  We’re  part 
of  one  of  the  nation’s  premier  newspaper 
groups.  The  E.W.  Scripps  Company.  Send 
cover  letter,  resume  and  editing/design 
samples  to  T.  Wayne  Mitchell,  Senior  Vice 
President  and  Editor,  Anderson  Independ¬ 
ent-Mail,  P.O.  Box  2507,  Anderson,  SC 
29622. 

EDITOR 

The  Mississippi  Press,  an  Advance  Publica¬ 
tions  newspaper  in  Pascagoula,  Mississippi 
(19,500  daily,  20,500  Sunday)  is  looking 
for  an  Editor.  We  seek  a  person  with  at 
least  7  years  of  news  management  experi¬ 
ence.  The  successful  candidate  will  oversee 
the  daily  operation  of  a  25  person 
newsroom.  This  job  is  for  a  hands  on 
person  planning  staff  news  stories,  with 
high  emphasis  on  local  community  news. 
We  offer  a  comprehensive  benefits 
package.  Please  send  resume  to  Wanda  H. 
Jacobs,  Publisher  at  whjmsps@aol.com. 


FEATURES  EDITOR  and  CHEF  PHOTOGRAPHER 
wanted  at  Cox  community  daily  in 
N.C.  Relevant  experience  required. 

E-mail  Jeff  Herrin  at  jherrin@coxnews.com 
for  details. 


EDITORIAI. 


EXPERIENCED  WRITER.  Small  Washington 
association  specializing  in  water  transporta¬ 
tion  and  water  resources  issues  seeks  sea¬ 
soned  writer  to  work  on  newsletters, 
speeches  and  reports.  Must  possess  excel¬ 
lent  wribng  skills.  Editorial  writing  and/or 
news  reporting  background  desirable.  Less 
than  full  time  possible.  Fax  resume,  salary 
requirements  and  references  to: 

(202)  835-3861 


LOOKING  for  that  next  career  move?  Go  to 
The  Ogden  Newspapers,  Inc.  web  site  at: 
www.ogdennews.com/opportunities 

MANAGE  THE  BEST 

New  Times,  the  nation’s  largest  publisher  of 
alternative  newsweeklies,  is  looking  for  ex¬ 
perienced  and  dynamic  editors  to  manage 
Its  papers  in  Cleveland  and  Kansas  City. 
We’re  searching  for  candidates  who  have  a 
fine  touch  with  copy,  a  firm  grasp  of  maga¬ 
zine-style  iournalism,  and  the  confidence  to 
work  comfortably  with  a  staff  of  award-winn¬ 
ing  journalists.  Applicants  must  have  excel¬ 
lent  news  judgment  and  solid  management 
skills.  The  managing  editor  will  supervise 
the  day-tCKiay  operations  of  the  editorial  de¬ 
partment  and  help  staff  writers  produce 
quality  news  and  feature  stories.  Exceptional 
writing  and  editing  skills  are  essential; 
the  interview  process  will  include  an  extensive 
editing  test.  New  Times  offers  competitive 
salaries  and  benefits.  Qualified  candidates 
should  send  a  cover  letter,  a  resume 
and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times 
P.O.  Box  5970 

Denver,  CO  80217 


METRO  EDITOR  needed  for  The  State, 
South  Carolina’s  largest  newspaper  and  one 
of  Knight  Ridder’s  best.  Editor  will  guide 
coverage  of  local  government,  criminal  jus¬ 
tice  and  Neighbors.  Minimum  of  five  years 
as  a  Newsroom  manager  preferred.  Send 
resume,  references  and  work  samples  to: 

Mark  E.  Lett,  Executive  Editor,  The  State, 
1401  Shop  Road,  Columbia,  SC  29201 

PAGE  DESIGNER/COPY  EDITOR 
The  Carroll  County  Times,  a  25,000  circula¬ 
tion  daily  newspaper  located  in 
Westminster,  MD,  is  seeking  a  copy  editor 
to  join  the  news  staff.  The  successful  candi¬ 
date  will  possess  excellent  grammar  and 
spelling  skills  and  will  be  ready  and  willing 
to  work  closely  with  reporters  and  other  ed¬ 
itors  on  editing  local  and  wire  copy,  designing 
pages  and  writing  headlines.  Experience 
with  QuarkXPress  and/or  reporting  experi¬ 
ence  helpful  but  not  required. 

Interested  applicants  should  send  cover  let¬ 
ter,  resume  and  three  samples  to: 

Jim  Lee,  Editor,  Carroll  County  Times 
201  Railroad  Avenue 
Westminster,  MD  21158 


REPORTER  with  1-3  years  experience 
needed  at  Zone  2  expanding  twice  weekly 
in  rapidly  growing  market.  No  health  plan; 
competitive  wage.  You  will  like  working 
here.  Resume  and  expectations  to: 

Shadowspeakl@aol.com 


EDITORIAI, 


PAGE  DESIGNER/COPY  EDITOR 
The  Binghamton,  NY,  Press  &  Sun-Bulletin, 
a  58,000  daily/72,000  Sunday  Gannett 
daily,  IS  seeking  an  experienced  page  de¬ 
signer/copy  editor  who  can  produce  our  Lo¬ 
cal  section  five  nights  a  week.  The  ideal 
candidate  will  have  a  strong  news  editing 
and  page  design  background,  be  proficient 
in  QuarkXPress,  and  have  a  proven  track 
record  under  a.m.  deadline  pressure.  This 
editor  will  work  closely  with  our  news  editor 
and  night  metro  editor  and  be  responsible 
for  designing,  editing  and  paginating  the  Lo¬ 
cal  section.  Send  resume  and  six  samples 
of  your  best  work  to  Gary  Graham,  managing 
editor.  Press  &  Sun^ulletin,  P.O.  Box 
1270,  Binghamton,  NY  13902-1270. 

We  value  diversity 


READERSHIP  EDITOR 

The  Bakersfield  Californian  is  looking  for  an 
editor  who  will  be  responsible  for  promoting 
the  paper’s  unique  content  and  revamped 
sections.  Keeping  readers  alerted  to 
upcoming  stories  is  a  key  factor  in  building 
readership.  This  editor  will  also  manage 
several  special  sections,  and  supervise  our 
"real  people"  reporter.  Three  to  five  years 
daily  newspaper  experience  required. 
Please  send  resume,  cover  letter  and  clips 
to  Lois  Henry,  Asst.  Managing  Editor,  The 
Bakersfield  Californian,  P.O.  Box  440,  Bak¬ 
ersfield  CA  93302. 


SENIOR  EDITOR 

Bankrate.com.  a  leading  financial  information 
Web  site,  has  an  immediate  opening  for 
an  experienced  editor  in  our  North  Palm 
Beach,  Florida,  office.  Responsibilities  will 
include  assigning  and  editing  consumer- 
oriented  personal  finance  stories  and  as¬ 
sisting  with  special  projects.  The  ideal  can¬ 
didate  will  have  a  Bachelor’s  degree  in  jour¬ 
nalism,  general  business  knowledge,  Web- 
based  reporting  and  editing  experience, 
and  experience  in  project  management  in 
an  editorial  environment.  We  offer  an  excel¬ 
lent  salary  and  benefit  package.  Please 
E-mail  a  letter  about  yourself,  a  resume, 
and  salary  requirement  to: 

resume@bankrate.com 
Or  fax  to:  (561)6254540 


SPORTS  EDITOR 

Award-winning,  mid-size  daily  in  the  Midwest 
seeks  sports  editor  to  lead  talented  reporting 
staff  in  Its  coverage  of  high  school,  college, 
professional  and  recreational  sports. 
Applicants  must  have  sports  management 
experience  and  excel  in  planning  and  organ¬ 
ization.  Send  resume  and  samples  of  your 
best  sections  to  Human  Resources 
Director,  The  Topeka  Capital-Journal,  616 
SE  Jefferson,  Topeka,  KS  66607.  EOE. 


The  Register-Guard,  a  78,000  circulation 
family  owned  newspaper  is  seeking  an 
FulFtime  Oregon  Coast  REPORTER.  Complete 
job  description  and  application  requirements 
available  at:  www.registerguard.com. 

Deadline  is  Friday,  January  10,  2003. 

ACE,  P.O.  Box  10188,  Eugene,  OR 
97440-2188.  E.O.E. 


24  EDITOR& PUBLISHER  CLASSIFIEDS  JANUARY  6.  2003 


'wweditorandpublishercom 


I 


Phone:1-888-825-9149  ~  D| 

LI 

\m 

FI 

El 

lAD 

IVE 

Rl 

ISI 

N 

Q  ~  Fax :  (646)  654-5312 

M GOLDEN g  EDITORANDPUBLISHER.COM  • 

.MMACMAHON(a  EDlTORANDPUBLISHER.COM 

•  HPREUSS(S  EDITORANDPUBLISHER.COM 

EDITORIAL 


STAFF  WRITERS 

New  Times,  the  nation's  largest  publisher  of 
alternative  newsweeklies,  has  immediate 
openings  for  staff  writers  at  its  papers  in 
Phoenix  and  Houston.  We’re  looking  for 
journalists  who  understand  the  difference 
between  magazine-style  reporting  and  the 
hurried  fact-finding  of  daily  papers.  Applicants 
for  both  positions  must  have  a  solid 
background  in  hard  news  and  be  able  to 
create  in-depth  and  compelling  stories  that 
explore  the  issues,  events  and  personalities 
of  their  community.  New  Times  publishes 
magazine-style  weekly  newspapers 
covering  local  news,  politics,  arts  and 
music  in  Phoenix,  Denver,  Miami,  Dallas, 
Houston,  San  Francisco,  Ft.  Lauderdale, 
Cleveland,  St.  Louis,  Kansas  City  and  Oak¬ 
land.  We  offer  competitive  salaries  and  ben¬ 
efits.  Qualified  applicants  should  send  cover 
letter,  resume  and  clips: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times 

P.O.  Box  5970,  Denver,  CO  80217 


WRITER/EDITOR  #1532-20E 
Habitat  for  Humanity  International  is  actively 
seeking  a  Writer/Editor  for  More  Than  Hous¬ 
es  campaign.  This  position  is  responsible 
for  preparing  copy  for  More  Than  Houses 
IMTH)  campaign  for  print  and  electronic 
publications,  either  by  writing  or  editing;  re¬ 
sponsible  for  maintaining,  through  written 
materials,  the  accuracy,  consistency  and  in¬ 
tegrity  of  the  MTH  and  Habitat  for  Humanity 
International  message.  Will  work  with  MTH 
and  other  Development  department  staff  to 
prepare  proposals  for  funding,  newsletters, 
reports,  brochures,  manuals,  web  content, 
speeches,  video  scripts  and  more  to  com¬ 
municate  the  goals  of  the  More  Than  House 
campaign  and  of  Habitat  for  Humanity.  Must 
have  a  Bachelor’s  degree  in  a  related  field 
and  a  minimum  of  two  years  relevant  work 
experience.  Writing  samples  required.  For 
immediate  consideration  indicate  Job  number 
#1532-20E  in  Subject  Line,  send  cover 
letter  and  resume  to  hrstaffing@hfhi.org  (no 
attachments)  Fax;  (229)  924-0641.  For 
more  information  on  Habitat,  this  and  other 
HFHI  career  opportunities  visit 
www.habitat.org.  EOE 


COPY  EDITOR 

Are  you  a  copy  editor  who  really  wants  to 
make  a  difference?  Were  a  23,000- 
circulation  AM  daily  m  northeast  Pennsylva¬ 
nia,  and  we  need  you  on  our  night  desk. 
We’re  looking  for  a  solid  alFaround  journalist 
who  can  edit  local  news  copy  on  deadline, 
write  headlines  with  flair,  and  design  news 
pages,  including  A  l.  We  are  fully  paginated 
on  a  PC-based  system  using  Word  and 
QuarkXPress.  Excellent  language  skills  and 
superlative  attenhon  to  detail  required.  Ability 
to  work  quickly  and  decisively  in  a 
relaxed  team  environment  expected,  as  is  a 
certain  level  of  comfort  with  computer  sys¬ 
tems.  Contact  Tom  DeSchriver,  Pocono 
Record,  511  Lenox  Street.  Stroudsburg,  PA 
18360.  Phone;  (570)  4204358 
E-mail:  tdeschriver@poconorecofd.com 


EDITORIAl, 


ZONE  TWO,  twice  weekly,  in  rapidly 
growing  market,  needs  experienced  RE¬ 
PORTER  who  can  move  to  ME’s  jOb  fairly 
quickly.  No  health  plan;  competitive  wage, 
(jreat  place  to  live  and  work,  with  a  quality 
driven  staff  and  management.  Resume  and 
expectations  to:  Shadowspeakl@aol.com 

_ PREPRESS _ 

PREPRESS  MANAGER 

The  Honolulu  Advertiser  is  looking  for  an  ex¬ 
perienced  Prepress  Manager  to  assist  with 
the  planning  and  operation  of  a  new  $80 
million  state-of-the  art  printing  facility.  Assist 
in  the  procurement  and  installation  of  pre¬ 
press  systems  including  ad  tracking,  output 
management,  CTP  and  others.  Responsible 
for  a  staff  of  50-f  full  time  employees.  Must 
have  a  thorough  understanding  of  prepress 
functions,  processes  and  technology:  exceF 
lent  communication  and  problem  solving 
abilities  and  proven  management  skills.  Pre¬ 
fer  college  degree  in  printing/production  or 
work  equivalency.  We  offer  an  excellent  sal¬ 
ary  and  benefits  package  in  an  extraordinary 
working  and  living  environment.  Please 
send  cover  letter  and  resume  with  salary  re¬ 
quirements  to: 

The  Honolulu  Advertiser 

Human  Resources  Department 
P.O.  Box  3350,  Honolulu,  Hawaii  96801 
We  are  an  equal  opportunity,  affirmative  ac¬ 
tion  employer.  We  recognize  and 
appreciate  the  benefits  of  diversity  in  the 
workplace.  People  who  share  this  belief  or 
reflect  a  diverse  background  are  encouraged 
to  apply. 

_ PRFJSSROOM _ 

PRESSROOM  MANAGER 
The  Fresno  Bee,  Central  California’s  leading 
newspaper,  is  looking  for  an  experienced 
pressroom  manager  with  proven  manage¬ 
ment  and  leadership  ability  to  oversee  the 
pressroom  operation  including  planning  and 
directing  pressroom  achvities,  including  daily 
pressruns,  expense  budgets,  quality  im¬ 
provement,  employee  performance  reviews 
and  recognition,  and  other  pressroom 
issues.  Must  have  minimum  five  years  expe¬ 
rience  leading  press  operations.  Offset, 
flexo,  double-wide  press  background  pre¬ 
ferred.  Successful  candidate  will  have 
strong  communication  skills  to  provide 
clear  and  consistent  direction  for  a  staff  of 
35.  Knowledge  of  PC  programs,  and 
college  degree  or  equivalent  training  in  re¬ 
lated  field.  Competitive  salary  and  excellent 
benefit  package,  including  medical,  dental, 
vision,  life,  retirement  and  401(k)  with  com¬ 
pany  match.  The  Fresno  Bee  is  committed 
to  a  workplace  free  from  drug  and  alcohol 
use.  Therefore,  all  offers  of  employment 
are  contingent  upon  successful  completion 
of  a  drug  test.  If  you  meet  the  above  qualifi¬ 
cations  and  thrive  on  meeting  team  goals 
under  deadline  pressure,  E-mail  to: 

resume@fresnobee.com 
or  mail  resume  and  cover  letter  to:  THE 
FRESNO  BEE,  Human  Resources  Depart¬ 
ment,  1626  E  Street,  Fresno,  CA  93786. 

An  Equal  Opportunity  Employer 


EDIT0R6?PLBLISHER:  The  connnioiication  link 
of  the  newspaper  industry  every  week  since  188~t. 


PRODUCTION/TECH 


PRESSROOM  ELECTRICIAN 
Part-time/FulFtime,  seeking  individual  with 
minimum  five  years  experience  performing 
repair  and  maintenance  on  Metroliner  and 
or  Metrocolor  printing  presses.  Applicant 
must  know  how  to  read  schematics,  and 
use  standard  test  equipment,  must  be  able 
to  lift  minimum  of  50lbs  and  work  well  with 
others.  Company  has  excellent  benefits 
package  and  pay  is  commensurate  with  ex¬ 
perience.  Send  resume  to: 

Sarasota  Herald-Tribune 
1800  University  Parkway 
Sarasota,  FL  34243 
Attn:  Michael  Bradshaw 
Fax:  (941)3584015 
michael.bradshaw@heraldtribune.com 


OUTBOUND  SALES  MANAGER 
Quad-City  Times 

The  award  winning  The  Quad  City  Times 
(www.qctimes.com  -circ.  50-70,000),  flag¬ 
ship  newspaper  of  Lee  Enterprises,  Inc. 
(www.lee.net)  seeks  an  innovahve,  experi¬ 
enced,  and  hands-on  professional  to  join 
our  staff  as  the  Outbound  Sales  Manager. 

The  Outbound  Sales  Manager  supervises  a 
team  of  telemarketing  and  retention  sales 
professionals,  and  manages  all  of  our  outside 
telemarketing  vendors.  Responsibilities 
include  hiring,  goal  setting,  inspection, 
coaching  and  meeting  acquisition/retention 
goals.  Our  on-site  call  center  utilizes  a 
state-of-the-art  multi-station  auto^lialer. 

The  successful  candidate  will  have  direct 
sales  experience;  phone  room  management 
experience,  ability  to  work  a  flexible  schedule 
(nights  and  weekends),  supervisory  and 
vendor  management  experience,  advanced 
organizational  and  PC  skills. 

The  Quad  City  Times  offers  a  competitive 
compensation  package  plus  one  of  the  best 
benefit  packages  in  the  newspaper 
industry.  This  is  an  excellent  opportunity 
for  a  proven  professional  to  bring  their 
skills  to  an  established,  future-driven  news¬ 
paper.  If  you  are  interested  in  this  opportunity, 
please  send,  fax  or  email  a  resume 
and  cover  letter  to: 

The  QuacFCity  Times 
Human  Resources 
500  E.  3rd  Street 
Davenport,  lA  52801 
Attn.  Outbound  Sales  Manager 
Fax:  (563)  383-2223 
E-mail:  jobs@qchmes.com 

The  Quad-City  Times  and  Lee  Enterprises. 
Inc.  are  Equal  Opportunity  Employers. 

We  do  not  discriminate  on  the  basis  of 
race,  religion,  color,  sex.  age,  nahonal 
origin  or  disability. 


-POSITIONS  WANTED- 


_ CIRCULATION _ 

CIRCULATION  SALES:  Experienced  profes¬ 
sional  seeks  sales/distribuhon  opportunity. 
Eastern  Zone  2.  Phone/Fax  (631)  588-2735 


PRODUCTION  TECH 


WORKING  PRESS  FOREMAN/ 

PRESS  MAINTENANCE 

Experienced  in  all  phases  of  Offset  Newspa¬ 
per  Production.  (Goss  Single/Double  Width 
and  T.K.S.  Presses),  including  USA  Today 
Print  Site  Operations.  Strong  emphasis  on 
preventative  press  maintenance,  improved 
print  quality  and  reduction  in  newsprint 
waste.  Excellent  communications  skills  and 
performs  well  m  a  deadline  driven  environ¬ 
ment  with  the  ability  to  lead,  mohvate,  pro¬ 
mote  a  strong  team  environment  and  capable 
of  executing  press  readiness  proced¬ 
ures  prior  to  Start-up.  Please  reply  to: 

Box  3185,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor.  NY,  NY  10003 


HELP  WANTED 

Line  rates:  SI  3.80  jjer  line,  per 
week,  three  line  minimum 
Black  and  white  display  ads 
SI  49  00  per  col  inch,  pet  week 
one-inch  minimunn 
half-inch  increments 

EQUIPMENT  &  SUPPLIES 
INDUSTRY  SERVICES 
ANNOUNCEMENTS 

FEATURES  AVAILABLE 

line  rates:  12.45  per  line,  per  week 
three  line  minimum 
Black  and  white  display  ads 
S149  (X)  per  col  inch,  per  week 
one-inch  minimum 
half-inch  increments 
ALL  CATEGORIES 
Red  display  ads  S60  00  per  week  in 
addition  to  black  and  white  display 
rates.  Frequency  discounts:  For  both 
line  and  display  ads.  run  two  or  more 
weeks  and  enjoy  big  discounts.  Blind 
boxes:  S25.(X)  per  insertion. 

The  identity  of  box  holders  cannot  be 
revealed.  Readers  are  advised  not  to 
send  samples  when  replying  to  blind 
box  ads:  we  are  not  responsible  for 
the  recovery  of  samples 

DEADLINE: 

Noon  Wednesday  prior  to 
Monday  issue  date 


TOLL  FREE:  888  825-9149 

HAZEL  PREUSS 
(HW-EASTERN  U.S.) 
hpreuss  @  editorandpublisher.com 

MK>fELE  MACMAHON 
( HW  -  CENTRAL -I- WESTERN  LLS.) 
mmacmahon  @  editorandpublishar.com 


www.editorandpublisher.com 
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Violencia  venezolano:  More  than  20 


journalists  were  injured  last  month  while 
covering  the  long  national  strike  in 

Venezuela,  in  almost 
every  case  by  govern¬ 
ment  security  forces  or 
supporters  of  President 
Hugo  Chivez.  Among  the  worst  injured 
were  Diana  2001  photographer  Fernando 
Maiave,  shot  by  a  plastic  bullet,  in 
Caracas;  Jose  Rodriguez  of  Diana  El 
Impulsa,  hit  on  the  head  with  a  wooden 
club,  in  Barquisimeto;  and  Martin  Urteaga 
of  El  Infonnadar,  shot  in  the  leg,  also  in 
Barquisimeto.  ...  Ernestina  Herrera  de 
Noble,  the  77-year-old  director  of  the  big 
Argentinean  daily  Clarin,  was  arrested  at 
her  Buenos  Aires  home  Dec.  17  on  a 
charge  related  to  accusations,  still  under 
investigation,  that  de  Noble’s  two  adopted 
children  could  be  the  offspring  of  political 
prisoners  “disappeared"  during  the 
military  dictatorship  of  the  1970s. ... 

The  first  Communications  Congress  of 
Paraguay,  convened  by  religious,  civic, 

and  labor  organizations, 
declared  that  the 
“hegemony"  of  big 
media  businesses 

threatened  the  nation’s  news  diversity. 

...  Colombia’s  Constitutional  Court 
overturned  a  presidential  decree  that 
required  foreign  journalists  to  get  special 
permission  before  entering  security  zones 
that  cover  nearly  half  the  nation’s  34 
provinces. ...  Gimbler  Perdomo  Zamora, 
32,  news  director  and  owner  of  a  radio 
station  in  Gigante  in  southwestern 
Colombia,  was  shot  to  death  Dec.  1. 
Colleagues  speculated  the  left-wing  FARC 
guerrilla  group  was  responsible,  Lima- 
based  Press  and  Society  reported. ... 

Radio  stations,  the  only  source  of  news  for 
many  Haitians,  have  stopped  broadcasting 
news  entirely  in  many  towns  and  villages 
because  of  intimidation  from  violent 
supporters  of  President  Jean-Bertrand 
Aristide,  Paris-based 
Reporters  Without 
Borders  (RSF)  reported 
last  month.  Seven  radio 
journalists  from  the  northern  town  of 
Gonaives  have  been  in  hiding  since  Nov. 

21  because  of  threats  from  a  pro-Aristide 
militia  known  as  the  Cannibal  Army,  RSF 
reported  in  December.  —  Mark  Fitzgerald 


AMERICAS  EXTRA 

CAPniiLiiiconQiis 

Recent  economic  and  political  changes  lead  to  the  rewriting 
of  the  rules  of  engagement  in  Mexico  City’s  newspaper  war 


BY  MARK  FITZGERALD 

CHICAGO 

OR  DECADES,  MEXICO  Cm'’S  NEWS- 
paper  “competition”  was  crowded 
but  cozy.  Many  of  the  two  dozen  or 
so  drab  and  smudg}’  papers  sold  no  more 
than  a  few  thousand  copies  in  a  cit\'  of  16 
million  —  but  all  of  them 
took  government  cash 
and  advertising  while 
publishing  ruling-part\’ 
press  releases  disguised  as 
Page  One  news.  Even  the 
leftist  opposition  daily  La 
Jornada  fed  at  the  trough, 
though  it  subtly  alerted 
readers  by  publishing 
the  propaganda  under 
headlines  in  italics. 

Then  the  Junco  family 
from  northern  Mexico 
introduced  real  competi¬ 
tion  with  Reforma,  a  paper 
that  stayed  independent 
of  the  government.  The 
government  subsidies 
ended  not  long  afterward 
with  the  December  2000 
inauguration  of  Vicente  Fox,  the  first  presi¬ 
dent  from  an  opposition  part>‘  in  71  years. 

The  teetering  newspaper  system 
collapsed  in  spectacular  fashion  last  month. 

First,  the  employee  cooperative  that 
owned  Krcelsior  agreed  to  sell  it  for  S150 
million  to  Miguel  Aldana  Ibarra,  a  57-year- 
old  former  head  of  Interpol  in  Mexico  who 
also  ser\  ed  four  years  in  prison  before  being 
cleared  of  drug  charges.  Aldana  told  The 
Associated  Press  he  intended  to  revitalize 
the  daily,  which  has  steadily  shrunk  in 
prestige  and  circulation  over  the  past 
quarter-centuiy.  Krcelsior  s  most  obvious 
attraction  to  a  buyer,  however,  is  its 
stunning  office  tower  on  prime  real  estate 
along  the  tony  Reforma  Boulevard. 

A  few  days  later,  Uno  Mas  Uno,  a  daily 
started  25  years  ago  by  leftist  journalists 
who  quit  Excelsior,  was  sold  to  Naim  Libien 
Kaui,  the  publisher  of  the  Toluca  daily 
Amanecer,  over  the  objections  of  its  600 


employees,  who  voted  unanimously  to 
strike  Dec.  13. 

While  the  strike  statement  complained 
that  the  new  owner  had  cut  vacations, 
eliminated  personal  days,  and  discontinued 
employee  food  coupons,  Alvaro  Delgado, 
columnist  for  the  indep)endent  newsweekly 
Proceso,  told  EfslP  in  an 
e-mail  message  that 
journalists  were  equally 
outraged  by  Libien  Kaui’s 
newsroom  directive  that 
the  paper  “would  only 
publish  information  about 
people  by  way  of  an 
iguala”  —  that  is,  a  cash 
pavinent. 

More  sales  followed. 

The  Canton  Zetina  family 
gave  up  on  its  daily  startup 
Mexico  Hoy  and  sold  its 
presses  and  offices  to 
businessman  Pedro 
Rodriguez  Gonzalez,  who 
pledged  to  start  a  new 
paper  either  this  month 
or  next.  Then,  on  Tuesday, 
the  OTarrill  family,  which 
publishes  several  Novedades  Editores 
newspapers  across  Mexico,  announced  the 
closing  of  its  Me.xico  Citv’  Novedades  as  well 
as  The  Nexc's,  the  only  English-language 
daily  in  the  capital  citv’. 

Even  one  of  the  apparently  most 
successful  Mexico  CitV’  dailies,  El  Universal, 
was  not  immune  to  December’s  upheavals. 
Proceso's  Delgado  reported  that  owner 
Juan  Francisco  Ealy  Ortiz  fired  the 
newspaper's  director,  Ramon  Alberto 
Garza,  because  of  shrinking  circulation. 

The  dramatic  changes  roiling  Mexico 
Citv'  newspapers  owe  as  much  to  politics  as 
business,  Delgado  said.  Most  of  the  new 
owTiers  have  strong  ties  to  political  figures, 
he  said,  and  he  suggests  that  government 
favors  for  newspapers  may  be  returning. 
The  latest  e.xample,  which  Delgado  calls 
“absolutely  antidemocratic,”  was  Fox’s 
decision  to  extend  the  15%  value-added  tax 
to  magazines  —  but  not  to  newspapers.  11 


Refarma  and  Vicente  Fox:  Keys  to 
Mexico  City’s  newspaper  war  today 
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present 


interactive 


ftledui 


Confer6iiiCe8c^ra<ie  show 


growing  loCal  reach: 

newspaper  Sc  broadcast  executives  share  successful 
strategies  for  converged  media,  advertising  Sc  more 


San  diego  paradise  point  resort  Sc  Spa  I  may  7-9,  2003 


Editor  and  Publisher  is  the  leading  newsvveekly  for  the  newspaper  industry  and  Mediaweek  is 
the  magazine  covering  the  business  and  content  issues  of  the  media  business.  Both  publications 
will  be  co-producing  the  expanded  2003  version  of  EScP’s  annual  Interactive  Conference  &c 
Tradeshow,  which  will  focus  on  Local  Market  Media  Integration  and  the  co-opetition  between 
newspaper  and  broadcasting  corporations  and  web  sites.  Attendees  will  learn  how  to  grow 
real  reach  from  converged  media,  and  how  to  make  their  online  efforts  more  successful  and 
profitable,  from  the  industry  leaders  that  are  leading  the  way. 


The  8th  annual  EPpy'” Awards  will  also  be  presented 
to  the  best  of  online  newspapering  and  broadcasting. 


register  by  January  17,  2003  at  the 
pre-early  bird  Tate  of  Only  S85o! 


For  more  information,  visit  www.editorandpublisher.com  or  call  (toll-free)  888-536-8536. 
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OUTLOOK  200  3 


INTERACTIVE  MEDIA 


$0  what  do  the  neighbor!!  think? 


For  a  change,  we  ask  outsiders  and  friendly 
rivals  to  assess  a  new  year  for  newspapers 


BY  CARL  SULLIVAN 

OUR  ANNUAL  PREVIEW  STORY  ON 

newspaper  interactive  media  is 
t>pically  an  insular  (narcissistic) 
affair.  To  avoid  another  therapy  session, 
EisiP  turns  outward  to  find  out  what 
non-newspaper  folks  think  of  the 
industry  ’s  Net  efforts.  What  advice  do 
experts  from  other  fields  have  for  us? 

“New-spapers  should  continue  to  push 
forw'ard  the  paradigm  of  what  news  is,”  says 
Kathy  Yates,  president  and  chief  operating 
officer  at  CBS.MarketWatch.com  in  San 
Francisco.  A  founder  and  former  executive 
of  Knight  Bidder  Digital,  Yates  says  most 
publishers  still  think  of  themselves  as  print 
newspapers  first  and  Web  sites  second.  It's 
time  to  change  that,  she  suggests. 

“Newspapers  should  look  at  their  online 
sites  as  one-stop-shop  information  and 
community’  sites  that  extend  the  paper’s 
brand,”  says  Gaiy  Kebbel,  news  director  at 
America  Online.  “New's  is  a  key  part  of  w'hy 
people  come  to  the  site,  but  it’s  just  one  of 
the  many  lures  that  get  readers  and 
customers  through  the  \irtual  door.” 

Once  they  come  inside,  readers  should  find 
a  real  community.  “A  local  new'spaper  has 
the  ability’  to  bring  together  people  who 
want  to  talk  about  the  latest  scandal 
invoK’ing  the  mayor  or  whether  to  close  a 
middle  school  or  the  fact  that  the  Lions 
Club  needs  volunteers  for  its  next  project,” 
Kebbel  adds. 

To  attract  readers,  papers  need  to 
improve  cross-promotion  of  print  and 
online,  advises  Tolman  Geffs,  CEO  of 
Internet  Broadcasting  Systems  Inc.,  a  New’ 
York-based  prov’ider  of  Web  sites  for  local 
TV  affiliates  in  50  markets.  “TV  is  very’ 
good  at  promoting  itself  to  its  v’iewers,  our 
TV-based  Web  sites  thrive  on  promotion 
on  the  TV  stations,  and  we  spend  a  lot  of 
[effort]  on  the  sites  driving  \iewers  back  to 
our  TV  stations’  programming,”  he  says. 

“In  contrast,  I  still  keep  a  copy  of  The  Neu' 
York  Times  from  the  morning  after 
Election  Day  2000.  The  biggest  political 
news  story  since  Watergate  was  hanging  in 
the  balance,  the  paper  went  to  press  while 


the  midnight  Bush/Gore  election  call  w’as 
still  swinging,  and  the  front  page  of  the 
paper  basically  says,  ‘Hey,  last  night,  we 
didn’t  know  what  was  going  on.’”  In  such 
cases,  print  papers  should  be  prominently 
pushing  readers  online  for  the  latest 
updates,  Geffs  says. 

When  readers  go  to  online  newspapers, 
they  should  find  more  interacth’ity’,  says 
Mitch  Gelman,  senior  vice  president  and 


to  learn  how  to  serve  the  mobile  market 
with  alerts  and  mobile  information 
services,  both  of  w'hich  need  to  be  different 
[and  shorter]  than  similar  services  for 
stationary’  computers,  such  as  e-mail 
new  sletters  and  Web  sites.” 

Speaking  of  e-mail,  newspaper 
publishers  need  to  do  more  of  it,  Nielsen 
says.  “[E-mail]  newsletters  can  become  far 
more  advanced  and  customized  than  they 
are  now,”  he  observes. 

To  help  readers  navigate  the  wealth  of 
content  on  new'spaper  Web  sites,  Nielsen 
suggests  the  creation  of  “information 
centers”  for  local  topics  of  particular 
importance.  “Use  archives  for  cross 
references  and  background  to  news 
stories,”  he  says.  “Archives  are  a  great  place 
to  launch  micropayment  systems  without 
the  risk  of  disrupting  traffic  to  the  site 
while  the  payments  are  still  new.” 

Nielsen  praises  newspapers  for  having 
consistency’  across  Web  sites,  fairly 
simple  page  designs  without  a  lot 
of  bloated  graphics,  meaningful 
information  architecture  in 
terms  of  topic  sections,  and 
clear  and  concise  headlines. 
Eric  Umansky’,  w'ho  trolls 
newspaper  sites  in  the  wee 
hours  of  the  morning  prep- 
ping  Slate.com’s  “Today’s 
Papers”  column,  suggests 
that  papers  stick  to  one  page 
per  story.  “Some  sites  break 
up  long  new’s  stories  by 
making  you  go  to  a  second 
page,  to  pump  up  page  views.” 
says  the  former  MotherJones- 
.com  and  Brill's  Content  editor. 


*7003  will  be  the  year  when  the  mobile  Internet 
starts  taking  off.  This  is  the  year  to  learn  how 
to  serve  the  mobile  market." 

—  JAKOB  NIELSEN/Nielsen  Norman  Group 


executive  producer  of  CNN.com.  He 
encourages  newspapers  to  use  more  photo 
galleries  and  Macromedia  Flash-based 
applications,  like  CNN.com’s  Match  Game, 
“in  which  users  link  newsmakers’  faces  to 
their  names  or  causes.” 

And  w’hen  readers  go  offline,  they 
should  still  have  the  option  of  connecting 
with  their  newspaper.  “2003  will  be  the 
year  when  the  mobile  Internet  starts 
taking  off,”  says  Web  usability’  ex-pert 
Jakob  Nielsen  of  the  Nielsen  Norman 
Group  in  Fremont,  Calif.  “This  is  the  year 


“This  is  pretty  annoying  and  off-putting.” 

Yates’  colleague,  Larry’  Kramer, 
chairman  and  CEO  of  CBS.Market- 
Watch.com,  thinks  newspapers  should 
invest  more  in  news  gathering  and  online 
classifieds  technology’  in  2003,  to  protect 
their  franchises.  “If  1  were  running  a  local 
newspaper.  I’d  make  sure  1  covered  every 
local  sports  event  on  the  Web,”  adds 
Kramer,  who  w  as  executive  editor  of  the 
San  Francisco  Examiner  from  1986  to 
1991-  “Those  are  the  kinds  of  coverage 
that  newspaper  Web  sites  should  own.”  11 
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2002  NEWSPAPER  TRANSACTIONS 


mi 


DAILY  NEWSPAPERS 
JULY-DECEMBER  2002 

CALIFORNIA 

Tht  Htporter  Vacaville — 17.575 
Seller:  Richard  Rico 

Buyer:  California  Newspapers  Partnership 
Broker:  Dirks.  Van  Essen  B  Murray  S 

COLOILUX) 

la  lunta  Thbuna-Otmoenl  —  4.104 
Seller:  La  Junta  Democrat  Publishing  Co 
Beyer:  WomKk  Publishing  Co  (Colorado 
Newspapers  Inc ) 

Broker:  Media  Consultants  Inc.  S 

INDIANA 

Untoa  Daily  CitizM  —  4.(XX) 

Seller:  Community  Newspaper  Holdings  Inc. 

Buyer:  Rust  Communications 
Br^r:  Dirks.  Van  Essen  &  Murray  S 

Hineennes  San-Comaianial  — 12.037 
Seller:  Gannett  Foundation 
Buyer:  Patton  Media  Group 
Broker:  Dirks.  Van  Essen  &  Murray  S 

IOWA 

The  Daily  Reporter.  Spencer  —  4.098 
Seller:  Community  Newspaper  Holdings  Inc 
Buyer:  Rust  Communications 
Broker:  Dirks.  Van  Essen  B  Murray  S 

MICHIGAN 

The  Momint  Sun  Mount  Pleasant  — 11  403 

Seller:  Bnll  Media  Co 

Buyer:  21$t  Century  Newspapers  Inc 

ORE(;ON 

The  Ashland  Daily  Tidinfs  —  5.010 
Seller:  Lee  Enterpnses  Inc 

Buyer:  Dow  Jones  B  Co  Inc  (Ottaway  Newspapers  Inc ) 
Broker:  Duks,  Van  Essen  B  Murray  S 

SOI  TII  DAKOTA 

Watertown  Public  Opinion  —  13.007 
Sellar:  Sleven  Lowne 
Buyer.  United  Communications  Corp 
Broker:  D^.s.  Van  Essen  B  Murray  S 

SPECIAL  TTLANSACnONS 
2002 

CALIFORNIA 

McNaughton  Newspapers  bought  out  minonty  share¬ 
holder  Bernice  Hancock,  purchasing  her  stake  m  three 
daihes  The  Dam  Enterpme.  circulation  9.635  (5%): 
the  Daily  Republic  in  Fairfield,  19.217  (7  4%J;  and  the 
Mountain  Democrat  in  Placeiville.  13.933  (19  19%) 
Gregg  K  Knowles  represented  Hancock  McNaughton 
Newspapers  now  owns  100%  of  each  paper 


WYOMING 

The  weekly  Jackson  Hole  Guide,  owned  by  Grand  leton 
Pnnbng  B  Publishing  Inc  and  the  weekly  Jackson  Hole 
News,  owned  by  Jackson  Hole  News  Inc.,  merged  to 
form  the  weekly  Jackson  Hole  News  B  Guide  AdMedia 
Partners  Inc.  brokered  the  deal 

WEEKLY  NEWSPAPERS 
2002 

AL\BAMA 

The  Phenii  Citizen  Pheiui  City 
Seiler:  Chicken  Dinner  News  Inc 
Buyer:  Gnmes  Publications  Inc. 

BiW^:  W  B  Gnmes  B  Co.  S 

CALIFORNIA 
Paso  Robles  Gazette 
Seller:  Paso  Robles  Garette  Inc. 

Buyer:  News  Media  Corp. 

Br^:  Gregg  K  Knowles  B 

Paso  Robles  Press 

Sellsr:  Paso  Robles  Communications  Inc 
Buyer:  News  Media  Corp 
Broker:  Gregg  K  Knowles  S 

Reddini  Nickel  (Shopper) 

Seller:  Lee  Enterpnses  Inc 
Buyer:  Target  Media  Inc 
Broker:  Dnks.  Van  Essen  B  Murray  S 

COLORADO 

The  Fowler  Tribune 
Sellar:  La  Junta  Democrat  Publishing  Co 
Buyer:  Womack  Publishing  Co  (Colorado 
Newspapers  Inc ) 

Broker:  M^a  Consultants  kic.  S 

Bent  County  Democrat  Las  Animas 
Seller:  La  Junta  Democrat  Publishing  Co 
Buyer:  Womack  Pubkshing  Co.  (Colorado 
Newspapers  bic ) 

Broker:  M^  Consultants  Inc  S 

(iEORGIA 

The  News  and  Fanner  Lousvide 
Seller:  Fall  Line  Publications 
Buyer:  Moms  Communications 

ILLINOIS 

Boone  County  Ink  Belvidere 
Seller:  Matbson  Famdy 
Buyer:  Rock  Valley  Publishing 

INDIANA 

Brown  County  Democrat  Nashvile 
Seller:  Hearts  Communications  Inc 
Buyer:  Home  News  Enterpnses 

IOWA 

Dickinson  County  News.  Spmt  Lake 
Seller:  Community  Newspaper  Holdings  Inc 


Buyer:  Rust  Communications 
Br^:  Dirks.  Van  Essen  B  Murray  S 

Pilot  Tribune.  Storm  Lake 
Sellar:  Community  Newspaper  Holdings  kic. 
Buyer:  Rust  Communications 
Broker:  Duks.  Van  Essen  B  Murray  S 

KANSAS 

Russell  County  News  Russell 
Seller:  Jim  and  Akce  Anderson 
Buyer:  Jack  and  Kathy  Kner 

Ark  Valley  News  Valley  Center 
Seller:  Les  and  Nancy  Anderson 
Buyer:  Amy  and  Chns  Jay 

KFVITCK^ 

Fulton  Leader 

Seller:  Fulton  Pubkshuig  Co  hic 
Buyer:  Magic  Mountain  Publishing  Co  Ik 
Broker:  W  B  Gnmes  B  Co  S 

Fultoa  Shopper  (Shopper) 

Seller:  Fultw  Publishing  Co  Inc 
Buyer:  Magic  Mountain  Publishing  Co  Inc. 
Broker:  W  B  Gnmes  B  Co.  S 

MAINE 

Enterprise  Bucksport 
Sellar:  Sharon  Bray 
Buyer:  Donald  M  Houghton 

Penobscot  Times  Old  Town 
Seller:  David  C  WoHstadt 
Buyer:  Kukland  News 

MICHIGAN 

The  Adrertiser  Alma  (Shopper) 

Seller:  Bn«  Media  Co 

Buyer:  21st  Century  Newspapers  Inc. 

Alma  Reminder  (Shopper) 

Seller:Bn«  Media  Co 

Buyer:  21st  Century  Newspapers  kic. 

The  Shopper  's  Guide  Alma  (Shopper) 

Seller:  Bnll  Media  Co 

Buyer:  21st  Century  Newspapers  Inc 

Alpena  Star  (Shopper) 

Sellar:  Bnll  Media  Co 

Buyer:  21st  Cenbiry  Newspapers  Inc 

The  View  BeNevdle 
Seller:  Heritage  Newspapers  Inc 
Buyer:  21st  Century  Newspapers  Inc 
Broker:  Duks.  Van  Essen  B  Murray  S 

Straits  Area  Star  Cheboygan  (Shopper) 

Seller:  Bnll  Media  Co 

Buyer:  21st  Century  Newspapers  Inc 

The  Chelsea  Standard 
Seller:  Heritage  Newspapers  kic 


BROKERS  AND 
CONSULTANTS 

AdMedia  Partien  Inc 
Robert  Ganett  President 
444  Madison  Aue .  19th  Floor 
New  Vork.  NY  10022-6934 
Phone:  (212)  759-1870 
E-MaR:  info@admadiapartners  com 
Web  site:  http  /Aniw  admedia 
partners.com 

Assooatad  lens 
Newspapers  Inc 
Wiiam  E.  Berger.  President 
1801  Exposition  BM. 

Ausbn.TX 78703 
Phone:(512)476-3950 
Fat  (512)  476-6356 

C.  Barky  B  Assodatas  Inc. 

H.  Charles  Berky.  President 
123NW  13tbSl,  #214-7 


www.editorandpubli5her.com 


Boca  Raton,  a  33432 
Phene:  (561)  368-4352 
Fat  (561)  391-2178 
E-mail:  pateboca@aol.com 

Btackbun  B  On.  Inc 

James  W  Blackbum  Jr.,  Chainnan 

201  NUnon  Si.  Suite  340 

Alexandna.VA  22314 

Phene:  (703) 519-3703 

Fat  (703)  519-9756 

E-noll:  blachbumcoinc@msn.cam 

Bobtho  Media  Service 
Thomas  C.  Bokttio.  Ornier 
PaB<Bl98S 
Ada.  OK  74821 
Phone:  (580)  421-9600 
E-mail:  bahttuKaibolitho  com 
Web  sNe:  http-j'/www.boMfio  com 

Richaid  Brios  B  Associates 


PO.  Box  579 
Landum.  SC  29356 
Phone:  (864)  457-3846 
E-amil:  rhb@telepletnet 

Bryden  Media  Servicas 
Donald  IBiydon.Oener 
PO  Box  8197 
New  tbik.  NY  10150 
Phane/Fat  (718)  997-7561 

Capital  Endeavors  Inc 
David  R.  Sbl.  President 
PO.  Box  895 
232BCiotanSt 
Lawiencevile.  GA  30046 
Phene: (770)  962-8399 
Fat  (770)  962-8640 
E-mail:  davidstal@capital 
endeavors  com 
Wabstla: 

htip-y/www.capitalendeavors  com 


C.I.S.  Asseciatas 
CaitB.  Shaver 
423  Sutton  Cede 
Danvile.CA  94506 
Phene:  (925)  736-6350 
Fat  (925)  736-3034 

Cribb  B  Asseciatas 
l04E.MamSl.Sule4a2 
B(ueman.MT  59715 
Phene:  (406)  586-6621 
Fat  (406)  586-6774 
E-mail:  icnbb@cnbb.com 
Nab  site:  litlp://www.cribb.com 


Dirks,  Itaa  Essen  B  Murray 

Lee  L  Duks.  Chauman 
Owen  0.  van  Essen.  President 
Pfekp  W  Munay.  Senior  Vice  Presideiit 
119E.MaicySt.SuiM100 
Santa  Fe.NM  87501 
Pbaaa:(505)  820-2700 


Buyer:  21st  Century  Newspapers  Inc 
Broker:  Duks.  Van  Essen  B  Munay  S 

The  Dexter  Leader.  Chelsea 
Seller:  Heritage  Newspapers  kic 
Buyer:  21st  Century  Nev^pers  Inc 
Broker:  Duks.  Van  Essen  B  Munay  S 

Press  t  Guide.  Dearborn 
Seller:  Hentage  Newspapers  Inc 
Buyer:  2ist  Century  Neuvspapers  Inc 
Broker:  Dnks.  Van  Essen  B  Munay  S 

CNo  Messenter.  Flint 
Seller:  Hentage  Newspapers  Inc 
Buyer:  2lsl  Century  Newspapers  kic 
Br^:  Duks.  Van  Essen  B  Munay  S 

CNo  Messenter.  Flint 

Seller:  21st  Century  Newspapers  kic 

Buyer:  Advance  Publications  (Booth  Newspapers  Inc ) 

Darison  Ftafstafl.  Flint 
Seller:  Hentage  Newspapers  Inc 
Buyer:  21st  Century  Ner^pers  Inc 
Br^:  Duks.  Van  Essen  B  Munay  S 

Darison  Fbtslaff.  Fknt 

Seller:  21$t  Century  Newspapers  Inc 

Buyer:  Advance  Publications  (Booth  Newspapers  Inc ) 

Fenton  Press.  Fknt 
Seller:  Hentage  Newspapers  Inc 
Buyer:  21st  Century  Newspapers  Inc 
Broker:  Duks.  Van  Essen  B  l^ay  S 

Fenton  Press  Fknt 

Seller:  21st  Century  Newspapers  Inc 

Buyer:  Advance  Putkications  (Booth  Newspapers  Inc ) 

Flint  Township  News  Fknt 
Seller:  Hentage  Newspapers  Inc 
Buyer:  21st  Century  Newspapers  kic 
Broker:  Duks.  Van  Essen  B  Munay  S 

FNnt  Township  News  Fknt 

Sellsr:  21st  Century  Newspapers  Inc 

Buyer:  Advance  Publications  (Booth  Newspapers  Inc ) 

The  Fhzshint  Obsener  Fknt 
SsHer:  Hentage  Newspapers  Inc 
Buyer:  21$t  Century  Newspapers  Inc 
Broker:  Duks.  Van  Essen  B  Munay  S 

The  Flushint  Obsener  Fknt 

Sellsr:  21st  Century  Newspapers  Inc 

Buyer:  Advance  Publications  (Booth  Newspapers  Inc ) 

Grand  Blanc  News  fkiA 
Seller:  Hentage  Newspapers  Inc 
Buyer:  21st  Century  Ner^pers  kic 
BiW:  Duks.  Van  Essen  B  Munay  S 

Grand  Blanc  News  Fknt 
Seller:  21st  Century  Newspapers  Inc. 

Buyer:  Advance  Publications  (Booth  Newspapers  hic ) 


Fat  (505)  820-2900 
E-mail:  siki@diik$vanessen  cam 
Web  sile:  http^Anwwdiiks 
vanesseo.cam 

Milton  II  Ford  I  Assodatas 
4006  Baronne  way 
Memplus.TN  38117 
Phene:  (901)  763-2570 

Fournier  Media  Services  Inc. 
John  L  Foumer.  President 
pa  Box  750 
Prosser.  WA  99350 
Phenr.  (509)  786-4470 
Fat  (509)  786-1779 


L  Barry  French 
3AshlawnRoad 
Assonet  MA  02702 
Phene:(508)  644-5772 
E-maR:  baiTyh«nch@juno  com 


I  —  Represented  Buyer  S  —  Represented  Seller 
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"O  i^cill'i'G  were  pleased  to 

XVCJltllJ*  represent  sellers  in  15  separate 

transactions  totaling  more  than  $450  million  in  value. 


Ottawa)’  Newspapers,  Inc. 

has  sold 

Salem  (MA)  Evening  News 

(34,343  daily  circulation) 

Newburyport  (MA)  Dally  News 
(13,892  daily  circulation) 
Gloucester  (IV^)  Daily  Times 

(11,661  daily  circulation) 
to 

Eaglc-THbnne  Pablishlng  Company 
We  are  pleased  to  have  repiesented 
Ottaway  Newspapers,  Inc.,  in  this  transaction 


The  Carl  A.  Jones  Family 
has  sold 

Johnson  City  (TN)  Press 
(30.422  daily  and  34,674  Sunday  circulation) 
Lebanoo  (TN)  Democrat 
(8,9SS  daily  circulation) 

Covington  (TN)  Leader 

(7,770  weekly  circulation) 
to 

Sanduiky  Newipapert,  Inc. 

We  are  pleaaed  to  have  refveaented 
the  Jones  Family  in  this  trtnuction. 


#  PL:BljC.(>IN’IUN’ 


Steven  Lowrie 
has  sold 

Watertown  (SD)  Public  Opinion 

(13.655  daily  circulation) 


United  Communications  Corporation 
of  Kenosha,  Wisconsin 
We  are  pleased  to  have  represented 
Steven  Lowhe  in  this  tranacation. 


Ph  Sufl^Aimmcri'ial 
fiats  plaadt  |a)lty  to  murtlor 


-  RETORTER  “• 


I)aii.\  Tiuiv;.s 


Gannett  Foundation 

has  sold 

Vincennes  (IN)  Sun-Commercial 

(14,100  daily  circulation) 


Paxton  Media  Group 
We  are  pleased  to  have  represented 
Ciannett  Foundation  in  this  transaction 


Richard  Rico 

has  agreed  to  sell 

Vacaville  (CA)  Reporter 

(20,000  daily  circulation) 
to 

California  Newspapers  Partnership 
(controlled  by  MediaNews  Group,  Inc.) 
We  are  pleased  to  have  represented 
Richard  Rico  in  this  transaction. 


Lee  Enterprises,  Inc. 

has  sold 

Ashland  (OR)  Daily  Tidings 

(5.200  daily  circulation) 

Medford  (OR)  Nickel 

(30.000  distribution) 
to 

Ottaway  Newspapers,  Inc. 

We  are  pleased  to  have  represented 
Lee  luitei^ses,  Inc.,  in  this  transaction 


Lee  Enterprises,  Inc. 

has  sold 

Redding  (CA)  Nickel 

(29,000  weekly  circulation) 
to 

Target  Media,  Inc. 

We  are  pleased  to  have  represented 
Lee  Enterprises,  Inc.,  in  this  transaction. 


Lee  Enterprises,  Inc. 

has  sold 

Las  Vegas  (NV)  Nifty  Nickel 

(49,000  weekly  circulation) 


Stephens  Media  Group 

We  are  pleased  to  have  presented 
Lee  Hnter^ses,  Inc.,  in  this  transaction 


Lee  Enterprises,  Inc. 
has  sold 

Great  Falls  (MT)  Consumers  Press 
(33,776  weeidy  drculatum) 

St.  George  (L'T)  Pioneer  Shopper 

(28.500  weekly  circulalinn) 
to 

Gannett  Company,  Inc. 

We  are  pleated  to  have  rcptcacnlcd 
Lae  Enieijiues,  Inc.,  in  thia  tiansactiaiL 


tlic.VM’KM: 


Dirks,  Van  Essen  &  Murray 


Citizen  Newspapers,  LLC 
( ou  oed  by  luDes  &  Canky,  }r.) 
hat 


Otiaway  Newtpapen.  Inc. 

hai  lokl 

JopUo  (MO)  Globe 

(32,295  daOy  aad  Soaday  dmlatlM) 

Mankato  (MN)  Free  Frets 

(244S4  dUy  ckcalatiM) 

Sharon  (PA)  Herald 

(214ti  dally  and  Saaday  drcalallaa) 

Ashland  (1^  Daily  Independent 

(tS^MdaOyaad  Soaoiy  dreawtoa) 


The  Beck  Family 

has  sold 


Beaver  Dam  (WI)  Daily  Citizen 
(104'^  d^y  circulation) 


Las  Vegas  (N\l)  Optic 

(4.100  daily  circulation) 


Madison  Newspapers,  Inc. 

( <m  nod  jointly  by  Lee  Eatapnses 
and  The  Capitil  Timee  Co.) 

We  arc  pleaeed  to  have  repreiented 
Citiren  Newspaper*,  LLC,  in  this  tranisitio 


Landmark  Community  Newspapers.  Inc. 

W'e  are  pieaaed  to  have  rcpfcacptcd 
?)«  Beck  Family  in  this  tnmsaction. 


Commanlty  Newspaper  Holdlagi,  Inc. 
We  ne  pleased  to  have  lepicsenied 
Otiswsy  Newipapen,  Inc.,  in  ^  tnonction. 


Heritage  .Newspapers,  Inc. 

has  sold 


Lee  Enterprises,  Inc. 

has  sold 

Klamath  Falls  (OR)  Nickel 

(19.200  weekly  circulation) 


Community  Newspaper  Holdings,  Inc. 
has  sold 


Southgate  (MI)  News-Herald 
Dearborn  (Ml)  Press  &  Guide 
Heritage  Sunday 

and  nineteen  other  non-daily  publicatiooa  with 
combined  paid  and  controlled  circulation  of  300.000 


Jackson  (WV)  Herald 
(4.795  uo^y  circulation) 
Jackson  (WV)  Star  News 

(3,100  weekly  cnculadoni 


Pioneer  Newspapers 

W'e  are  pleased  to  have  represented 
Lee  Enterprises,  Inc.,  in  this  transaction 


New  West  Newspapers.  Inc. 
of  Carson  City,  Nevada 

We  are  pleased  to  have  lepreaiited 
Communii)  Newspaper  Hokhiigs,  Inc.,  in  this  transa. 


21st  Century  Newspapers,  lac. 

We  are  pleased  U>  have  represented 
lleniage  Newspapen,  Inc.,  in  this  bansactiOT 


Jeffrey  M.  Potts 
Vice  President 


James  Oldershaw 
Vice  President 


Lee  E.  Dirks 
Chairman 


Owen  Van  Essen 
President 


Philip  W.  Murray 
Senior  N  ice  President 


II9  EAST  MARCY  STREET  SUITE  lOO  SANTA  FE,  NM  875OI  TEL:  505.82O.27OO  FAX:  505.82O.29OO 
E-mail:  info@dirksvanessen.com  http://www.dirksvanessen.com 
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NEWSPAPER  TRANSACTIONS 


The  Holly  Press,  flint 
Sailer:  Heritage  Newspapers  Inc 
Buyer:  21sl  Century  Newspapers  Inc 
Broker:  Dirks.  Van  Essen  &  Murray  S 

The  Holly  Press.  Flint 

Seller:  21st  Century  Newspapers  Inc. 

Buyer:  Advance  Publications  (Booth  Newspapers  Inc ) 

Suhurban  News.  Flint 
Seller:  Heritage  Newspapers  Inc 
Buyer:  21st  Centuiy  Newspapers  Inc 
Broker:  Dirks.  Van  Essen  &  Murray  S 

Suburban  Hews.  Flint 

Seller:  21st  Century  Newspapers  Inc 

Buyer:  Advance  Publications  (Booth  Newspapers  Inc.) 

The  Swartz  Creek  Hews  Flint 
Seller:  Heritage  Newspapers  Inc 
Buyer:  2ist  Century  Newspapers  Inc 
Broker:  Dirks.  Van  Essen  &  Murray  S 

The  Swartz  Creek  Hews.  Flint 

Seller:  21st  Century  Newspapers  Inc 

Buyer:  Advance  Publications  (Booth  Newspapers  Inc ) 

Charlevoix  County  Star.  Gaylord  (Shopper) 

Seller:  Brill  Media  Co 

Buyer:  21st  Century  Newspapers  Inc 

northern  Star.  Gaylord  (Shopper) 

Seller:  Brill  Media  Co 

Buyer:  21st  Century  Newspapers  Inc. 

Petoskey  Star  Advertiser.  Gaylord  (Shopper) 

Seller:  Brill  Media  Co 

Buyer:  21st  Century  Newspapers  Inc 

Presque  Isle  Star.  Gaylord  (Shooper) 

Seller:  Brill  Media  Co 

Buyer:  21st  Century  Newspapers  Inc 

Star  Ad-Vertiser.  Gaylord  (Shopper) 

Seller:  Brill  Media  Co 

Buyer:  21st  Centuiy  Newspapers  Inc 

He  Camera.  Grosse  He 
Seller:  Heritage  Newspapers  Inc 
Buyer:  21st  Century  Newspapers  Inc 
Broker:  Dirks.  Van  Essen  &  Murray  S 

Roscommon  County  Star.  Houghton  Lake  (Shopper) 
Seller:  Brill  Media  Co. 

Buyer:  21st  Century  Newspapers  Inc 

Star  Buyer's  Guide.  Houghton  Lake  (Shopper) 

Seller:  Bull  Media  Co 

Buyer:  21st  Century  Newspapers  Inc. 

The  Manchester  Enterprise 
Seller:  Heritage  Newspapers  Inc 
Buyer:  21st  Century  Newspapers  Inc 
Broker:  Dirks.  Van  Essen  &  Murray  S 

The  Milan  Hews-Leader 
Seller:  Heritage  Newspapers  Inc 
Buyer:  21st  Century  Newspapers  Inc. 

Broker:  Dirks.  Van  Essen  &  Murray  S 


The  Guardian.  Monroe 
Seller:  Heritage  Newspapers  Inc. 

Buyer:  21st  Century  Newspapers  Inc 
Broker:  Dirks,  Van  Essen  &  Murray  S 

Isabella  County  Herald.  Mount  Pleasant 

Seller:  Bnll  Media  Co 

Buyer:  21st  Century  Newspapers  Inc. 

Mt  Pleasant  Buyer's  Guide  (Shopper) 

Seller:  Brill  Media  Co 

Buyer:  21st  Century  Newspapers  Inc. 

St.  Johns  Reminder  (Shopper) 

Seller:  Brill  Media  Co 

Buyer:  21st  Century  Newspapers  Inc 

The  Saline  Reporter 

Seller:  Heritage  Newspapers  Inc 

Buyer:  21st  Century  Newspapers  Inc. 

Broker:  Dirks.  Van  Essen  &  Murray  S 

Heritage  Sunday.  Southgate 
Seller:  Heritage  Newspapers  Inc 
Buyer:  21st  Century  Newspapers  Inc 
Broker:  Dirks.  Van  Essen  &  Murray  S 

Hews-Herald.  Southgate 
Seller:  Heritage  Newspapers  Inc. 

Buyer:  21st  Century  Newspapers  Inc. 

Broker:  Dirks.  Van  Essen  &  Murray  S 

Northeastern  Shopper.  Tawas  City  (Shopper) 

Seller:  Brill  Media  Co 

Buyer:  21st  Century  Newspapers  Inc. 

Preview  Community  Weekly.  Traverse  City  (Shopper) 
Seller:  Brill  Media  Co. 

Buyer:  21st  Century  Newspapers  Inc 

MINM.SOTA 

The  Land.  Mankato 

Seller:  Dow  Jones  &  Co  Inc.  (Ottaway  Newspapers  Inc.) 
Buyer:  Community  Newspaper  Holdings  Inc. 

Broker:  Dirks.  Van  Essen  &  Murray  S 

IMISSOl’KI 

The  Bowling  Green  Times 

Seller:  Louisiana  Press  Journal  Publishing  Co.  Inc. 

Buyer:  Lakeway  Publishers  Inc. 

The  Cuba  Free  Press 
Seller:  Percy  and  Delma  Pascoe 
Buyer:  Three  Rivers  Publishing 

The  CIsberry  Democral 

Seller:  Louisiana  Press  Journal  Publishing  Co  Inc 

Buyer:  Lakeway  Publishers  Inc. 

The  Louisiana  Press-Journal 

Seller:  Louisiana  Press  Journal  Publishing  Co.  Inc. 

Buyer:  Lakeway  Publishers  Inc. 

The  Steelville  Star-Crawford  Mirror.  Steelville 
Seller:  Percy  and  Delma  Pascoe 
Buyer:  Three  Rivers  Publishing 


Lincoln  County  Journal.  Troy 

Seller:  Louisiana  Press  Journal  Publishing  Co.  Inc 

Buyer:  Lakeway  Publishers  Inc 

Troy  Free  Press 

Sellar:  Louisiana  Press  Journal  Publishing  Co.  Inc. 
Buyer:  Lakeway  Publishers  Inc. 

MOMAN.V 

Consumers  Press.  Great  Falls  (Shopper) 

Sellar:  Lee  Enterprises  Inc 
Buyer:  Gannett  Co.  Inc 
Broker:  Dirks.  Van  Essen  &  Murray  S 

NKllRASKA 

The  Reader.  Omaha  (Alternative) 

Seller:  Baer  Family 
Buyer:  John  Heaston 

MAADA 

Las  Vegas  Nitty  Nickel  (Shopper) 

Seller:  Lee  Enterprises  Inc 
Buyer:  Stephens  Media  Group 
Broker:  Dirks.  Van  Essen  &  Murray  S 

Pahrump  Valley  Times 
Seller:  Thurlow  Communrcabons  Inc 
Buyer:  Stephens  Media  Group 

XIAN  .11. RSI  A 

Neighbor  Hews.  Oenville 
Seller:  Salvatore  Pad 
Buyer:  North  Jersey  Media  Group  Inc 
Broker:  AdMedia  Partners  Inc  B 

Kids  Magazine.  Park  Ridge  (Parenting) 

Seller:  Donna  Podesta 

Buyer:  North  Jersey  Media  Group  Inc 

Broker:  AdMedia  Fortners  Inc.  B 

XIAVNORK 

The  Press  ol  Southeast  Queens .  Fresh  Meadows 
(Black) 

Seller:  News  Communications  Inc. 

Buyer:  Gary  Ackerman  and  Michael  Schenkler 

Queens  Tribune.  Fresh  Meadows 
Seller:  News  Communications  Inc 
Buyer:  Gary  Ackerman  and  Michael  Schenkler 

New  York  Press  (Alternabve) 

Seller:  Russ  Smith  Family 

Buyer:  Charles  Colletti  and  Doug  Meadow 

XOR  I  H  C  AROI.INA 

The  Blowing  Rocket.  Blowing  Rock 
Seller:  Arthur  and  Frances  Powers 
Buyer:  Jones  Media  Inc  (High  Country  Media  LLC) 

The  Mountain  Times.  Boone 
Seller:  Ken  Ketchie 
Buyer:  Media  Services  Group 
Broker:  Cribb  &  Associates  S 


Watauga  Democrat,  Boone 

Sellar:  Arthur  and  Frances  Powers 

Buyer:  Jones  Media  Inc  (High  Country  Media  LlC) 

The  Enterprise  Mountaineer.  Canton 
Seller:  Adelaide  Daniels  Keye 
Buyer: Jonathon  Keye 
Broker:  Cribb  &  Associates  B  &  S 

Amazin'  Shopper.  Forest  City  (Shopper) 

Seller:  Tommy  Hicks 
Buyer:  Greg  Ledford 
Broker:  Cnbb  &  Associates  S 

Outer  Banks  Sentinel.  Nags  Head 
Seller:  Senbnel  Publishing  Corp. 

Buyer:  Womack  Publishing  Co.  (Womack 
Newspapers  Inc.) 

Avery  Journal.  Newland 

Seller:  Arthur  and  Frances  Powers 

Buyer:  )ones  Media  Inc.  (High  Country  Media  LLC) 

The  Yadkin  Ripple.  Vadkinville 

Sellar:  Craig  Rutledge 

Buyer:  Mid-South  Management  Co  Inc. 

Broker:  W  B  Grimes  &  Co  S 

OHIO 

Hubbard  Press 

Seller:  Dow  Jones  &  Co.  Inc  (Ottaway  Newspapers  Inc ) 
Buyer:  Community  Newspaper  Holdings  Inc. 

Broker:  Dirks.  Van  Essen  i  Murray  S 

OKI  AHOMA 

Big  Pasture  News.  Grandfield 
Seller:  Beth  Gonzalez 
Buyer:  Kent  Kinzer 

ORIXlOX 

Central  Oregon  Nickel  Ads.  Bend  (Shopper) 

Seller:  Valley  Publishing  Co. 

Buyer:  Western  Communicahons 
Broker:  Fournier  Media  Services  Inc  S 

Klamath  Falls  Nickel  (Shopper) 

Seller:  Lee  Enterprises  Inc. 

Buyer:  Pioneer  Newspapers 
Broker:  Dirks,  Van  Essen  &  Murray  S 

Medlord  Nickel  (Shopper) 

Seller:  Lee  Enterprises  Inc. 

Buyer:  Dow  Jones  &  Co  Inc  (Ottaway  Newspapers  Inc ) 
Broker:  Dirks.  Van  Essen  &  Murray  S 


PKXNSNIAAMA 

Garnet  Valley  Press.  Glen  Mills 
Seller:  Crowe  Printers  and  Publishers  Inc 
Buyer:  Journal  Register  Co 

Allied  News.  Grove  City 

Seller:  Dow  Jones  &  Co.  Inc.  (Ottaway  Newspapers  Inc ) 
Buyer:  Community  Newspaper  Holdings  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray  S 


Gauger  Media  Service  Inc. 

Goshen.  N  Y 

Fax: (856)  795-4911 

Davki  E.  Gauger 

Phone:(845)  291-7367 

PO.  Box  627 

Saluda.  N.C. 

Herrick  t  Associates 

Raymond.  WA  98577 

Phone:  (828)749-6397 

Dennis  F  Hemck 

Phone:  (360)942-3560 

314  Fourth  St.S.W. 

Fax:  (360)  942-9896 

Hare  Associates  Inc. 

MountVernon.lA  52314 

Richard  L.  Hare.  President 

Phone:  (319)895-8774 

W.B.  Grimes  &  Co. 

Larry  Grimes,  President 

24212  Muscari  Court 

62  Black  Walnut  Dnve 

Rochester,  NY  14615 

Phone:  (716)621-6873 

Fax:  (319)895-0562 

Mel  Hodell,  Madia  Broker  Inc. 

Gaithersburg.  MD  20882 

Fax:(716)621-4197 

5196  Benito  St,  Suite  11 

Phone: (301) 253-5016 

Montclair.  CA  91763 

Fax;  (301)  253-5016 

Faya  Harvey 

Phone  (909)  626-6440 

E-mail:  lgrimes299@aol  com 

PO.  Box  588 

Fax:  (909)  624-8852 

Web  site:  http://www.mediamergers.com 

Lebanon,  MO  65536 

Other  Offices: 

Phone/Fax:  (417)  532-4809 

Iordan,  Edmiston  Group  Inc. 

Turlock,  Calif. 

Wilma  Jordan,  Founder  i  CEO 

Phono: (508)  563-2835 

Hempstead  1  Co.  Inc. 

150  E.  52nd  St,  18th  Floor 

Bronson,  Mich. 

John  E.  Hempstead,  Managing  Director 

New  Ybrk,  NY  10022 

Phone; (517) 369-2126 

807  Haddon  Ave 

Phone  (212) 754-0710 

Las  Cruces.  N.M 

Haddonfield.NJ  08033 

Fax;  (212)754-0337 

Phone:(505)524-0122 

Phone: (856) 795-6026 

Web  site:  http://www.jegi.com 

Kamen  t  Co.  Group  Servicas 
3009  Grand  Blvd. 

Baldwin.  NY  11510 
Phone: (516)  379-2797: 

(727)  786-5930  gampa.  Fla.) 
Fa:  (516)  379-3812 
E-mail:  kamenandco@aol.com 


Knowlas  Media  Brokerafe  Services 
Affiliated  with  Mel  Hodell 
PO.  Box  9698 
Bakersfield.  CA  93389 
Phone:(661)833-3834 
Fax:(661)833-3845 
E-mail:  gregg.knowles@att  net 
Web  site:  http:/Avww 
.media-broher.com 


Management  Planning  Inc. 
James  0.  Roberts,  Chairman 
101  Poor  Farm  Road 


Princeton,  NJ  08542 
Phone:(609)924-4200 
Fax- (609)  924-4573 
E-mail:  info@mpival.com 
Web  site:  http://www.mpival.com 

lames  Martin  LLC 
James  Marbn,  President 
Phone:(877)635-5628 
Web  site;  http//www.jmpc.net 


Bill  Matthew  Co. 

PO.  Box  3129 

Clearwater  Beach.  FL  34630 
Phone: (727)  733-8053 
Fax;  (727)  734-5412 


Norman  R.  McMullin 
8613  £.  Appakwsa  Trail 
Scottsdale.  AZ  85258 
Phone/Fax:  (480)  922-3986 


B  —  Represented  Buyer  S  —  Represented  Seller 
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2002  NEWSPAPER  TRANSACTIONS 


County  Press.  Newtown  Square 
Seller:  Crowe  Printers  and  Publishers  Inc 
Buyer:  Journal  Register  Co. 

HattrfonI  Press.  Newtown  Square 
Seller:  Crowe  Printers  and  Publishers  Inc 
Buyer:  Journal  Register  Co 

Ulsper  Derby  end  Drexel  Hill  Press.  Newtown  Square 
Seller:  Crowe  Printers  and  Publishers  Inc 
Buyer:  Journal  Register  Co 

Vellty  Times-Ster,  Newville 
Seller:  News  Chronicle  Co. 

Buyer:  Latrobe  Prinbng  and  Publishing 

The  News-Chronicle.  Shippensburg 
Seller:  News  Chronicle  Co. 

Buyer:  Labobe  Pnnbng  and  Publishing 

Springlield  Press 

Seller:  Crowe  Printers  and  Publishers  Inc 
Buyer:  Journal  Register  Co. 

Greene  County  Messenter.  Waynesbuig 
Seller:  Daniel  I.  Moms 

Buyer:  Calkins  Media  Werald-Standerd.  Uniontown) 
Broker:  W  B  Giimes  &  Co  S 

I  SOI  TH  DAKO'I  A 

Baltic  Beacon 

Seller:  Prairie  Publicahons 

Buyer:  Gannett  Co  Inc  tArgus  Leader.  Sioux  Falls) 

Broker:  Media  Consultants  Inc  S 

Brandon  Valley  Challenger.  Brandon 
Seller:  Praine  Publicabons 
Buyer:  Gannett  Co  Inc  iArgus  Leader.  Sioux  Falls) 
Broker:  Media  Consultants  Inc  S 

Dell  Rapids  Tribune 

Seller:  Prairie  Publications 

Buyer:  Gannett  Co  Inc  iAtgus  Leader.  Sioux  Falls) 

Broker:  Media  Consultants  Inc  S 

Garretson  Weekly 

Seller:  Praine  Publications 

Buyer:  Gannett  Co.  Inc.  tArgus  Leader.  Sioux  Falls) 

Broker:  Media  Consultants  Inc.  S 

I  II.NNKSSIi: 

I  The  Corington  Leader 
Sellar:  Cart  A  Jones  Family 
Buyer:  Sandusky  Newspapers  Inc 
Broker:  Dirks.  Van  Essen  &  Murray  S 

The  Erwin  Record 
Seller:  Carl  A.  Jones  Family 
Buyer:  Sandusky  Newspapers  Inc. 

Broker:  Dirks.  Van  Essen  &  Murray  S 

The  Hartsrille  Vidette 
Seller:  Carl  A  Jones  Family 
Buyer:  Sandusky  Newspapers  Inc 
Broker:  Dirks.  Van  Essen  &  Murray  S 


350  Park  A«e 
New  Vork.  NY  10022 
Pkoiw:  (212)  935-4990 
fat  (212)  935-0877 
E-aiail:  brDadwaterr@vss  com 
Web  site:  htlp7Aiiww  veronis 
suMer.com 

Wkitesmitk  PuMicalHM  Seruices 
PO  Box  4487 

Vancouver.  WA  98662-0487 
PhOM/fat  (360)  892-7196 

Harris  Williaiin  t  Ce. 

707  E.  Mam  St.  19th  Floor 
Richinond.VA  23219 
PtMM:  (804)  648-0072 
Fat  (804)  648-0073 
Web  site;  http://www.hatm 
wMiamscom 

Source:  2tKeEdtliiti  Publisher 
hiteriahonal  Tear  Book 
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Herald  and  Tribune.  Jonesborough 
Seller:  Carl  A  Jones  Family 
Buyer:  Sandusky  Newspapers  Inc. 

Broker:  Dirks.  Van  Essen  &  Murray  S 

La  FoHette  Press 
Seller:  Uny  Smith 

Buyer:  Landmark  Communicabons  Inc  (Landmark 
Community  Newspapers  Inc.) 

an.  Juliet  Hews 

Seller:  Country  Gentleman  Media  LLC 
Buyer:  Lebanon  Publishing  Co 

The  Tomahawk.  Mountain  City 
Seller:  Cart  A  Jones  Family 
Buyer:  Sandusky  Newspapers  Inc. 

Broker:  Dirks.  Van  Essen  &  Murray  S 

The  Fayette  Falcon.  Somerville 
Seller:  Cart  A  Jones  Family 
Buyer:  Sandusky  Newspapers  Inc. 

Broker:  Dirks.  Van  Essen  &  Murray  S 

TEXAS 

AHarado  Post 

Seller:  Wade  Parker  and  Billy  Tuma 
Buyer:  Amencan  Consolidated  Media 
Broker:  Assoaated  Texas  Newspapers  Inc  B  &  S 

Calvert  Tribune 

Seller:  Robertson  County  Newspapers 
Buyer:  Amencan  Consolidated  Media 
Broker:  Rickenbacher  Media  Co  S 

Dublin  Citizen 

Seller:  Karen  Wnght 

Buyer:  Mac  B  McKinnon 

Broker:  Associated  Texas  Newspapers  Inc  B  &  S 

Franklin  Advocate 
Seller:  Robertson  County  Newspapers 
Buyer:  Amencan  Consolidated  Media 
Broker:  Rickenbacher  Media  Co  S 

The  Heame  Democrat 
Seller:  Robertson  County  Newspapers 
Buyer:  Amencan  Consolidated  M^ia 
Broker:  Rickenbacher  Media  Co  S 

Frugal  Frog  Shopper.  Houston  (Shopper) 

Seller:  Donna  Mauhtm 

Buyer:  Gilbert  and  Mei-Ing  Hoffman 

Broker:  Rickenbacher  Media  Co  S 

Northeast  Hews.  Houston 
Sellar:  Donna  Mauldin 
Buyer:  Gilbert  and  Mei-Ing  Hoftman 
Broker:  Rickenbacher  Media  Co  S 

North  Forest  Hews.  Houston 
Seller:  Donna  Mauldin 
Buyer:  Gilbert  and  Mei-Ing  Hodman 
Broker:  Rickenbacher  Media  Co  S 


Argyfe  Sun  .  Lake  Danas 
Seder:  Terry  Lantnp 
Buyer:  Mark  Henry  and  Sean  French 
Broker:  Rickenbacher  Media  Co  S 

Lake  Cities  Sun.  Lake  Dallas 
Seller:  leny  Lantnp 
Buyer:  Mark  Henry  and  Sean  French 
Broker:  Rickenbacher  Media  Co  S 

Robertson  County  Booster 
Seller:  Robertson  County  Newspapers 
Buyer:  Amencan  Consolidated  Media 
Broker:  Rickenbacher  ktedia  Co  S 

Rockwall  County  Hews 
Seller:  L8B  Pubhshers  Inc 
Buyer:  Hartman  Newspapers  Inc 
Broker:  Rickenbacher  Media  Co  S 

The  Rosebud  Hews 
Seller:  Kilgore  Family 
Buyer:  Milam  County  Newspapers 

Zapata  County  Hews 

Sellar:  Robert  M  and  Kate  McVey 

Buyer:  Mark  Henry  and  Sean  French 

I  TA!1 

Pioneer  Shopper.  St.  George  (Shopper) 

Seller:  Lee  Enterpnses  hic 
Buyer:  Gannett  ()o  Inc 
Broker:  Duks.  Van  Essen  t  Murray  S 

VERMONT 

Rutland  Shopper  (Shopper) 

Seller:  Robert  Magure 
Buyer:  Denton  Publications 

V  IR(;IN1A 

The  Caroline  Progress  Bowling  Green 
Seller:  Tribune  Co  tOady  Press.  Newport  News) 
Buyer:  Northern  Neck  Newspaper  Group  LLC 

North  Fork  Journal  Dayton 
Seller  Skyline  Publications 
Buyer:  Rockingham  Pubkshing  Co 
Broker:  WB  Gnmes&Co  S 

The  Shenandoah  Journal  Dayton 
Seller:  Skyline  Publications 
Buyer:  Rockingham  Publishing  Co 
Broker: WB  Gnmes&Co  S 

Independent- Idessenger  Empona 
Seller:  Byerty  Publications  Inc 
Buyer:  Womack  PubksNng  Co 

Northumberland  Echo.  Ik  :  nde 
Sellar:  Tnbunn  Co  {Daily  Press.  Newport  News) 
Buyer:  No’  n 'ck  Newspaper  Group  LLC 

Westmoreland  Hews  Montross 

Sellar:  Tribune  Co  tDaily  Press.  Newport  News) 

Buyer:  Northern  Neck  Nmspaper  Group  LLC 


DinwkJdie  Monitor  Petersburg 
Seller:  Byerly  Publications  Inc 
Buyer:  P^  Publications 

Petersburg  Monitor 
Seller:  Byerty  Publications  Inc 
Buyer:  P^  Publications 

Valley  Trading  Post  Vinton  (Shopper) 

Sellw:  Mike  and  Nancy  Hudson 
Buyer  Robert  and  Janet  Creamer 
Broker:  Cnbb  &  Associates  S 

Northern  Heck  Hews  Warsaw 

Seller:  Tnbune  Co  iDaily  Press.  Newport  News) 

Buyer:  Northern  Neck  Nwspaper  Group  LLC 

WASHINTTON 
Methow  Valley  Hews  Tvnsp 
Seller:  R  Lee  Hicks 
Buyer:  Paul  Butler 

WEST  MR(;iNIA 

Jackson  Herald 

Seller:  Community  Newspaper  Holdings  Inc 
Buyer:  New  West  Newspapers 
Broker:  Duks.  Van  Essen  &  Murray  S 

The  Jackson  Star  Hews 
Seller:  Community  Newspaper  Holdings  Inc 
Buyer:  New  West  Newspapers 
Broker:  Dirks.  Van  Essen  &  Murray  S 

WISCONSIN 

The  Boscobel  Dial 
Sellar:  William  S  Hale 
Buyer  Moms  Mulbmedia  Group 
Broker:  Cnbb  8  Associates  S 

Round-Up  Cuba  City  (Shopper) 

Seller:  William  S  Hale 
Buyer  Moms  Mulbmedia  Group 
Broker:  Cnbb  &  Associates  S 

Tri-County  Press  Cuba  City 
Seller:  WiHiam  S  Hale 
Buyer  Moms  Mulbmedia  Group 
Broker:  Cnbb  &  Associates  S 

Fennimore  Times 
Seller:  WiHiam  S  Hale 
Buyer  Moms  Mulbmedia  Group 
Broker:  Cnbb  &  Associates  S 

Crawtord  County  Independent  Kickapoo  Scout 
Gays  Mills 

Seller:  WiHiam  S  Hale 
Buyer  Moms  Mulbmedia  Group 
Broker:  Cnbb  &  Associates  S 

Reminder.  Lancaster  (Shopper) 

Sellar:  WiKiam  S.  Hale 
Buyer  Moms  Mulbmedia  Group 
Broker:  Cnbb  &  Associates  S 

—  Jamie  Santo 
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Getting  It  Right 

W  BIAS  III  MEDIA? 

Not  a  liberal  conspiracy  but  a  liberal  coloring  in  news  coverage 

WILLIAM  McGowan’S  Coloring  the  News 
(Encounter  Books)  continues  to  be  bristlingly 
controversial  among  many  journalists  more 
than  a  year  after  its  publication  (“Charges  fly  as 
diversity  debate  refuses  to  die,”  Nov.  25,  p.  3).  I 
may  be  adding  to  this  civil  war  by  noting  that  when  I  start  teaching 
at  New  York  University’s  Graduate  School  of  Journalism  in  the  fall, 
one  book  that  will  be  mandatory  reading  wiW  be  McGkiwan’s. 

His  book  is  flawed.  There  should  have  been  some  updating  done  in 
the  time  it  took  him  to  find  a  publisher.  But,  as  Peter  Schrag,  hardly 

a  right-winger,  wrote  in  the  Columbia  Washington  Post,  won  a  Pulitzer  Prize  for  a 

Journalism  Review,  “McGowan  has  series  on  three  generations  of  a  black  family 

focused  on  important  and  troubling  issues.”  headed  by  a  single  mother  —  uith, 

E  J.  Dionne,  who  points  to  a  clear  bias  to  McGowan  writes,  an  obbligato  of  “under- 


the  right  in  talk-r2ulio  and  some  cable-TV 
commentary,  wrote  in  The  Washington  Post 
that  “to  the  extent  that  there  has  been  a  bias 
in  the  establishment  media,  it 
has  been  less  a  liberal  tilt  than  a 
preference  for  the  values  of  the 
educated  professional  class  — 
which,  surprise,  surprise,  is 
roughly  the  class  position  of 
most  journalists.” 

McGowan,  a  widely 
published  reporter,  emphasizes 
there  is  not  “an  active  liberal 
conspiracy,”  but  that,  at  some 
major  dailies  particularly,  “an 
invisible  liberal  consensus  does  exist.” 

Among  the  many  annotated  examples  in 
Coloring  the  News  is  an  editorial  cartoon 
from  The  Oakland  (Calif.)  Tribune  showing 
Ward  Connerly,  who  opposes  affirmative 
action,  with  a  Ku  Klux  Klan  hood  and  a 
rope  hanging  nearby.  A  San  Francisco 
Chronicle  reporter  reacts  by  saying: 
“Newsroom  culture  definitely  sent  a 
message  that  it  was  OK  to  go  after  Connerly 
...  without  considering  what  he  was  saying.” 

And  when  Leon  Dash,  a  reporter  for  The 


class  crime,  povertv',  welfare  dependent^’, 
and  drug  addiction”  —  a  number  of  black 
colleagues  at  the  paper  were  so  incensed  at 
Dash’s  haring  “fed  pernicious 
racial  stereotypes”  that  he 
became  “a  pariah  of  sorts” 
among  some  black  colleagues. 

At  NYU,  I  will  spend  part  of  a 
session  on  a  1990  nationwide 
suney  by  the  Los  Angeles  Times' 
David  Shaw  —  an  exemplary 
press  critic  —  on  how  “Abortion 
Bias  Seeps  Into  News.”  As 
McGowan  writes,  Shaw 
“studied  reams  of  reportage  in 
18  major  American  newspapers”  and 
interviewed  editors  and  reporters  around 
the  country,  including  me.  He  concluded 
that  “80%  to  90%  of  American  journalists 
favored  abortion  rights,”  and  show’ed  how 
that  preference  has  indeed  colored  the 
news.  And,  I  would  add,  still  does. 

When  an  editor  at  The  Washington  Past 
finally  asked  w'hy  the  coverage  of  abortion 
demonstrations  in  the  nation’s  capital  w'as 
so  favorably  w'eighted  —  in  terms  of  space 
and  tone  —  toward  pro-choice  marchers,  a 


staffer  plaintively  answered,  “But  I  don’t 
know  any  pro-lifers.” 

McGowan  also  goes  into  “the  hostile 
response  that  most  national  news  organi¬ 
zations  had”  to  the  lawsuits  against  the 
University  of  Michigan’s  affirmative-action 
policies  on  admissions.  I  wonder  how  many 
newspaper  readers  know  that  in  one  of 
these  suits  before  the  U.S.  Supreme  Court, 
Gratz  V.  Bollinger,  the  news  is  that  every 
black,  Hispanic,  or  Native  American 
applicant  automatically  receives  a  20-point 
bonus  on  a  150-point  scale.  This  applies 
even  if  he  or  she  has  a  corporate  lawyer  as  a 
parent.  Such  an  approach  to  affirmative 
action  clashes  with  Justice  Lewis  Powell’s 
much  more  nuanced  decision  in  the  pivotal 
1978  Bakke  case.  The  Supreme  Court  will 
decide  whether  this  and  other  impacts  of 
affirmative  action  violate  the  “equal  protec¬ 
tion”  guarantees  of  the  14th  Amendment. 
Many  editorial  writers  decided  long  ago 
that  there  are  no  constitutional  barriers  to 
this  kind  of  affirmative  action  —  those  at 
The  Neii'  York  Times  being  prime  examples. 

An  interesting  sidebar  to  the  Coloring  the 
News  controversy  was  the  refusal  of  the 
influential  New  York  Times  Book  Review  to 
review  it.  When  the  San  Francisco 
Chronicle's  Dan  Post  asked  Revieu'  Editor 
Charles  McGrath  w'hy  the  book  was  not 
regarded  as  fit  for  print  he  said.  “I’m  not 
convinced  that  it  appeals  to  the  kind  of 
general  audience  we  nonnally  look  for.” 
McGowan  already  had  given  scores  of 
media  interviews  by  then.  But  McGrath 
added  another  reason:  “Is  this  newspaper ... 
the  best  place  to  discuss  a  book  that  is  so 
critical  of  this  newspaper?”  The  L.A.  Times 
and  The  Washington  Post  also  were  sharply 
criticized  in  the  book,  but  both  ran  reviews. 

As  Tom  Fiedler,  executive  editor  of  The 
Miami  Herald,  has  written:  “We  tend  to 
give  more  credibility  to  groups  on  the 
liberal  side  of  the  spectrum  than  on  the 
conservative  side. ...  We  [journalists]  have 
to  guard  against  falling  into  groupthink.” 

In  challenging  the  extent  to  which  group¬ 
think  does  exist,  McGowan’s  book  has 
received  fair  coverage  in  book  sections 
besides  the  L.A.  Times'  and  the  Post's. 
Whether  it  has  broken  through  the  denial 
among  many  other  editors  and  reporters 
that  some  news  is  indeed  colored  will  be 
asked,  ne.xt  fall,  of  my  students  at  NYU  — 
and,  now,  of  readers  of  this  column.  11 
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A  Dynamic  New  Program 

from  theAPI  Cutting  Edge 

Senior  Executives’  Retreat: 

Reflective  Leadership  for  Complex  Times 

A  roundtable  exclusively  for  publishers  in  urban  markets  and  for 
senior  corporate  executives 

March  30-April  1,  2003 
Reston,  Virginia 

In  this  stretching,  2.5-day  experience,  facilitator  Alan  Weiss  —  author,  educator  and  resfjected 
management  consultant  —  heads  a  team  of  distinguished  discussion  leaders  that  includes: 

•  Noted  author  Beverly  Kaye  on  managing  top  talent  and  building  a  retention  culture 

•  George  B.  Irish,  president  of  Hearst  Newspapers,  on  the  essentials  of  leadership 

•  Leading  anthropologist  Helen  Rsher  on  understanding  gerKler|>ifferences  and  fostering 
collaboration 

•  Miami  Herald  publisher  Alberto  Ibarguen  on  critical  operational  challenges  in  a  rapidly 
changing  world 

For  more  information,  visit  http://americanpressinstitute.org/03/Retr9atMar 

or  contact  program  moderator  Mary  Lynn  Billitteri  at  (703)  715-3336  or  m$ifyfynr}@americanpressinstitute.org 


WWW,  americanprel^y  itute.org 

11690  Sunrise  Valley 
Reston,  Virginia  20191- lSl|8 
(703)  620-3611  WL 
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